913A0TLINNIGINAUATAIANANARNT NUTNENAUPINATLU

9 6 21N 1 UNINAN — LB 2566

Haq L BI@NUARATNANTENUIBIANNAINITANNNATUIAE NN ARRIANTETNA
Causal Factors and the Effects of Technological Capabilities

on Business Organizations

Annssod Aundsvg’ Jadmnd Turlsvanass” uazyniy asadng’
Received: January 25, 2023

Wipawan Janprachom, Piyawat Pinprachasan, and Punna Kongsawang
Revised: April 11, 2023

Accepted: April 27, 2023

UNARNER

A

pnaNsanamatulatl luifaqiiunadduesesiandAgyaeasniadudilsenaunislu

v
' o

aFwnnliFeuludnisudedi uazafeanndialiungsna nsAnwasaliiidnglseasding

|
) o [

Anw1e9ALsznaLaa9ANaINITaNIamnATLeE eduasziladeiTea e LeIANAINITININ
walulad waziedvinsviuansenuasspuainisonIanalulag unanuiidunisingine
NUNIUITIUNIINANNUARIEN ] 81T LNANNATINT UNANNIAE Wnaiaueifadeidaanimuay

ad ey o - ST A
HANIENULRIANNANITAN A TR ENd A IWesAnsdszauangda vt nnaAnwASalila 1
fayandudsclaniseatdAns Tnanisdseyndldaonnfidangugnildinenisdsamadsuinl

a

AUNAR

AdIATY: ANEINNTaIamAlulag nasyaiiugnan AnalamdFeulunisuaedy uanis

ANUUIULRIDY ﬁﬂ‘i‘

T@12INNTIANNT ﬂmzu?mi‘qiﬁﬂ wanenaamaluladngusnaiauinduns; Department of Management,
Faculty of Business Administration, Rajamangala University of Technology Rattanakosin; Email:
wipawan.jan@rmutr.ac.th

22 prpdranisluuarn sl ssTNdNUS AMTLTUN99INA NUNANENAPINAUNS; Department of Advertising
and Public Relations, Faculty Of Business Administration Ramkhamhaeng; Email: piyawat.p@rumail.ru.ac.thz,
punna.kong@rumail.ru.ac.th3

16



913A0TLINNIGINAUATAIANANARNT NUTNENAUPINATLU

9 6 21N 1 UNINAN — LB 2566

ABSTRACT

At present, technological capabilities are considered an important tool for being an
entrepreneur in creating competitive advantages and success to a business.

In this study, the researchers examine the components of technological capabilities;
synthesize causal factors of technological capabilities; and synthesize the effects of technological
capabilities. The researchers conducted literature review from various sources such as academic
articles and research papers to propose causal factors and the effects of technological
capabilities resulting in the success of organizations. This study provides useful information to

organizations by applying theoretical knowledge intended for future quantitative research.

Keywords: Technological Capability, Customer Orientation, Competitive Advantages,

Organizational Performance
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