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Abstract

This study aims to investigate the phenomenon of code-
mixing observed in business signage at the Kong Ta Night Market in
Lampang Province. Data were gathered from 96 business signs,
revealing a variety of linguistic compositions. Monolingual, bilingual,
and multilingual signs were identified at the market. Monolingual signs
constituted the majority, with 66 Thai signs accounting for 68.75% of
all signs. Bilingual signs were also present, with 16 Thai-English signs
comprising 16.67% of all signs. Additionally, a small number of
multilingual signs were identified, with 3 signs (1.03% of all signs)
utilizing English as the primary language and Thai as a supplementary
language. Analysis of script, lexicon, and syntax revealed the
predominant use of Thai script, lexicon, and syntax in 62.50% of all
signs. This preference can be attributed to the signs' primary function
of facilitating communication within the local trading area.
Interestingly, despite the market being named in Chinese, the analysis
suggests that the business signs do not significantly reflect any specific
cultural identity beyond the use of the Thai language for local

communication purposes.

Keywords: Linguistic landscape, Code-mixing, Kad Kong Ta
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(Yanhong & Rungruang, 2013) Wu31 AMw1danguildiudfguasidvina
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Figure 1 Kad Kong Ton area on Talat Kao Road

Source: https://www.google.co.th/maps/
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Frupnsiui 1 “meifeagluis manesi” assia en.01 Sueuiiui
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Table 1 An example of an analysis of a Monolingual, a Bilingual and

a Multilingual

treareiien Jredesnten
98 . ng-  dwnge- WA
e dange . U 9
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21.01 /
21.02 /
nu.01 /
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Weaghaszitayaiineriuniwituthe (script) Ardned (lexicon) wag
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MNeduLS (syntax) vastiodu IneUseyndain Hueber (2006) fall

Table 2 An example of an analysis of Script, Lexicon and Syntax

. A Adwi NneduRus  vane
e e gy e dengw  lve  dwngw e
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.01 / / /
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Type of Business (place)

PLANT SHOP
WATCH SHOP

TATTOO SHOP
TRADITIONAL PHARMACY
BARBERSHOP

MASSAGE

CULTURAL CENTER
GUESTHOUSE

DRINKS STALL

CAFE

FABRIC SHOP

SHOP

FOOD SHOP

Figure 2 Frequency of Different Types of Businesses

IINANLEAIIITININNIANBIA TTWIUTIWAN 58 wine danqule
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Y099 UIUFIAWMLA 509830 FeFuvest Tt 9 uie Anludesay
° a & Y o v v o e & v
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10.34 gaeduaugsiavinun Suveduaziua egsay 5 uwia Andu

a a

$ovay 8.63 vossuugIRvTIn atafidal ety 1y gudiamssan
wagiininaRiend egneae 3 wis Andudesay 5.17 vesdrutugsiatanun
Sruabuae-fanunariuun ey 2 wis Anduiesas 3.45 vaeduiu
ganattmun uazddugaTefogsiadumeduldl Susouuninn $usudn
wagumes Ul a8y 1 wis Andudosas 1.72 vesganaiun
4.2 m3dunwn: Thenunrw
dlethanfiansanntwivudionuin 91ndiuaudiud 58 $1u
fisuuthedtann 96 1o faguuvuntsuuiheld 3 sUuuy Ae gaRadil
thenwifier nudidl 73 $u Aadudesas 76.04 vessiuauthevionun
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Multilingual BEE =
gilingual  EIHNRENNBIMEERNEE 2o
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Figure 3 The Style of Language Used on Business Signs
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Figure 4 Monolingual Thai
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Figure 4 Monolingual English
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Figure 5 Bilingual Thai - English
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Figure 6 Bilingual English — Thai
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Figure 7 Multilingual Language
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Table 3 The relationship between Business Type and Code-Mixing

. awnden (The) daanw (Ue)
R Fwau — WA 59
Uszangsna . . Ine- dangu-
$u ney dengy . ({e) (¥e)
dange ne

