Journal of Arts Management Vol. 6 No. 4 October - December 2022

v 1 '] 1 1
%w%wmmmssugmmu?rmﬁmwﬂmmwmsﬂﬂnﬁm
FANNILURIENTINITND W BIATNRA T INRT AL eI TN

v & A
ﬂ’]f:l?@lﬁﬂ’mﬂ”ﬁm‘[ﬂ%ﬂ—w
The Influence of Risk Perception on Religious Tourism Destination Loyalty in

Chiang Mai in the Context of the COVID-19 Pandemic

A5A SARINIRURN

Waret Ruttanavisanon
AMENITIANITNTTVIBITIE FONTHIUAANMULZNTPNENT
Graduate School of Tourism Management, National Institute of Development Administration, Thailand

Email: waret.rut@stu.nida.ac.th

Received July 24, 2022; Revised August 13, 2022; Accepted August 29, 2022

UNANYD

aa
UNAITHKRHN

o/

mnUazaen 1) WefnuiniaduganadaseesinmesiisaBmann tudmin
@enlia 2) eAnEANessnAnFrasinnesfisademauinaqanateatnisntaeden
@ermnauntudmindesdng 3) Mefnuiavanazesnisfuganudssdiamananinuasdndng
paqanHiglatenenIanfisndsmann danindesing analasaiunisailain-19 ns
AduiiiunisaduiBensunns m%mﬁ@ﬁ?ﬁﬁmqmqmyﬂw A wULABLDIN AAAT Y IUANS
ﬁmw:ﬁ%mgm Toun Aand s8ay Aads LL@:VI@Nﬂﬂﬂmﬁﬁﬁﬂmﬂ%ﬂﬁﬁm‘sﬁxﬁm‘smﬂﬂﬂ
\BINIAAD FINANNFATENLAN

1) MasugAmiRessensinveufisdemaun fmdndesdn nalaannisoilaie-
19 nnsanegyHasAIUMNATY LAZA1FEUFAMMIARS 4 A Taun AmusEAnBaTn A
dapn AugEnIN uazAHINTdN agluszAULna

2) ArmassnANFresinNeufisaBemaninagenlaEInTasiea B A
Tudmimdastna analnanmnisniladn-19 Tnssanegtusziuunn Tasinnaafisaszunzin
uazuLaularaunsoldeuanaasfmimdestnatuguzaanansuanenisniameaisais

aMUNYAAGDY 7 g luszAuNIn

asansialnnsTanis 07 6 aiud 4 ARIAN - HUITAN 2565 1791



Journal of Arts Management Vol. 6 No. 4 October - December 2022

3) NMFTUFAMHT LI TINARBAITNIITNANARDANHIBURILNNITNBIUA YT
e dardadaetny nelasniunisnilain-19 senefidaddynieadiffissiu 0.05 fiites

ANULAYT A N1TTUFAHALAMUFINN

ARIATY: MIFUIANNEEN; AnHassNSTNARBYAMeaenIg; NaMBafian@erman; Takn-19

Abstract

This article aimed to study (1) the risk perception of religious tourists in Chiang Mai; (2) the
loyalty of religious tourists to religious tourism destinations in Chiang Mai; and 3) the influence of risk
perception on religious tourism destination loyalty in Chiang Mai in the context of the COVID-19
pandemic. This research was a quantitative method. The instrument for collecting data was a
questionnaire. Analysis of data by descriptive statistics and multiple linear regression analysis. The
research results were found as follows:

1. The overall risk perception of religious tourists in Chiang Mai in the context of the COVID-
19 pandemic was at a moderate level, and risk perception in all four components, namely
performance risks, social risks, health risks, and financial risks, was also at a moderate level.

2. The overall loyalty of religious tourists to religious tourism destinations in Chiang Mai in
the context of the COVID-19 pandemic is at a high level. The level at which tourists recommend
and share positive experiences of Chiang Mai as a religious tourism destination with others was at
a high level.

3. The influence of risk perception on religious tourism destination loyalty in Chiang Mai in
the context of the COVID-19 pandemic was statistically significant at the 0.05 level, with only one

component being perceived health risks.

Keywords: Risk Perception; Destination Loyalty; Religious Tourism; COVID-19
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