Journal of Arts Management Vol. 6 No. 2 April — June 2022

ATSNARTRRININNTITTANTISHANSTSNTUNIIAS ﬂu?u"qmm

Y ' e a
FINATFIANTTHAIYRAWIHIRIYG
The Development of Guideline on Social Impact Management in Community

from Hosting International Sport Events

'nAe AHEHZ1I159 uae 22939 wiANMN
'Paak Phantumabamrung and *Worawee Nakpanom
AL AVIIYANERNS NATINENAETTTHATARS

Faculty of Allied Health Science, Thammasat University

Email: 'P.paak18@gmail.com, *Ajnorthspsc@gmail.com

Received February 24, 2022; Revised March 22, 2022; Accepted May 15, 2022

UnARYa

unAsATERRTRgUarasAie 1) MeRnmansznunsdnnasasmmiluyanfifiong
Fanauaiifiiomngd 2) ienAsuieunEuANAIaIHANTEILYNEIANBILINUAEIAL
FUNNPTHING D18 WATDTEN UAE 3) WEHAIUUIMNNITANTTNANTINLNIAIAN NNTATEASIH
WunaAdauunnasnay assfiafilnfusansananya tTaun 1) wugeuawmARAIAaEnsiy
WAL 0.913 dm39ATeBa3an0s ngudiastnsfotszanmm 8 sneTudmiayiud
Ann1aganas A N TENLULULTUS I 480 AN uAY 2) wunANNEoiLUAYTATIAT
FMMTUIIUTTELTIA AN T@?_lNﬁﬁﬁ??}lbfuﬂﬂ‘jﬁmiﬁzﬁ%mjﬂ Toun aOAIBINTIUUILALTAR
BIDHHIHAMELULLREUINH UAZANTIATIEN BT dmELLUF N0l

NANTFATENLAN 1) NaNTENUMSRIANIBsUanay TuszAuann BAnedsmIiu 3.95 uaz
nangEnuNeANBaauag tusziulmnats Sanafemaiy 2.69 2) Uszrnmuii fmeuazany
uAnAALRAEAMTILA NANTENUNNFIAN AN AT unlszrnaniifiannunnaneii
AAINAATUABNANTINUNNFIANUAN AT UB 19T A Ay n19adfiss fu .05 uas
3) UHINNNITTANITNANTENLNIRIANTDIL sz i EuAfinsd AT
WU Fuiazne AN AN A AN AT ATHANRLS UL A ANLAINITR19ATTY
weazlannevdentamsanzicm Funisazy dasifin uaspauaueInanssuvnsdansaaiv

avdntuiefnnsatuaguaszmsligun

sRsAaUnTsIanIs 07 6 AUl 2 weeu - Sguien 2565 696



Journal of Arts Management Vol. 6 No. 2 April — June 2022

AMRIATY: NANTTVLNNAIAN; PH; NITANTTUsiNAITA

Abstract

This article aimed to 1) study social impacts in the community from hosting international
sporting events; 2) compare the difference between the positive and negative social impacts
classified by gender, age, and occupation; and 3) develop the quideline on social impact
management. This research was a mixed method research employing 1) the questionnaire with a
reliability value at 0.913 for quantitative research. The sample consisted of 480 residents in 8
randomly selected districts in Buriram province and used stratified random sampling. And 2) Semi-
Structured Interviews for qualitative research. The data were analyzed by using descriptive and
inferential statistics for the questionnaire and content analysis for the interview.

The research results were found: 1) the positive social impact was at a high level, with a
mean at 3.95, and the negative social impact was at a medium level, with a mean at 2.69. 2)
The residents with different gender and age did not had statistically significant difference of
opinion in social impacts, however the residents with different occupation had statistically
significant difference of opinion in social impacts at the .05 level. And 3) guideline on social impact
management in community from hosting international sporting events found that representative of
residents paid attention to improve the community bond and avoid rowdy or quarrel. Therefore,
identifying evaluation and response impacts was imperative for creating support for hosting sports

events.
Keywords: Social Impact; Community; Hosting International Sport Event
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