2115 19 27 0 5 2 0 34
V9991 9 9 0 2 0 0 11
Andn-gouda 6 10 0 0 0 0 10
A 5 2 6 2 2 2 14

gt 5 4 0 0 0 0 4

fivin 3 3 0 2 0 1 6
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. Muuaed (the) daanw (the)
R 1w = WY Eet]
Ysunngsia . . ne- dang -
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¥y
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YIUHU 1 2 0 0 0 0 2
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66 7 16 ) 3 96
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FUNIEY 58
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4.3 Usznnuaan1suduniun: 91e Adn wazanedunwus veg
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Thuintheusznouseniwlathuds diiauladnusensfesisnus
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ag19lsAn Naﬂﬂﬁmiﬂzﬁﬂﬂﬂﬁﬁﬁﬁ]ﬁﬂﬂﬂﬂa\‘iéh Fandina1ung wu
thedruausnndutie (script) nwlng Tdadne (lexicon) nMwilne way
Téneduiug (syntax) nwnlne Tagisruauaau 60 dhe Andutosas
62.50 vosthetanun il nanisiasizddanuiiefuauls de dae
mMwdanguildddninnineuazdildnneduiudanulneiSosdifud
(word order) #2e Tnemu 2 the Andudesay 2.08 vestheromun famse

seluidl

Table 4 The relationship between Script, Lexicon, and Syntax of Shop names

i the Adnei Mneduwus  dwau Sawas
1 Ml el Mty 60 62.50
2 el el Medang 10 10.42
3 MwBangy AwdINgY AWBNgY 9 9.37
4 Al AwdNgY MWBINgY 8 8.33
5 Al Medang mwlvey 4 4.17
6 MBIy el AWBNgY 3 3.13
7 *aedangu el Ml 2 2.08
FIMAY 9 100

fan: Uszqﬂﬁmﬂ Huebner (2006)

< ' o v a

21015199 19FULLAUIE U 189 7 Wuthemduluaiy

Huebner (2006) walidgwinawls fie dwiudl 7 WDumsldnwdsnguuute
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v

Woldsumdniiluniwinsuaz§ildnisiseedidusidaeinne duwus
mwlnedie fisradunsolul

1. theawlne-muenlne-nenlng fededwuilldisnys
Mmwlng Mdnsin1wlneg wagnedunusuuunwlng nan1siasiei
wuhihednvazdfidusnunniiaais 60 e Anduiesay 62.50 109

Jrevtanun sasiag1asalull

Figure 8 Shop names with Thai Script, Thai Lexicon and Thai Syntax

ndegedssunansdiiiiui evsngdsnusaivlng
T fnnnulne wavldnneduiusarwlnglunisisesdrnum fe S
“L@Suane” WumbeudnuazAin “suns” [Wundiegvene

2. thamelve-nenlng-mudange Aeteduildssnus
Mwilng Mdminwlve uinneduiusiiuwuunwdinge Aeansdiu
veglinthaumdn nan1sieszsmuinthednuasiiidusuausosan

Ao 10 the AnduSeray 10.42 vaatheviaus Aesatanaliil
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Figure 9 Shop names with Thai Script, Thai Lexicon and English Syntax

anfregrsdnsfunansliiui dhedsingdsnusaiwine 14
MEnnn1wlng A esaRuARUUNBEUTUS A BI8INgY NaIRe A1
“witfer” Wumhevens Ysnglusumimiimbendn ded1dn “vyen
noen” M3 “wiities wynennessn” Juseedrduilu “wirevens” +
“Udienan”

3. Y1918 E-n1¥IBINgE-N1ESIngy Aethedild
SNYINEIBINGY AMANNAIISINGY LAz NEFUNUSKUUNIB8INg Y
wansnszinuthednuaedidudum 9 the Andufeses 937 veq

Jreviaviun sadnag1analull

Figure 10 Shop names with English Script, English Lexicon and English

Syntax
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ndegrsdinefuuandlidiuin the “T) CACTUS” (Suthed
Usngmdnesnmwdangy mdmviniwdingy uasiSesdsumdninuy
MneduNUSA1w199nguale natafe “T)” Wuniieveny d1um1in
“CACTUS” \Junthendn

