NIATUBUAARSUAZEIALANERS UNTIVEREEUATIYEIN
U 11 aduit 1 @nsiau-Siguiey 2563)

ﬂ'ﬁ‘ﬁﬁuu”lﬂ’liViEJ\‘iLﬁEJ'JL’?I\iﬁ%’Nﬁiiﬁ
MnguInTInuaz Tausssufiasiu
nsANEN Weeiadu JIInUITIIVATIUS
Creative Tourism Development
based on Local Ways of Life and Local Culture:
A Case Study of Hua Hin, Prajuab-Kirikhan, Thailand

NS JuMsane’’ uadansIIsas Wy duans?
Napaporn Janchai'” and Atcharawan Penwansuk?
uvminedemaluladgsund
'Suranaree University of Technology
ZUMINIRE TV NYTYT
%Phetchaburi Rajabhat University
“E-mail: napaporn_pook@hotmail.com

Received: Jun 4, 2018
Revised: Dec 5, 2018
Accepted: Dec 25, 2018

UNANED

v '
o Sao ¢ A o v

ﬂ’]i%ﬁ]ﬂull’)(ﬂi}’dﬁ%ﬁﬂﬂLW d15719A1NADINNSVIUN VDALY

¢ A

Aafunisieaiiondeaiisassd iedinsesidnenmussyuvuvieaiu
fiaenndosfuarudesnisvesineaniios wazifiolausuuiniafau
nsvieafisndsadeassAiidenndosfunnudeinisvestnriondien uaz
fFneamauruieadu 3¥3duUsenoudie MTedUiina Ae n1sdse
AuAeInIsveatnviosdien uazn1ideideganin laen1suszyand
UftRmsuagnmsduniuvalyusuviosdiuiioTiasigsidneninuesyuurieiu
warn1sveuiisImaaeiieUszifiunalariauauuInaiaLnN e ien
Faas19assd nan153denudn Wnrendierdiulngdesnissiniiienssy
nMsvionfisndeaireassaludeaiiiu wazyuruvissduiidneninlunis
Wamnnsvesfiendsaisassdfiaonndosiuanudosnisvesinviosiien

176


mailto:napaporn_pook@hotmail.com1

NIATUBUAARSUAZEIALANERS UNTIVEREEUATIYEIN

Uil 11 atfuil 1 (uns1Au-Siquieu 2563)

FaRanssunisveaiioafidaiiadrefunazunnsnsfuluudasyumy
wennti Yeduddnlunisimunisieniieandeadreassd Usznoudae
dnwarvesnsvienfienfivlsrasd Uselovifivuvunslafu uasnanseny
oyuvuiiTesy T

AANARY: NMIviBATENTIES9assA A0TInYNYY Tussuviesdu iy

q

Abstract

This research aims to explore the demands of tourists on
creative tourism, to analyse potential of local communities in line with
the tourists’demands, and to provide a guideline for the development
of creative tourism that meets the needs of tourists and the potential
of local communities. The research was conducted quantitatively to
survey the demands of tourists. The community meetings and
interviews techniques were adopted to collect data for the analysis of
the potential of local communities. In addition, the pilot trip was
conducted to evaluate and propose a guideline for creative tourism
development. It was found that most tourists wanted to participate in
creative tourism in Hua Hin. Local communities had the potential to
develop creative tourism to meet the needs of tourists. Tourism
activities in each community were both similar and different. Moreover,
the key factors in the development of creative tourism were desirable
tourism attractions and activities, the community benefits gained from

tourism, and the impacts of tourism on the community.

Keywords: Creative tourism, Local ways of life, Local culture, Hua Hin
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MAETInuay Tansssuosiy uagyunadans (Buasai, 2004; Walaisatheam,
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