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ABSTRACT

This study aimed to 1) examine personal factors influencing the selection of business
credit services among SME entrepreneurs of Bank of Ayudhya (Krungsri) in the Bangkok
Metropolitan Area; 2) investigate business characteristics associated with the selection of
business credit services; and (3) analyze the relationship between the marketing mix and the
decision to select business credit services among SME entrepreneurs. A quantitative research
approach was employed. The sample consisted of 308 SME entrepreneurs, and data were
collected using a structured questionnaire.

The results indicated that: 1) the majority of respondents were female, aged between
41-50 years, held a bachelor's degree, were married, and had monthly incomes exceeding
100,001 baht; 2) most businesses operated in the manufacturing sector, had been in operation
for more than five years, possessed assets valued between 100200 million baht, were registered
as limited companies, and utilized term loan credit facilities; 3) overall perceptions of the marketing
mix and the decision to select business credit services were at a high level, with the physical
evidence dimension exhibiting the highest mean score, while the product dimension recorded the
lowest; 4) perceptions of the decision-making process for selecting business credit services were
at the highest level, with problem recognition having the highest mean score and post-purchase
behavior the lowest; 5) personal factors—namely gender, age, education level, marital status, and
income—showed statistically significant differences, resulting in significant variations in the level
of decision-making regarding the selection of business credit services at the .05 level; and 6) the
marketing mix was significantly related to the decision to select business credit services among
SME entrepreneurs at the .05 significance level, indicating that marketing mix variables had a

statistically significant influence on such decisions.
Keywords: Marketing Mix, Business Loan Services for Entrepreneurs, Bank of Ayudhya
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