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Abstract

This research aimed to identify trends and behavior of honeymoon
tourists, leading to specific tourism development and further in-depth research. It
explored the phenomenon of this small but growing group of tourists by
documentary research and a study of literature and government and private sector
policies. Qualitative research methods were also used through interviews of
tourism specialists in 2013 and2014. It was found that the group is interested in
Thailand’s distinctive tourist attractions, especially beaches and the sea. Despite
its small size, this group of tourists is considered as having financial potential
because couples are able to share the expenses and plan their trips beforehand.
Development of specific tourism to meet the group’s needs requires consideration
of the experiences which the tourists will get as products from arrival to departure.
Tourist attractions, accommodation, activities, and advertisements focusing on
honeymoon tourists should be improved. Co-ordination between government and
the private sectors is necessary to ensure efficiency, and there should also be
close evaluation and encouragement for more research and improvement so that

information is up-to-date to satisfy the needs of the honeymoon tourist group.

Keywords: Tourist; Honeymoon tourist: Development; Niche tourism
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