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ABSTRACT

This study investigated the marketing mix factors influencing the selection of food
service orders through the food panda applications in Bangkok. It focused on the demographic
factors that influenced the decision to choose a food service through the Food Panda
Application in Bangkok and studied marketing mix factors, such as Product, Pricing, Place and
Promotion that influenced the decision to choose food service through the Food Panda
Applications in Bangkok. The population used in the study was the total of 400 subscribers
purchasing food through the Food Panda Application in Bangkok. The results indicated that
most of the respondents were women whose ages were between 20-29 years, with a bachelors
degree, who had a career as private company employees and an average monthly income of
15,001-30,000 Bahts. From this study of marketing mix, it was found that gender had a
significant effect on the marketing mix. In general, consumers valued the marketing mix factor,
Product, in responding to demanding applications.

Keywords: marketing mix factors; Food Panda Application
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