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ABSTRACT

In this research investigation, the researcher compares service satisfaction of signboard
taxpayers and studies service quality affecting satisfaction. A questionnaire was used as a
research instrument to collect data. The research population consisted of 350 signboard
taxpayers. The variables studied were demographic factors, service quality, and satisfaction. Data
were analyzed using frequency, percentage, mean, and standard deviation. The techniques of t
test, F-test (One-way ANOVA), Scheffé’s multiple comparison, and multiple regression analysis
were also employed.

Findings showed that the highest proportion of the sample population were male, aged
31-40 years, with a bachelor's degree and an income of 15,000-25,000 baht, and were employed
as private company employees. Differences in gender and education exhibited no differences in
satisfaction. Differences in age, income, and occupation exhibited differences at the level of
satisfaction. Service quality in the aspects of tangibility, reliability, responsiveness, assurance, and
empathy affected satisfaction of signboard taxpayers in Thon Buri District Office at the statistically

significant level of 0.05.

Keywords: Service quality, Satisfaction, Signboard tax
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