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Abstract

This article aimed to analyze strategic management approaches for disseminating
Buddhism in the digital era, focusing on the use of digital media to communicate and build
relationships with diverse target groups. It explored the roles of social media, websites, and
applications in influencing the dissemination of Buddhist teachings. Additionally, it sought to
develop appropriate and high-quality communication strategies to effectively present these
teachings in a digital environment while building credibility and fostering strong relationships
within online communities to ensure the sustainable dissemination of Buddhism. The study
found that adapting to the digital environment was crucial for enhancing the effectiveness of
disseminating Buddhism, particularly among younger generations who consumed information
differently from previous generations. Technology and digital platforms, such as social media
and applications, facilitated easier access to Buddhist teachings. Furthermore, creating
engaging and valuable content was instrumental in attracting target audiences and
strengthening relationships within online communities. The findings indicated that adapting to
the digital landscape not only increased awareness of Buddhism but also enhanced its

significance and relevance in modern society.

Keywords: Strategic Management, Dissemination of Buddhism, Digital Era, Approaches and
Challenges
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