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Innovative of Fashion and Lifestyle Products and Home Textiles from Local Textile

Cultural Capital into International Level for Promotion of Creative Tourism'

Surakiet Rattanaamnuaysiri Patcha Utiswannakul

Researcher Professor, D.F.A.

Department of Creative Arts, Faculty of Fine and  Department of Creative Arts, Faculty of Fine and
Applied Arts, Chulalongkorn University Applied Arts, Chulalongkorn University

Abstract

An industrial Innovation of Lifestyle Products to International for Creative Tourism: Case Study
of Ban Sao Luang Weaving Group, Mueang District, Nan Province. The research was qualitative
research together with the creation of fashion and lifestyle products. The objectives were
(1) to find guidelines for textiles development from cultural capital to be the fashion and
lifestyle products in the category of interior decoration and home textile products for the
consumers in the capital; (2) to find guidelines of the tourist attractions development from
fashion and lifestyle production sources which are textile cultural capital to promote creative
tourism. The assisnment of 34 key Informants who were professionals in fashion and lifestyle
products design, interior products, and home textiles design, 9 key Informants from the category
of cultural capital products, and 25 samples of consumers who have lived in the capital). An
in-deep interview has been conducted from the collection of opinions that was consisted of
key informants. The data validation and data analysis from the corresponding opinions. Data
summary was conducted by statistical models, descriptive methods, and prototypes creations.
The results of the study found that (1) the contemporary approach to applying textile identity
from cultural capital is appropriated and consisted of the needs of consumers in the capital,
(2) the guideline for the development of local textile products to fashion and lifestyle products
in the category of interior design products and contemporary home textile can add value to
the products. (3) Creation of short-term activities within the production sources of entrepreneurs

from textile cultural capital to promote creative tourism can attract tourists.

Keywords: Fashion and lifestyle products, Textile cultural capital, Home textile, Creative tourism

“This research article is a part of the project: The Innovation in Lifestyle Products from Nan Province towards
Creative Tourism: Case study Soul Loung Textile Community, Muang District, Nan Province. The research is

funded by 2nd Century Fund, Chulalongkorn University. The project was done in 2021.
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yoanguiendssunatummasess e dwsunguiuslnaluilesaaaiesistusl Generation
Me) Aaugfiduaguussiiuldssdl

6.1 nMsaglasrussnaudmsuinundnduriuniduladales Ussimndaduananusdanielusasiane
Ao MnNuUMEIRUSTIN MsasUssausenaudmuiaundadausuntulaaled Ussinvadasoue

anusanglulasiavedmennuuifayuneinusssudmernilvie Ussnevesiusenau 4 diussll

CONCEPT FRAMEWORK

REVIEW LITERATURE QUALITATIVE RESEARCH
REVIEW OPEN-ENDED Informal Interview KEY DESIGN
LITERATURE QUESTIONNAIRE ol © INFORMANT PROCESS

IN-DEPTH 9 PEOPLE TREND

INTERVIEW DESIGN SPECIALIST :]NESS'T'G'LAT"JN
- FASHION AND
Style For Interior Product LIFESTYLE PRODUCT PROTOTYPE
From The Local Textile Culture - INTERIOR DESIGN &
For Urban Consumer HOME TEXTILE CREATIVE TOURISM
- CULTURAL PRODUCT ACTIVITIES
Product Category Of Interior

Decoration And Home Textiles 25 PEOPLE
From The Local Textile Culture TARGET [URBAN GenME)
For Urban Consumer

Creative Tourism Activities
For Local Textile Entrepreneur

=] (3 ° 7 v a Y 6 & 61 [
MWN 5 pwesrusenaudmsuiaundasasiundulaialeg
Usznnuandasinnusanieluwasin e 3moanniuIRn U eInussuame
Note: From © Surakiet ratttanaamnuaysiri and Patcha Utiswannakul 26/3/2021

1. Jusssy (Culture) NSMVUANUNIIIAILETTUTMINEALTUNNTERNKUUNENT MU TEANVRMU
TausTIukazLLININsEentdmMIUszendvisesUnuURLRNNEA UM aNTuAnenMveIUsENOU
NsuazaenAeIiuAUABINTSYRINaL T mINg

