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ABSTRACT

In this study, the researcher examines 1) the consumer buying decision process
on monk supplies in Trat province, 2) the demographic factors affecting the consumer
buying decision process, and 3) the marketing mix factors affecting the consumer buying
decision process on monk supplies in Trat province. The sample population consisted of
385 consumers who purchased monk supplies in Trat province. The research instrument
used in this study was a questionnaire. The data were analyzed using descriptive
statistics of frequency, percentage, mean, and standard deviation. The inferential
statistics used to test the hypotheses was one-way analysis of variance (ANOVA). The
findings showed that 1) the highest proportion of consumers was married female and had
a bachelor’'s degree with an average monthly income of 50,000 — 10,000 baht. 2) The
marketing mix factors were at a high level. The consumers under study paid attention to
the aspect of promotion at the highest level. 3) In regard to the buying decision process
on these items, it was found that consumers paid attention to the aspect of information
acquisition at the highest level.

The hypothesis test found the following. 1) Differences in the demographic factors
exhibited no differences in the buying decision process. 2) The marketing mix factors in
the aspect of product did not affect the decision of the consumers to purchase monk
supplies in Trat province. However, price, place, and promotion exhibited an influence on

the consumer buying decision process on these monk supplies.
Keywords: Marketing Mix Factors, Buying Decision, Monk Supplies
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