Journal of Arts Management Vol. 6 No. 3 July - September 2022

v P ] 9
19N mmgﬂ MUY ﬂﬂﬂmwgﬂszﬂﬁumsqmmvmﬁuwﬁsufﬂLﬁfa

< y & a_aa v
"Zlu’lﬂﬂ@’mLL@%"&I%’WTL@ﬂLﬁ@ﬂ’liﬁﬂﬂ’]ﬁ]%tﬂﬂ?ﬂﬂqﬂLﬁTi‘l&lﬁﬂ@ﬂ@W@
The Developing Potential Model for Small and Medium Broiler Farm Industry

Entrepreneurs for Self-reliance in Digital Economy

U Aaan

¥
'ANNT HBHRITTEY, *ITANA eue3E, waz *Usa1 andRansznig

'Somporn Noysumran, 2 Worakamol Wisetsri and *Preeda Attavinijtrakran
ATTHINUNTINIULALOREINNTIN WAnENFemAladNTza NN A NTTHATITE
Faculty of Business and Industrial Development Department,

King Mongkut’s University of Technology North Bangkok, Thailand

E-mail: 'smpn.no@hotmail.com, *worakamol.w@bid.kmutnb.ac.th, 3preda180303@gmail.com

Received April 18, 2022; Revised May 20, 2022; Accepted July 15, 2022

UNANYD

unANHidagUazasa e 1) AneiesAlsznauAnenmyUIEnaunN19aARINNTIN
Wrsninifle 2) Wawgduuudnanmydssnaunisgaaninaasnias inifle uas 3) §avingile
WHIN AW ANEN WKL SN auN19gaanaannTH inieruianatsuazawiaEn enis
Ai! a aa v A ! = ¥ a ¥

fannaniesingalrsegiafaa Anguiszsins An ynavamq@aIun1slsznaunis
gaamngsnn1sHinia NN ¥ aIEIEn 9 AN KUTZNBUNNT HUBMITBIANITEAEIMNTTH
Wrgnindle wazindmnisumsUszguawnmngs 15 A gideaaunsdssifiuwagile 5 A
LATKHABUULLULNBUNN AD HUTENBUNIT JUSNITBIANIT UWASHIBYIEIYNITNEATAIN
gaamnssHNsHingle 402 An lrgUuuUN13ANY AT LULHTINEINTBIADINTNLATIES
UBnnos 1eFesilefilyfnendenomnan Taun nsduneodedn uaznisdszgnaumuings tng
Tynnsiiaszadadion uasiwnasaduesesdeftafmnundanlsunm laun wuseunw ns
a v ¥ a ¥ aa ! dl ' dl ! ! dl a i
nsnzreyadaliunm lwaffinnaonud anwas AadesuNNInIgIN LazALATIIY
B9AUTENBUITIRI999 NANNTITENLTT 1) sUuuuANEn WKL sznaunIgaanIsRnnaninle

& dl d! a_ _aa v A s & 2

PUIANATUATIUIALEN W BNITAINIANLIES g ALATE gRaRaTa HovAlsznouyiean 3
p9AUsTNaY An 1. N1TUFN199NANIEHN 2. NMITUEMITNTNYINT UAT 3. N1TUEMITANIEY 2) 3
aenaznausienatanIRmudugluuuinaninglsenaunisgaannnssinian inidaswn
NANUAZINIAAN BN1sRnnues ugAlAsygiafara Sanesalsynauiaananiuoiu

ea1sAalnssanis 97 6 aiiudl 3 nangaan - Aueeu 2565 145



Journal of Arts Management Vol. 6 No. 3 July - September 2022

o ! A ¥ il

ayfiudAty LAz 3) davingReunanniaim AN NgUsEnaunITaaaInnIIHNITHn

Y

1 1 v
a _ a

HDIWIANATUAZIWIALEN INEN1TRINIANES g ALATE AR [AEHIHUNTTRRHIANLEY
agwaailes Segduuunisuiniauazgle suauiure AN fanaunaIn BTy a
asniniuszgnatrduuwamsimndnanwylsznaunisgeammnsssniss indieswn

NANUAZIWIALAN RBNSRIN AW Wy ALATEgRaRavA
AdnAgy: sUuuudAnann; guszneuns; Wisnlnide; gawrsegiafava

Abstract

The purposes of this research were: 1) to investigate the components for developing a
potential model for broiler farm industry entrepreneurs; 2) to develop the potential model for
broiler farm industry entrepreneurs; and 3) to create a development manual as the guideline for
small and medium broiler farm industry entrepreneurs for self-reliance in the digital economy. The
samples consisted of 9 entrepreneurs, executives, and broiler farm industry experts for an in-
depth interview; 15 entrepreneurs, executives, and scholars related to the broiler farm industry for
a focus group; five experts for evaluating the manual; and 402 entrepreneurs, executives, and
scholars related to the broiler farm industry for a questionnaire. The study was a mixed method:
qualitative and quantitative. The tools for the qualitative method were an in-depth interview and a
focus group, and the data were analyzed by using content analysis. Then the qualitative method’s
results were used to create a questionnaire. The data from the questionnaire were analyzed by
using descriptive statistics frequency, means, standard deviation, and exploratory factor analysis.
The research results showed that 1) the potential model for small and medium broiler farm
industry entrepreneurs for self-reliance in the digital economy was composed of three essential
components: 1. management of the farm business, 2. management of resources, and 3.
management of oneself; 2) these three components, which were significantly co-related, were
used for the potential model for small and medium broiler farm industry entrepreneurs for self-
reliance in the digital economy; and 3) a development manual as the guideline for small and
medium broiler farm industry entrepreneurs for self-reliance in the digital economy focused on
continuing self-development. In conclusion, all experts agreed that the model and its manual’s
appropriateness were high. Therefore, the model and the manual can be a guideline for

developing the potential of small and medium broiler farm industry entrepreneurs.
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