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ABSTRACT

This study aims to explore the development of human resources in digital marketing and
suggest new ways to adapt to modern technology changes, such as artificial intelligence (Al), big
data analytics, blockchain, and metaverse technologies. In conducting this study, a mixed-
methods research design was employed. This involves combining quantitative analysis through
pre-training tests and post-training tests, as well as qualitative analysis from interviews and
questionnaires. The participants, totaling 80 individuals, included entrepreneurs, marketing
professionals, students, and government officials. The results show that participants’ average
score was significantly higher after the training, especially in online marketing strategy, content

marketing, and Al-based advertising. Furthermore, demographic factors such as age, education,
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and occupation showed no statistically significant differences in learning outcomes. The result
also highlights the need to develop continuous learning systems to enhance the digital skills of

workers in the digital economy era.

Keywords: Human Capital Development, Digital Marketing, Al Training
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