2. naudwmiang (Target) NMsmvuanauguslaaivensefangAnssuwazsateumnan1susinandn o
suluisgukuumMsaiuinveuslan azamsafmuaLLIVNUes UL UUNGR ST lA LWL Y
auaanmdasiuANFeIN TN viany

3. nszuadien (Trend) Msmmuanseladeuduaudranvgliniseenuuundndusiiionouauss
Anussanstiunguithmngldegnauwiug vivade aenndosiunsewatedlugatagiuunngau

4. 93AUTENBUNNNNNTORNLUY (Elements Of Design) N15NUABIAUIENBUNNNTOBNLUUNEASIN
\unsadenseuiiansliunniseeniuundnsdoe dwadensdnnsingiu nszuiunmsuda wasnns
JANN3EUM
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6.2 MsajUesUsznaunnaniseaniuuvamaniariunulaalndussinnadadusianudaniglunay
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LANEAMD INYUNITRIUGTIUEMD Fisll

M5 3 A3 NaETUeIAUTENBUNINITERNLUL (Elements Of Design) Yaanansinmiwntulailalng

AsIAUAT Style Silhouette Color Detail Materials

ﬂa;uwaﬁ”lﬁmﬁm’mmq Ethnic, Traditional Traditional Traditional, | Natural

Traditional, Motif Color Natural

Conservative Natural Color
ATHAIN Contemporary, | Contemporary | (Trend) Natural ~ Mix | Natural Mix
ATIEUA Modern Heritage Terracotta, Industrial Industrial
FIINAN Craft, Urban Gray And Red

Tone

Note: From © Surakiet ratttanaamnuaysiri and Patcha Utiswannakul 26/3/2021

6.3 myagunsaieassndndausisuuunNusTaussINdme
6.3.1 myasunsasassAdmesulLuuNuNeIaussTidmelnge

waanInMsagUnIsUsEendiaiuaInanganyuneinusssudme lnioatessanads Tngldnsussynd

ananedmelndenvuntiuwazinieeniuukarIndvi AugITeinmmeasnandmesuiuy
NAIALNUTTLNATIAULLIN N TIRIAUWTevesdulefsl

M15199 4 NTNTATNETIARIDAULUUVINYUN IS TUAMENGD

N5UsEENE/AaNKUUAINATY Aeasiuuuu

MsUszend/sanuuuaInany fmadiunuy

Y./

S\

>
N/

EAR AR A
528588

GOSN

b
L0/ E YDA

AR AR A% SR A A% S A¥ AR AN AN,
4585458854008 8 0400

S

SN

PV VNV

LA AT AR A% SR AR AR SR Sy S v
03 2 ] PAVAN

Note: From © Surakiet ratttanaamnuaysiri and Patcha Utiswannakul 26/3/2021
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6.3.2 MIaUn1sasNasIARAnSuNAuLUUIINUN I TS TIUEme

M5 5 71191971585 19E5TAFNBAULULINYUNINUETSHAMB NG
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NANN N

T meilowuulugas

AN

NARNUNAURUU

Urban

Style Silhouette Color Detail | Materials Textile wule
Contemporary, | Contemporary | Terracotta | Craft wuly 5 1
Craft, 5350, 1l

Urban

AR vueudahmetionnyumsinusssidmelyde

AN NARAMTIAULUY

Style Silhouette Color Detail | Materials Textile wule
Contemporary, | Contemporary | Terracotta | Craft wuly \ 5 1
Craft, FITUYR
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M54 5 ANT19NNTATETIAFINBAURUUNYUMINUETTUEMBINGD (siB)

NANN N

nuANusmeiionnyun e InusTIHAmelngs

NININ

NARNUNAULUU

Style Silhouette Color Detail | Materials Textile wule
Contemporary, | Contemporary | Terracotta | Craft wduly 5 1du
Craft, SITUYG

Urban

RG] AnsanuuUlivomInelieanyuvnsinusssdmelvie

AN NARAMIIAULUY

R A R

| P P

Po- s - s o

>

> > >

> 2> ¥

> 2> ¥
Style Silhouette Color Detail | Materials Textile wule
Contemporary, | Contemporary | Terracotta | Craft wduly 5 1du
Craft, SITUYG
Urban
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M19199 5 ANTINTATNETIAFINBAURULINYUNINUETSHEMBINGD (D)

a o ' @ o Y 1 v ¥ A (Y d’/
NAANN TnulwimandnUseivanussineinnelioannyunieiamsssulinge
AN NANAMTIAULUY

