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Abstract

The purposes of the study of Quality Services Model of Metropolitan Police Station
were to crystallized and develop Quality Services Model of Metropolitan Police Station.
The research methodology was a mixed method of quantitative and qualitative research.
The sampling groups of quantitative research were 880 citizens who had experience in
Metropolitan Police Station services. This phase was conducted by distributing
questionnaires which had .98 reliability. The data were analyzed by using statistics,
means, standard deviation (S.D.). The key informants of qualitative research were a group
of citizen, a group of top management of the Royal Thai Police, a group of middle
management of the Royal Thai Police, and a group of front line of the Royal Thai Police.
The qualitative research was conducted by in-depth interviews from 4 groups of key
informants.

The research results revealed that a Quality Service Model of Metropolitan Police
Station to Response Citizen and Community’s needs was named “SMART Police
station” which are Synergy, Morality, and Administration, Readiness and Technology
innovation. The goals of this model were called 3F, which were Fair, Fast and Fun To
ensure that this model will be sustainable, the strategy of SMART implementation was
controtled by 3C, which were Customer focus, Competency oriented, and Communication

expertise:
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N9NIIRAIN Uagldas1agUkuUTDIAMAINNITUINIT (Service Quality Model) wazfiAnlely
n1sUszdlununINnITUINTg Ien13inanni1ssuineuinisredsuuinisinduluaiy
anumanimdeliioda Tnefiangiuuinslivsaiiuquamlunisuinsuszneulufe
Aa7iduRadls (Tangibles) Anuidiadiold (Reliability) n1smeuawed (Responsiveness) dU5TOUY
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dosatfuayu msnainnelu fn1sdeansneluiid msdsarnuAniiuegnasaan usngy
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2001, p.36) Yadegarudnsalunisiinagns CRM uldluesdng lneninauynssiuias
ynamhedessmiefuoiraduuddunsiniunagns Diiufeyaiieatuayunisuimsgnin
i viso CRM eesgniosmamannns imsnseaedeyasing 9 Adduuasiinisuatulug
fununndieuazazdesaenndesiuiszuumsliuims eliminanunazgnandienuazain
Tumsldauldegrsmiauazsanga Anderson and Kerr (2005)
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U330y (Technology Innovation)
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