4. Jrenrelng-n1¥1denge-n1e1senge Aeteld
fsnwinelng uwiddwivasnneduiusiduntvdinge nansinse
wuirthednuardiduswau 8 the dndudesar 833 vesthermun s

fragramallil

Figure 11 Shop names with Thai Script, English Lexicon and English Syntax

g 1 & ¥ “« Y al Sy <@ ' 3 !
nmegnaluthedu “trasy Aled” avviuinthednann

A ﬁuu

Weududsnwsnwilng wadin “Alend” wideusiesidnysawningws
Adumdnwinwdingy 8nms dadesdrdunuunimsngenie nanfe m
R » & 1 Y oY o 1 A & = I v
1 “Thasy” Wumbhevee 1nabiutnain “flol” fadumiendn

5. Urearulng-nrerdenge-nrelng Aetefldmonys

o U 6 @ [ U U & @

awlve adwiiluniwidinge wazaneduiusidunivlng wanis
Jasrzvnunthednwaedidusiuiu 4 gy Aadudesas 4.17 vesdhe

Tlanun Aeddagemalull
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ns oiyingeiaing |
ns:0ibIng a!

Figure 12 Shop names with Thai Script, English Lexicon and Thai Syntax

Y 1 < 1% «a ! Y _ < ! v !
nfegradudiedu NYYNDIAN guItIefinan

' a

Jewduimshwsnwlve 331 “duy” uddinundnguundeusiy
fdnwsnwilne SnidaFesduuuunyilnedae fe dri “fivg” Hu
wihevdn Malimhii “nesdn” Sudumhevene

6. drunrursange-n1elne-n1wrsnge deteild
fonwsnwsenge Mmawilunelne waznneduiusiiuniwidingw
namsareinuhihednvasdfidudum 3 de Andudesay 3.13 ve9

Frevianun sasiog1asalull

Figure 13 Shop names with English Script, Thai Lexicon and English Syntax
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nfegnaduiedru “Baan Kieng Guest House” autiiuin
Hrefanans wiid/1in “Baan Kieng” Fufuniwilveusfidewduiisnes
AMBIFINgY 19uLREIfUR191 “Guest House” fliuntwidangw
YA N19LF8IRIAUAINEIILASBIRVUNYITINGY o A1I1 “Baan
Kieng” iumievens Maliuiiein “Guest House” Sulumiendn

7. heaedange-muing-nunine fetheflldssnes
Mwdange MAw ez nneduiusiiuniwnive nansiasizinuindie
Snwaridiilusuau 2 the Andudesay 2.08 vesihenomun deiaeehs

solud

Figure 14 Shop names with English Script, Thai Lexicon and Thai Syntax

arndiednatdudiediu “Baan Kieng Guest House”
LU UfBE199 NN 13 T19fY UAaziuINAI “Baan Kieng” mnal

fa8198 saluanainludiegnef 13 w59 A1 “Guest House” @iy

o

nhendn 1elintA1i1 “Baan Kieng” Faluniievens visansdn ile
a o [ o = [ a o U o 1 «
Beagrdumdandunisisesdiduswuunisningdn  “Guest House Baan
Kieng” &sinluanlignsalnwdinguiiues
A5IATILENTUUNIIRIEITNNTNE 2 F5919d U wansliiiu
AnuasnAandiu fs A lvne Wunrwmdnvesnisinaustieg v

