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ABSTRACT

In this research investigation, the researchers examine technology adoption, the
perceived risk, and the correlation between technology adoption and the perceived risk of
cashless society users of generation Y consumers. Data were collected using a questionnaire.
The technique of purposive sampling was employed to select only those who used the services
of a cashless society. The statistics used in data analysis were frequency, percentage, mean, and
standard deviation. The technique of canonical correlation coefficient was also employed.

Findings showed that technology adoption and perceived risk were at a high level overall
and in each aspect. The canonical correlation analysis found that technology adoption correlated
with the perceived risk at the statistically significant level of .01 in one form only with R of 0.767
and R2 of 0.589. Technology adoption could be explanatory of the perceived risk at a moderate

level (58.95 percent).
Keywords: Cashless Society, Canonical Correlation Analysis, Technology Adoption, Perceived Risk
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