R R Sy = = ¥ - - o 0

eyt e A9ANILENIFINAUATAIANANART NIINYNARTINATUIN
RrAAS A .
Fligm. ’% 19 2 a1fuf 3 Auenau - suanAx 2562
OF g

v = o a1 a & a a (% 1
miﬂ@mumﬂiu'llaﬂLmzmwnnmmmmnmaunﬁmam@ﬂwaLﬂmumummmi
aaulauwadUsTnANNIWAND LUUANTINWNWIUAS
Technology Acceptance and Customer e-Loyalty of Online Food Delivery

Applications of Female Consumers in Bangkok Metropolis

Received: November 7, 2019 - iAo 5 R v 3
A qmmm ﬁmm @ﬂi@ﬂ’]‘W WAZLANANTE WaTNARNAN
Revised: December 10, 2019 ] )
Puchong Supasakron, Thanida Jitsuparp,

Accepted: December 26, 2019 ,
and Eakasit Pacharawongsakda

UNARNER

o

o Xao - A - ~ o = a @ N a o

nsaqeiidngdsrasdAiine (1) iWTauiauanudnanisdidnnseiindaeuetnaiadu

g awAniunNTadeduyAnawAnauesdLTinAngunAe lungamWEIWAT
=2 a a o = a o ! o‘d‘d ! o A

way (2) Anwnansnanissaniumaiulaguelndiadurudsaniseenladnineniiuinanig

Y a

a a Y a 1 a I (% 1 dl a o :// d”d
aldnnsatndresd L3 tnAnguinAn e lunmnEILAT nauFtetanldlunauassiiae Huslne
a o o . ° I P o [y
WA aNaNAaat N TaNNENIUAT A1UWK 400 AW LAUTUTINdayalaelduuuaaun N LAY
a oY Y aay 1 dl 1 dl a I =
wnniteyalneldatinsasas Alaas ANLIENILIUNIATEIY NN9AATIEYLLTTIUNNGAYY ULaznng
TAIITNTINADDEULLNYAM NANITANEINLGT e lasaneunuanseiuiauAn AN
ALANNIAUNZUANFA1NAY LAZHANITIS NI N1TeaNsumATulatial waLATuY Hansnananlny
o a a a Y a 1 a v o Y a 1
nanasaannsatinduestusinanguinanislungaunnaniuas Tnapunisiinnldasalnase
o a © a ai A U 5 a; U U o Vv dl
ANANANNELAN NI RNENINNGA 7898911AD AIUAIINAYlANALTEIN ATUNIITUTANN LRSS

¥ dl ] ¥ dl A % o YR L
LATATUNAN mu@ﬂmmﬂ@mumﬁugmﬂa‘:ﬁimu

o [ a - o a & a a o 1
ﬂ’li&’]ﬂﬂ‘.j: m%mmumn‘iu‘l‘,aﬂ, mwnnﬂmamanmaunﬁ, walwatAduaudIaInlg

" inAnwnBoyanTn ndngaaiiEusgInaNyingin anana1ausNAILN Graduate students of the Master of
Business Administration program, Ramkhamheang University, Email: puchong.supasakron@gmaiI.(:om1 ,
Email: thanida.ge’[@gmail.com2

* ananselilszaningnaaudanssusumalulatiuaziAanssuenans undnaiaagsnatiuding Faculty Staff,
College of Innovative Technology and Engineering, Dhurakij Pundit University, Email: eakasit.pac@dpu.ac.th3

141



:g'liﬁ':sz".. ‘::.h;'. a a o - = o °
it A9ANILENIFINAUATAIANANART NIINYNARTINATUIN
Sl B N
") e i o o o o
;fi!:'%l:!,:?’;ﬂ:s ’5 19 2 a1fuf 3 Auenau - suanAx 2562
o AR
ABSTRACT

In this research investigation, the researchers compare (1) e-loyalty of food delivery
applications in accordance with the differences of demographic factors of female consumers in
Bangkok Metropolis. The researchers also examine (2) the influence of technology acceptance of
online food delivery applications on consumer e-loyalty of these female consumers. The sample
population consisted of 400 female consumers in Bangkok Metropolis. Data were collected using
a questionnaire and analyzed using percentage, mean, and standard deviation. The techniques
of one-way analysis of variance (ANOVA) and multiple regression analysis were also employed.

Findings showed that differences in monthly income exhibited differences in e-loyalty. The
technology acceptance of applications influenced e-loyalty of the female consumers under study.
The aspect of actual use affected e-loyalty at the highest level. Next in descending order were the

aspects of intention to use, perceived risk, and perceived usefulness.

Keywords: Technology Acceptance, E-Loyalty, Food Delivery Application
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