AMWBUGUNIIBINGY Aenwigniiauesesan lngazusinguudie
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Fundinquidmaneanie laun dnviesfiemsedesundauiniiniw
woauAls Wwisituawguu Wunislduvutheduandidesnisiga

anALaNIENAIUiY

5. dsduazaiusnena

NTIATILNNITIAYTEANVDITIAIIUAMALNTIATIENNITUY
awisaesdiy iledesnsarieuisenududaumyiausssumudodon
N1ANBIA1INaUUAAINTY HaNITIATIeikandliiud Drewandliiuge
anudunyTausssufisadndes nanfe Wesennanisiiasizinuin
thodulngifutienivilne dhomaddeddifiedearsiufauialoly
viesiulundn vnzifierdiu upwuazgnienndn “aaadu’ uinan1side
ndulinuthenisdunwIuuuthenuauuiigiuwsiagidle

oils Auvanuaemen winuuuihedesnwntwlne-
gangu wazihe nwsange-ne vsethenwihen Wy Awdingunuin
dnlugifuthevesiuaiuvasSusimsisesfutnveudiedldldidu
$ufrvesyuvu 1wy Sudadi-dendn wIeduvesdn aenndesiud
Huebner (2006) lnan131 IeildFidnysniwdanguilidmivena
isUszmeLazdnsuglnedifinnsAne ddlunsdld Suadidanannd
ovgdnguithminedurnilvevietnrienfisrfiuinisdinw naenau
thvisaiisrvnsand lallvgauilitinuse S iuluguvudefiien

vty deRersanthewaiwinuami 7 $u usfaswy
mMwlnevuiie uafsinglugiugdinieiu iesnnmungranefvuali
theilifawineniodinwilneluduvtsininniwdudendsnsly
dnsfiganirtreiiiatulnevusguazintwduludundanionda

A v o

(Dhamaniti, 2022) vil¥g3deduivgiuin nsvunaiwilnelutedingn

<
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Lildnisdeansiviaulugurwdundn wranmvnddgyfosesnisdiszand

Uhg iseidlefinnsanandseianvesiiu vilidilalaindudendnis

Y% A v

naudmungluniesuninudngulussduniiannniriodasey viegau

gl U

i lunadudinUsea Fuluguu

vy
o

sATeaFsiFeiliiui wilimadedwaunniingradn na
nesininauednanvalnsinusssuLasuanseandenudunyimusssy
(multicutturalism) (Chaijan, 2022) usiluguneegdiminsniwnduiiuii
nanesinevazldlddnaueanuduinusssuiiuniwinawuinlein

' A

Toeanzagddlivasundonnudunainduwsegiale nanfe Ay

adaa

Jausssulananseontiuaa1dnenssuwazLandeantIuInTInNSeude

o

uniu wazsiiertestupuluguruiisedauien uinnudunyiausssy
llduanseanainniwivudieniegsfavesiiu delu daSeuiiey
nsAneITFTN1BIINNITEBY 9 DAy IVUNUNviBLNgIMTaNUTIVNG
TRIUETIH WUIUYDY Ly, Li ey Xu (2019) 58914089 Motshenbacher
(2020) 2z19iud anuiiviesgamnatudiudavisenguiueguuiie
Aoudenn Bnvisdananseeniennudunninusssuaindinien duius
fuandnenssunasdndnualvosyury ofls Aoradumsivanuiivaitu
Juwndaviesfierseduuseing unndaainnianesinfiudinzgnlsvansiu
AsviefiswieUseinalnenase (TAT, 2023) waldldunaaieaie9idl
Unvisae1aUsEmATINILINN ImT1edeyaiInnsvisaiieIuielseine
Ineajslidayaniwlneunnitniudinguivilinisvunimdingunie
o ay o '
nw1du 9 dldsnninla
galunidu winenessinasiudhnidusaianidednainiu
a = ' = = V& o = a ¢
auuAgrunatnitasiithevunwIuegduduiunn Msinan1Tiaszs

' = a o ' '

Y & a & &
ﬂaUlNLUUlUWWNﬁNﬁJWEWU ALY UU 1971398181 UULNTIE NS
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o)

waeudeyITUINAAIAILUS TN UAaURERIwAn SuTsessa il
annfluasaiue ilinsaukiuiaanudAya Wianisaguuu

paaLndsldlauyuy1a3udnaely (Kiatpattaraporn and Haocharoen,

1

v
R NS V)

