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ABSTRACT

In this quantitative research investigation, the researcher compares 1) the perceived facial
cosmetic brand equity of consumers in Bangkok Metropolis classified by demographic
characteristics; compares 2) celebrity endorsement on Instagram affecting perceived facial
cosmetic brand equity of the consumers under study. The sample population consisted of 385
male and female Millennial consumers aged 23-38 years and residing in Bangkok Metropolis who
followed at least three celebrities on Instagram.

Findings showed that the highest proportion of respondents were females aged 23-26
years. They were single, with a bachelor's degree and an occupation as private company
employees on an average monthly income of 15,001-25,000 baht.

Hypothesis test No.1 found that differences in gender exhibited differences in perceived
facial cosmetic brand equity in the aspects of brand association and brand loyalty. Differences in
marital status exhibited differences in perceived facial cosmetic brand equity in the aspect of
brand awareness. Differences in average monthly income exhibited differences in perceived facial
cosmetic brand equity in the aspect of other proprietary brand assets. Hypothesis No. 2 found
that the reliability of the celebrities who endorsed on Instagram in the aspects of similarity,
trustworthiness, and expertise affected the perceived facial cosmetic brand equity of consumers

in Bangkok Metropolis at the statistically significant level at .05.

Keywords: Celebrity Endorsement, Perceived Brand Equity, Facial Cosmetic
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3. ADUNNANTA 3.59 0.01 wAnFNarY
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AuAupneneiu AalsauiaumagaaedsnismaaauaaaWii (Scheffe Test) ANNANINN 4

4 1

A1979 4 NANNSLTHUINEUINEAIBIN19FUTAMAIATIAUAILATEIA10191N RN A1unIg

a 9 q

Arzuin TUATIALAN ANUUNATNADIUATNANIA

ADTUNNANTH _ Tan GHER] ERERR wannuas
X 3.46 3.56 4.08 4.11
Tan 3.46 - -0.10 -0.78 -0.22
ANTA 3.56 - - -0.66 0.32
UERERY 4.08 - - - 0.98
ugnriueg 4.11 - - - -
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4. 1IN 1.45 0.22 laumnsnariu
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o

1
Y a I VLQ/ a | ¥ 1

AINA1919 9 Wudn guilnaniisnaliiedasainau 15,001-25,000 U An195u¥AuAn

a a 9

| 1 1
o=y vy A

RINAUAILATEIEIBN9LN RN AuRumingau o 2e9nmAusuAnsanguElnade lieae

1
o o aaa o

FRLADY 25,001-35,000 LN et WwlitdAtyneatianszau 0.05 nafusinandaalsiiaassanon

¥
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1

199R31AUANINNAELET AN e laleAtFaLAaw 15,001-25,000 UW (X= 3.58)
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AN ndatavasynnafiidafaciifugiusacduan B SE  Beta t Sig.
HIUAUAALNSTH

AAsTl 1.65 0.17 9.82  0.00
Awldnngla (x,) 0.12 0.04 0.16 3.16  0.00
ArIEESTITY (X,) 010 004 013 238 002
ANAWAL (X)) 001 005 -0.02 -026 0.80
prwduTaL (X,) 006 004 007 128 020
PINARBARY (X,) 025 004 031 587  0.00
PNAIRATA (X)) 003 004 004 084 040

R = 0.52, R Square = 0.25, Adjust R Square = 0.26, SE = 0.34
Durbin Watson = 1.90, F = 23.77, Sig 0.00

TladAyneadianazsiu 0.05
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Yo A

deiluainisnisasaneanyaluglaziuuis (Unstandardized Beta) 1A5a%
Y = 1.65 + 0.12X, + 0.10X,— 0.01X, + 0.06X, + 0.25X, + 0.03X,
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