Journal of Arts Management Vol. 6 No. 1 January — March 2022

MINUIANLNTWNNLATHFATRATNITANEIVBY
wAneRualulagsianenaseyus
The Development of Potential in Educational Economics of

Rajamangala University of Technology Thanyaburi

'wrash duly uaz *nquen Basinuge

1Nc:rtraphee Tancho and *Krisada Chienwattanasook
ARMzUBMNIEsfia iAnendemaluladanmronatyys
Faculty of Business Administration, Rajamangala University of Technology Thanyaburi

Email: 'nartraphee@rmutt.ac.th, %krisada_c@rmutt.ac.th

Received January 21, 2022; Revised February 22, 2022; Accepted March 15, 2022

o
unanea
nsnszanglenianisnisinenlusziuganAneneeslsamamedensiaaudniune

AR UIUTEn A F9n19398HaANBINITHAMUIAN AN NIATEFATEATNITANE 12D

[ %

wnAngndewaluladanrninainyys uasieaualnsinisdnsouniinendemalulagsns

s a a a = yada o/ o ¥ a
WAXTYUT 'JVIEI’TL?.I@IU’?’T’VHH’? TWEIT"KVJ‘E’]@EIL%Qﬂmﬂ'l‘wLL@ZW’]ﬂ’I’ﬁ’i’]U’ﬁQN?I@H@ﬂﬁNQN FINNTT

3
1 v 1
o/

o P2 v v o o v - - 1% ~
’NNﬂ’T]&im*ﬂfﬂ&l@’]ﬂQﬁﬂqu\fﬂﬂquLﬁﬁTuﬁzﬂu@ﬂ‘Vi’lﬂ LRSVDHRIY AN IINUDHRITHITUIRS

FNYNIUIINANIIIIUAN ] WU ANEnINsesHnidnatdamaluladsiraenatyysiiogey

£l

v (-2 !
A

AT AN AUEEN FEN TR AR ATEaBIn T TuuAazAY Tirfiaou
TR AN ATTUALATALBNTUABINAS B9prasiiun1sTHgluULa84n15ARg
gusinansiian (COE) wangueanisideng niagueaniaimunacmdasmgianizni Tnaly
FanmuazANIisaryanIunazAoy NeRdadanenanlsdugs Wunismeulangaa
pasntafinanats itnfiognsnsaungy Sinanamandugs sududnmionalnlunisimmn
Fnanindaan auadsniaiingsln iundeaduiiiunisaensuignsmansniaimm
Tuaziudandn szduglniauazszdusumelaiunsned

=

ANRIATY: NIREUIANENIN; LATHAERITNNTANEN; snnAnataewaluladsrrenasy3

3

215815AaUN159nN1S 091 6 RUUT 1 NNTIAN - AWIAN 2565 435



Journal of Arts Management Vol. 6 No. 1 January — March 2022

Abstract

The distribution of educational opportunities at the higher education level in Thailand is still
required for the county’s development. This research aimed to study the development of potential
in educational economics of Rajamangala University of Technology Thanyaburi and to propose the
establishment project of Rajamangala University of Technology Thanyaburi Prachinburi Campus.
This study used qualitative research methods and collected primary data from the group
interviewed of the interested parties at the provincial level. Then, collecting the secondary data
from the research information and the reports from each unit, they found that the existing
potential of Rajamangala University of Technology Thanyaburi will be able to support and
encourage including the development according to the requirements of each sections that the
interested parties from both the government sector and the private sector required. Which may
operate in the form of a Center of Excellence (CEQ) establishment or Education Center or a
Specialization Development Center by using the abilities and skills of each faculty. However, the
establishment of Prachinburi Campus will provide a comprehensive response of local which
Prachinburi Campus will also be one of the mechanisms in the development of potential
manpower, encourage revenue increase, and at the same time, be in line with the strategic

development at the provincial level, regional level, and national level very well.
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