Journal of Arts Management Vol. 4 No. 2 May — August 2020

1
= = 1

= v da Y . A a A o =
ﬂqiﬂﬂﬁqﬂQQﬂ‘VlN@V]ﬁW@mﬂﬂqﬁﬁﬂauTQW@\iLV]ﬂfJL‘ﬂ'\‘iutrJﬁﬂ’ﬂ\‘iuﬂW’ﬂ\‘]LVlil'J

=

ASHANET FOTHIAYATHANDNIN URNATHINEATRANDUNINIA
FINT TR T
The study of influence factors toward Tourism's decision making to
Ecotourism destinations: The Royal Agricultural Station Angkhang and

Inthanon
1a a o LY a
finfeg1 A1I389INK, aAAT TWA

1Kittiyq Dawwiangkan, Ladda Pinta

AN fem A UlaE T AREN NN
Rajamangala University of Technology Lanna, Thailand

1Correspondiin<_:; Author Email: kittiya.pure36@gmail.com

Received April 6, 2020; Revised May 17, 2020; Accepted May 24, 2020

unAAta

2 ¢ = = P o o a_da
UNATITHUH GIQ‘]J’izf\Nﬁ 1) LW@ﬁ'ﬂ‘lsl’?Wf]Wﬂ’i’iNﬂ"l’iVl@dLVI?J’]“H@\TH?’WI@QLVIEI'JL%QHL’WWIL@MVI’N

NWiBeEn 29vauANAAndILazTEAUN1TIUSeIdnYie e 3) WisuiisuaunInNn1g

A

BivAnmresinviesfienmuanmaemiouaznsss 4) Anwniladefidansnadanisdnauls
vimaiien fiunsadenqudaatieinvesifisaangdoust 20 B3l WAsnaifuuoutbgy
(Convenience Sampling) 91A5L 400 Fiaa19 m%\iﬁﬂﬁsf%ﬁmqmqu%md@ AD LUUNBUDTN
AT e lineidioya Tiun Sasay Aunfy wanuasnaxd dawdesuuninagiu Aax
wlsUsamuuynaiRen Alasizinisannsenng lneldddulseansdunisaneinsoiuay
asnannanenanllnel¥3s Stepwise Wiunswennsollaefigluuueesanns wanisidanudn

1. wofinsunviesfitnaesinviasiienBefiom Anaaauit diuauaselunisadunig
ABNRWN YARaTINEWN dagUsraeATun R warg g TuntsAunesnsiudInasie
nadamlavieafiauand i agedaszsuiidAy mea@a 0.01

2. AP ILALTEA N3 ra9niafieaiBeilin Ada nsAuII N fien

amsanaAndauaznsSus adazdunelannn Seildnarusineasdueisnmeanmindy 116

2M15815AAUN1I3IANTS UT 4 RUTUN 2 WeENIAN — FINAN 2563 262



Journal of Arts Management Vol. 4 No. 2 May — August 2020

Y A

3. ﬂ"l‘iLﬂ%ﬂﬂLﬁﬁU@mﬂWWﬂ’ﬁTﬁiﬁﬂﬁﬂﬂﬂﬁﬂﬁﬂd WIgIaINAIINATANIYLATNI155U5 |

U

' o

Svswasiantadamladwnesnviesfisaresinvie s iiga faranuansae adnedssauiaddey
NNEGH 0.01

4. hseigvanasenssinaulaviaafisn@eilng nudndiuReg A INaZAIn FIu
Tnusasnuardns Fmuniadaadunianansinasantainanla aoef daudu g Tldenads

nsfnanlavieaienBeflinn adnaflssiuiedfyn1eadn 0.01

ArdATY: N13FAAUTe; N19efgBeilam; A01TlnEATUaT9819219; F01TNEATUAA

DTN

Abstract

The purpose of the research study were: 1) to study eco-tourists’ behaviors that visit
various destinations, 2) to study tourists’ expectation(s) and perception(s) on eco-tourism,  3) to
compare and determine if the service quality of various destination meet tourists” expectation(s)
and perception(s), and 4) to study the factor(s) that have impacts on eco-tourists’ decisions
to travel to such destinations. This research was conducted on samples of tourists who were 20
years old and over, using convenience sampling method; 400 samples were collected. the
instrument for data collection was a questionnaire. The statistics used were percentage, mean,
frequency distribution, standard deviation, independent-sample T-test, and One-way ANOVA
analysis, Multiple Regression Analysis Paired Sample T-test and Linear Regression Analysis. By
using multiple regression coefficient is in order to seek forecaster and to create forecasting
equation of Stepwise method and multiple regression analysis for pattern equation, and the results
are as follows:

1.The behaviors of eco-tourists consist of location, a number of times traveling, the
mean(s) to travel, travel companion(s), objective(s), and the season, which affect decision to
travel, with the statistical significance of 0.01

2.0verdll, the tourists’ expectation(s) and perception(s) on eco-tourism are satisfactory,
with the statistical significance of 1.16

3.The service quality comparison to meet the tourists’ expectation(s) and perception(s)

have different impacts decision making, with the statistical significance of 0.01 4.Factors that affect
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the decision making are facilities, transportation, cultural and social factor, and marketing. On the

other hand, other not affect the decision making. The statistical significance is at 0.01

Keywords: Tourism; Ecotourism; The Royal Agricultural Station Angkhang; The Royal Agricultural

Station Inthanon
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Model Summary
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