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ABSTRACT

The objectives of this research were 1) to study the personal factors of Generation Z,
including gender, marital status, education level, monthly income, and occupation, that influence
investment behavior, and 2) to study the behavioral economics factors, including Prospect Theory,
Overconfidence Bias, Anchoring Bias, and Availability Bias, that influence investment behavior.
The study used questionnaires as a tool for data collection with a sample of 402 individuals in
Prachinburi province. The results showed that only the "occupation" factor had a statistically
significant relationship with the most invested asset type. Regarding behavioral economics
factors, Prospect Theory significantly influenced the most invested asset type, while
Overconfidence Bias had no significant influence on any aspect of investment behavior.
Anchoring Bias had a significant influence on future investment interests, monthly expenses, and
the time period for which investment funds are not needed. Availability Bias had a significant
influence on monthly expenses, the number of assets in a portfolio, the main investment goal, and
the next investment decision. Most respondents were female (60.7%), held a bachelor's degree
(74.4%), worked as civil servants/state enterprise employees (45.8%), and had an average
monthly income between 10,000 and 20,000 baht. The most common investment was in
"alternative assets" (48.0%). A large majority (88.6%) had monthly expenses greater than 75% of

their income, and their main investment goal was to achieve returns higher than inflation (39.1%).
Keywords: Investment Behavior, Generation Z, Behavioral Economics
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ﬁ]ﬂ@lﬂ"ﬂ%ﬂﬂi’l mﬂﬂqumm’m,ﬂmuiwmmnmﬂum ﬂmjluﬂwm\imvl,?

ANNAFIUNNGINE
a dl o 1 . dl o 1 o o = al
anNAgIun 1 (H1): Jadediuyanarednu Generation Z NenAuatludandnlsauls
ANHNARBNANTTNNTAYU
awﬁgmﬁ 2 (H2): ﬂfﬂﬂﬁ“ﬂLﬂmgmmmﬁﬁqwqﬁm‘?uﬁ%w%waﬁiﬂwqﬁm‘mmmmumm
Al Generation Z NeAtag/ludandntlsaus

sziligulglas

N19398LT9LFHN0 (Quantitative Research) Tugiiuy n1339ui@ed139a (Survey Research)
TnefldumenuasAaniasntunnsatnaflussin fir

1. dszansuazngusnetg

dszanaidnuune: AW Generation Z (8¢ 18-30 1) ﬁ@ﬁﬁﬂ@ﬂ"luﬁwimﬂﬁfmﬁ

NNINUUATUIAFADENN: Lu@qmﬂiummmmmmmquﬂa‘”m’m@wLLMN"L@ (Infinite Population)
f3deR9lEgmsaa9 Cochran (1953) fisxfUAINNIT0IU 95% LATAINNARIALABEL 5% T9AIUIDL
gunasaesiunlE 385 Au

v

mjmﬁmﬂwﬁﬁlumﬁﬁﬂ KA FUsUsINLLLALANNYIAY 400 9n IN1TGUAIRENY
T%E%mﬂﬁﬂﬂmjuﬁq@ﬂ'w,muL@Wﬂzlmmq (Purposive Sampling)
2. Lﬂdﬁl‘ﬂ\‘]ﬁ‘ﬂLL@::ﬂ’]?Lﬁ‘].Iﬁ‘QUﬁ‘QN%J’m;I]@
rastlafil¥AeuLasunuaaulasl (Google Form) Fautienanii 5 daundn
daufl 1A uAANIRs (Screening Question) il liulladnEmavet/lugasan 18-30
daud 2 ﬁ’]muL'ﬁ'mﬁuﬂ@fé{ﬂLmiﬁgmmﬁ%awqﬁﬂﬁu MEumsdnuwuy 5 526y (5-level

Rating Scale)
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daudi 3 ﬁm’mLﬁ'mﬁquﬁmmmmmu (AuUnsne N1TNLANEAMNIAEN TEAUAYNL
Lﬁﬂqﬂqﬁﬁmau%)

daui 4 foyadnunzilszansaans (wa n1sansn e 9nalé)

Uit 5 Felaunuus (A uUanendls)

ma‘mmmuqmmwmﬁ;mﬁ@ ﬁﬂLLuum@umu‘lﬁﬁﬁmmm 3 YINU AIFIARDLAITNFIT
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NAgaLANLIE e (Reliability) FnaAnduilszavaneaninaesnsaiig (Cronbach's Alpha) ) dalE
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NANSIE
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wunABLNTILAnIANITY Wiudaaetnede ﬁi@nﬂﬂizlﬁumm@mﬁmnmmﬁu%ﬁmnLﬁuvl,ﬂ
LAzaARAINANEARA FoNTvaARAINANNTaNTasTiaYa
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