- TRl I

o \‘ /N

Style Silhouette Color Detail | Materials Textile weule
Contemporary, | Contemporary | Terracotta | Craft w@uly 5 1du
Craft, 5ITUBR
Urban wiansn
RG] rnsesuuUlfize M IelioanyumsIausssudmalnie
ANINS NANAUINGEULUY
Style Silhouette Color Detail | Materials Textile wefule
Contemporary, | Contemporary | Terracotta | Craft w@uly 5 1du
Craft, 5ITUBR
Urban wiansn

Note: From © Surakiet ratttanaamnuaysiri and Patcha Utiswannakul 26/3/2021
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7. myasUasdusznavdmiuiaumwdndunundulatalag Ussianudndusianuiinielunasianey
daenyumeiansssudme Wuuaweaneioduaiunsvieaie ndeaiassd

7.1 nMsayUasduszneudmsuinuindniuriwidulaialediduuamisuiediioduasunisviosiien
Weaseassn Usenaussausenau 4 diu el

CULTURE TARGET

(Target/Tourist]

PRODUCTS LOCATION

(Product activities)

a I3 o YY) Y & ) &) I3
AN 6 AwerUsEnaudnSURaLNAnS skt ulailalnd
Wuuvawisafenieduasunisvieaiendadassa
Note: From © Surakiet ratttanaamnuaysiri and Patcha Utiswannakul 26/3/2021

1. Tausssu (Culture) msimuatausssdududdydmsunisaisassaresandnsun1swmun
AUsENaUNIHERSMNINUMEIRLETIHLaENSRonduIMswesTaus ST AW zaNiy

naud sz iiuardeduaSun siwsiogandmIuns AU

2. nquidming (Target) Msmvuanguithmneniwmainduiuaznisvengnguitmnegnautinvies
\WgINTUYRULLIN M IVRUE WA 19aTA

3. WARS0U9 (Products) M3t muaNsasRassARanduniaNumnauiunguithvinguasaonntos
funuinsIsuIztisauasLRTwnUNIsRaInd S URSEUA

4. unaaviedigIuazanssu (Location) Msiwuaanuil awnsaasiemnufgabikingudmng
BnMIN1sasRanIsuNaenAeIi UNEAMINIINY NI TAILETTHAE AR UM ITAILWIa BT,

TusUuuumsvieaiientaaisassadnee
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7.2 MU BINIRINANTIUM Ve guivas nasIATiaenndeeTuNISRIL LGB LYY
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LUIMYRIRANTTIMIVIRUE @ e sAdonAdasuNsTRI LI s eI mIULUSENOUNS
PNNUNIIausTINdmeiuiY  MNnsasuaUngutinviosIngualuesistulnodeluilomais
anunsnazuUssnusng o lenadl

1. Uszihuanuaulafanssuiiadinassdusnauvamdndmeanyunieiausssy Anluiosas 88

| a & v a P ] =i v Y 1a a Y Y a
Tyiaulafinlu Sovay 12 Wnefanssuiinguiinviesyienlyiniuaula laun Anssuieiunaveni fAanssy
msvedluvesiiszdn Aanssunmsandanisviedn 1usu

2. UssiiusvernaniivanzaufunsyinAanssy fe ssezne 1 - 2 Andudesas 66.7 szezian 3 - 4
Filus AonduSeras 22.2 uasszezan 4 - 6 Talus Anduferas 11.1 3. Usuiiualddelunsdnsy
Aanssu fle iAuade 600 - 800 U Anidiuderas 55.6 1A AY 800 - 1,000 U Aniuderas 33.3
uazsIARAe 1,000 - 1,200 v Andufesay 11.1 annssaaguliin sveznaifanumngaude
sveznandy TesTernads 1 - 4 Falue uasAlddevesianssy Ao 600 - 1,000 U

ANUITYNALAZUDLEUD UL

o a Y [ a o o« 1Y) & I3 a o o« i
1. wamsmsimndsmennyuinusssulundasdarudulaialag Ussomndndaeianudaniglunas
wvgdme nIdifny nauveRthug mal duneles Jwinhu dwsunquiusinaludoma
Tudswdlsgnuindinnuduiusvetesrusenauiiadgy 4 diu laun

