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ABSTRACT

The objective of this research is to investigate the influence of service quality on
the decision to use the services of Dibuk Hospital. A questionnaire was used to collect
data from the sample population of 400 service users at the hospital under study. The
data were analyzed using descriptive statistics of frequency, percentage and mean. The

technique of multiple linear regression (MLR) analysis was also employed. Findings
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showed that the highest proportion of the service users was mostly single females aged
between 20 and 39 years. They were company employees with a bachelor's degree and
had monthly income of not higher than 20,000 baht. It was found that the service quality
exhibited an influence on the decision to use the services of Dibuk Hospital at the

statistically significant level of .05.

Keywords: Service Quality, Decision to Use, Dibuk Hospital, Marketing Mix
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ﬁ@ﬁuﬁagﬂﬁﬂ
mmrflugﬂﬁﬁu .162 .050 .001* .025 .081 755 .095 .059 .106 .261 .068 .000*
YRNLFNNT
msganuazdinla 170 059 .004* 119 095 212 167  .069 .017* .052 .080 519
AnAn
NIRALAUANGR .058 .050 .249 .231 .081 .004* .203 .059 .001* .074 .068 .279
AnAn
R squared .351 181 .353 213
F 44135 18.637 44 567 22.552
Sig .000* .000* .000* .000*
*p <0.05
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*p <0.05
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