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ABSTRACT

Currently, businesses bring in modern technology to support planning and
decision making. Financial institutions use new technology in a variety of forms, resulting
in a change in service provision to customers. An important factor that affects the success
of technology implementation is the development of new skills for personnel, such as the
ability to perform data processing and big data analysis and to comprehend in-depth
information. Due to the fact that financial institution businesses in the digital economy era
often involve a great deal of customer information, it is absolutely necessary for financial
institutions to conduct data analysis from existing information in order to search for
customer insights and then apply them into business operations. Meanwhile, another
great challenge in stepping into the digital economy is the ability to identify the identity of
the customers in the digital world, so that financial institutions could reach and deliver
basic financial services to their customers. Hence, stepping into the digital economy era,
financial institutions are confronted with challenges from themselves, existing
competitors, related law and regulations and potential newcomers that might cause

business disruption to the existing business model.
Keywords: Financial Institution, Digital Economy, Digital Disruption
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