2022) 8nvia {Iduduiudn uenanmgradieiuuds Gionalumsiznns
reduioguesaudnaludsimislug 4 e1it \Bedmiviengunmmiuas
s e dudiruuag Tmusssudumellannianesi

fady nanlé Sndnwaimeansssuvesmanesinldgniiaue
KuanizandnenssuuazauuauAnTuaforfinduindy mazide

a v v adaa a

frsanndhegsiasualuitddnung dreldvimifiiedeatsuay

pvefuludinuseIrudadunainvasiundivieveanianasdi nuandle

o

wiunsedeuiivesausssuiiisuulaeddlingnogiui

References

Bank of Thailand. (2023). High economic and financial conditions for
the fourth quarter of 2022. https:.//www.bot.or.th/Thai/Monetary
Policy/RegionalEconomy/DocLib2/NorthernPress PPT_Q42565.
pdf. (in Thai)

Chaijan, K. (2022). Cultural Tourism in Less-visited Northern Region
Areas: A Potential Assessment of Nan, Lampang, and
Phetchabun Provinces. Institute of Culture and Arts Journal,
24(1), 22-36. (in Thai)

Dong, J. (2021). ‘Labor is the most glorious’: Chronotopic Linguistic
Landscaping and the Making of Working- Class Identities.
Language & Communication. 80, 1-10.

Holmes, J. (1992). An Introduction to Sociolinguistics. London: Longman.

281



TIETUYEMaRsuATdANmans wnIneauguasYend

U1 15 atfuil 1 unsau-fiquisy 2567

Huebner, T. (2006). Bangkok’s Linguistic Landscapes: Environmental
Print, Codemixing and Language Change Z. In Linguistic
Landscape A New Approach to Multilingualism (p. 31-51).
Gorter, D. (ed). Clevedon: Datapage Ltd.

Meemongkol, G. (2021). Linguistic Landscape of Soi Nananua and
Soi Ekamai. Humanity and Social Science Journal, Ubon
Ratchathani University, 12(1), 66-88. (in Thai).

Kiatpattaraporn, S. & Haocharoen,K. (2022). Physical Identity of Kad
Kong Ta Community, Lampang Province. Built Environment
Inquiry Journal, 21(3), 43-62. (in Thai).

Lu, Song., Li, Guanghui. & Xu, Ming. (2022). The Linguistic Landscape in
Rural Destinations: A Case Study of Hongcun Village in China.
Tourism Management. 77, 1-9.

Manan, S.M. & Hajar, Anas. (2022). English as an index of neoliberal
globalization: The linguistic landscape of Nur-Sultan, Kazakhstan.
Language Science. 92, 1-16.

Motschenbacher, H. (2020). Walking on Wilton Drive: A Linguistic
Landscape Analysis of a Homonormative Space. Language &
Communication. 72, 25-43.

Netpradit, N. (2021). Kad Kong Ta Walking Street Management, Lampang
Province: Perspectives of Thai Tourists. Graduate Studies
Journal, 16(3), 123-142. (in Thai).

Pennycook, Alistair. (2009). Linguistic Landscapes and the bransgressive

Semiotics of Graffiti. Routledge.

282



TIETUYEMaRsuATdANmans wnIneauguasYend

U1 15 atfuil 1 unsau-fiquisy 2567

Rhekhalilit, K. (2020). Language Choice of Public Signage in Thai
Universities A Case Study of Chulalongkorn University and
Kasetsart University. Manutsayasat Wichakan Journal, 27(2),
310-341. (in Thai).

Seangyen, J. (2015). Linguistic Landscape on Billboards in Mueang
District, Udon Thani Province. Mekong Chi Mun Art and Culture
Journal, 1(2), 13-36. (in Thai).

Spolsky, Berard. (2006). Prolegomena to a Sociolinguistic Theory of
Public Signage. London: Routledge.

Yanhong, M. & Rungruang, A. (2013). Chiang Mai’s Linguistic Landscape
in the Tourist Attraction Areas: A Study on the English
Language Use on Signs. The Golden Teak: Humanity and
Social Science Journal, 19(2), 59-70. (in Thai)

283



