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ABSTRACT

In this study, the researchers examine the effects of the service marketing mix on the
decision to use car registration loan services in the Bangkok Metropolitan Region. The sample
population consisted of 400 car registration loan service users in the Bangkok Metropolitan Region

using the technique of convenience sampling. Data were collected using a questionnaire and
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analyzed using the descriptive statistics of frequency, percentage, mean, and standard deviation.
The inferential statistics used was the method of multiple regression analysis.

Findings showed that the service marketing mix factors could be explanatory of
the decision to use car registration loan services at 83.9 percent. The service marketing mix factor
that could explain the decision to use the services at the highest level was the aspect of process
(Beta = 0.632). Next in descending order were the aspects of product (Beta = 0.307); personnel
(Beta = 0.166); distribution channels (Beta = 0.105); physical evidence (Beta = 0.101); and price
(Beta = 0.075) at the statistically significant level of 0.05. The aspect of promotion could not be

explanatory of the decision to use car registration loan services.
Keywords: Service Marketing Mix, Car Registration Loan
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