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ABSTRACT

This article aimed 1) to develop and a causal of relationship model of loyalty for booking a room on
Airbnb website of customers in Thailand; 2) to study causal factors affecting of loyalty for booking a room
on Airbnb website of customers in Thailand. A sample was people who have booked a room on the Airbnb
website and at an accommodation in Thailand of 250 people. The tools used in the research were online
questionnaires. The statistics used in data analysis were frequency, percentage and structural equation
model.

The results of this research were the development of the causal relationship model consisted of 5
components were 1) Website Image 2) Website Quality 3) Satisfaction 4) Value and 5) Loyalty and the

model is consistent with the empirical data to a great extent. The statistic showed the Chi-square statistics

goodness fit test (Xz) = 277.95, degrees of freedom (df) = 253, CMIN/df = 1.10, GFI = 0.92, AGFI = 0.90,
SRMR = 0.07, RMSEA = 0.02. The final was predictive coefficient = 0.90, indicating that the variables in
the model can explain the variance of the loyalty for booking a room on Airbnb website by 90 percent. It
was found that causal factors affecting loyalty for booking a room on Airbnb website were Website Image,
Website Quality, Value and Satisfaction Respectively. The results of this research for website developer or
hotel and homestay operator are utilized to a marketing plan and create marketing strategies that are

suitable for customers. Resulting in loyalty for booking a room on website in the future.
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