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ABSTRACT

In this study, the researcher examines 1) the level of the purchasing intention for Songkhla
local woven fabrics; investigates 2) the brand story perception and image of Songkhla local woven
fabrics affecting the purchasing intention for the fabrics under study; and studies 3) the image of
Songkhla local woven fabrics affecting the purchasing intention for the fabrics under investigation.
The technique of purposive sampling was employed in the collection of data. The research
instrument was a questionnaire with 385 consumers who never had any knowledge of Songkhla
local woven fabrics and who had never bought the fabrics under study. Data were analyzed using
descriptive statistics and the technique of multiple regression analysis.

Findings showed that consumers exhibited the purchasing intention for the fabrics under
investigation at a high level. The brand story perception for the fabrics under study affected the
purchasing intention for these fabrics. The image of Songkhla local woven fabrics affected the
purchasing intention for the fabrics. Therefore, consumers’ purchasing intention for these fabrics

was the result of brand story perception and the image of the fabrics under investigation.
Keywords: Brand Story Perception, Product Image, Purchasing Intention
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wuudaunnN lnaldagunAdudszdansanduniusaesnsausna (Cronbach’s alpha Coefficient) 184
o ! o v o & A o o P | e o - P
Fauls Wudn N95UETe99199090 NN LN BRI AR WAL 0.867 NWANEDIRgT HA1
WU 0.915 uazANsdlazermeiuiesdadnasan HAWiniL 0.906 Tednet] luszAumeeansuls
4. NNsAAsIEYERYA N1TAAEATIEBAITTayaR A TATaNgIIUN (Descriptive Statistic)

o o
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um Anluiasay 21.30

2. mmaﬁm:mL'ﬁ'mﬁumﬁuiﬁ;mmqﬁﬁmﬁmﬁﬂﬁwﬁmmmm WUI1 NGNAIDEINSTH
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4 1
= A
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X SD. wilaaau
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o o

1a9ANElaTa 1Asasay 16.70 atinalssAUIHANATUNNADANIZAL 0.

o

5 LATHAIMNARIALARDY

o

o

Nm3guluNINUNg 0.573 AR 6 AN LLANNIWE LA Fa

he

annanenIndlugLAziuLAy Y = 2.00+ 0.239X, + 0.249X,

aun1anensflugtAzuuunIngg L Z = 0.239 X, + 0.232X,

|
=

A1919 6 NANIIILATITHDANDENYAMTDIN135UF13899192098 N0 NN 893U TAAITAN

IS o o o i’/ dsj 3 d’j A o o
LANNANAUSALANAS IR TR NN LN ASAIUI A9 AN

EET B SE Beta t-value P-value
ﬂ'ﬁﬂ\‘iﬁ (Constant) 2.000 0.249 8.022 0.000
393MNARA I NANNBISITRA9IaT  0.239 0.055 0.239 4.327 0.000

yinlsantaRnIn waesdave X,
393NARA I NANNBIIINTAA9IAT  0.249 0.59 0.232 4.194 0.000

MiRaAntaula X,

R=0.413 R*=0.171 R’adj=0.167 df =1,382 F=39.389 SE __=0.573 p-value 0.000

.est

ANNATIUN 2 NINANHOIAIAINAAAANNFIIATALINANULELDITINTAZIUAT HANITISE

49

1
o

1 aAaa a 1 :j/ d’j A o a; ¥ 1 o ¥ Y 1 o a
wudniadunieninasaniusslagevzaiiudulsnidngannisinuie laun suuuaeinba
(B =0671) WarA 1umsN&uA (B =0.204) Inasaudssne arn1snesutemdnulsdsau
294ANNAS1ATD tAdatay 50.10 atNNILALNEANATYNINADANIZAL 0.05 LarNATNAATIALARELY

Y o

N3 ITUNNIYINUNE 0.443 AINNIN 7 wazaNTnaauaNnsvinung e Aall

annanenallugiazuuuny Y = 0.474+ 0.671X,+0.204X,

aun1snensnlugtlazuuuningg1l Z = 0.587X, + 0.181X,

[

v 4
M1519 7 HANN9ALATIEWDANAEN AN TWANEAIAIE A NANAUT A LA NAYlaTad e

& oa o o
WULHBAIRNNIAGIUR

1lasl B SE Beta t-value P-value
ANAST (Constant) 0.474 0.194 2449 0015
ANUUUAINLIA X, 0.671 0.051 0587 13.050  0.000
ANURTIRUAT X, 0.204 0.051 0.181 4.020  0.000

R=0.710 R?=0.504 R’adj=0.501 df =1,382 F=16.158 SE _=0.443 p-value 0.000

.est
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