1. Faiusssu (Culture) 2. ngudvang (Target) 3.nszuailey (Trend) Uag 4. 9IAUT¥NUNNTOBNLUY

(Elements of Design)

2. msldunfnniseenuwuuegesilaly lnen1suszendanguuuunady dmsunsiaundnsiaeain
NUMEIUEssUlTdYed SIUAUDIAUTENEUVBIUINNNISHAINEMOIINNUIAUSTIN 1150
aeaTsARanAugInUNIeIRusTSEmeaenndasiuaUiRINskar satluvanguid e Ay
A Y 1 a
doswadlalUueeen

3. wuIMensRNUVAWR B nuvAmAnAuA Ui laialndanumsTausssuAmeLieds
i@Sunvienflondeainasse danuduiusiuesdusenouiididay ¢ @ Teun Yausssu (Culture)
nauihmng (Target) wandmsi (Products) unasvieafieanazfanssy (Location and activity)
msfaresanuamARALA TN UM TaLs T Ame duwE et T eassdtu wudidanm
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hanlvasemmiisgaaenndoriunguithvine SnvisUszneunssodiimmddyiusuiuuresiangs
szpznan mldiglunssmfanssy IanumnzaufiungudmneuasInnnuamansavesiszney
M3 sULULYRIRansITiA st UM sTRs TN MIasaTIANAR STt anansavhliinAud
fiansesondsnsmanalddnguuuunil

4. wmsmsiannsdnsariuidulafaladannmunsiamusssudme Wesdamuanngoynans
pana Asdhdy A msayuenusudlensienendedstunariu viemsahunguadanesliiin
msiaLLUUn e atiuda iansnsrnenud wanwdsulssaunsaiieluimusidutiogty
uazouen adlvmuvuAnuvansous ai1so1dn adreseldliurgmuesnadsdy

ARRNISUUIZAA

ATl IumATeneld tasmsgosd 1.1 lessnsuinnssugnaminssundnsusiladaled andmin
thugannaifiensviesileandeasneassd nsdifinu naumesithugvans suneiles Smiminu duse
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PRIV 1ATIN1T “aS1NETUNE IR ﬁngjﬁmswﬁ 2” 43l 2



JOURNAL OF FINE ARTS,
CHIANG MAI UNIVERSITY

F A nsansSoasAad 224
URISNENJBIBETHL

ssssssssssssssssssss

References

Chokhiranthanakul, L. (2018). Riip B&p Kan Dam Néen Chi Wit Lae Pharut Ti Kam Kan Bo Ri Phok Tra
Sin Kha Khong ¢heé nee ré Chan M [Lifestyle and Brand Consumption Behavior of Generation

me] [Master’s thesis]. Faculty of Communication Arts, Chulalongkorn University.

Joneurairatana, E. (2008). SaM Thot Sa Wat Kap NgaN ‘oK BcéP Tok TeNg Phal Nai KhoNg Thai
[Decades Of Thai Interior Design]. Bangkok: Amarin.

Juthawipa, W. (2000). Sin La Pa KaN ‘oK BéeP Tok TéeNg Phal Nai. Bangkok: Witthayaphat Company.

Nan Community College. (2017). mo ra dok pha th¢ thai lir [Heritage of Tai Lue textile]. Nan:
Inkberry Limited Partnership.

Prangwatanakun, S. (2008). MoRadok Watthanatham Pha Tho Thai Lie [Cultural Heritage of Tai Lue
Textiles]. Chiang Mai: Department of Thai, Faculty of Humanities, Chiang Mai University.

Pummak, T. (2018). KaN Phatthana KhroNg KaN ‘a KhaN Chut Ra Dap Ra Kha StNg Nai KheT KrungtheP Ma
Ha Na KhoN KhoNg BoRisat Saensiri CHamkat (Ma Ha Chon) RawaNgpi Pho S 2550 - 2560 [Devel-
opment Of Hish-End Residential Projects in Bangkok of Sansiri Public Company Limited During 2007
- 2017] [Doctoral dissertation]. Department Architecture Faculty, Chulalongkom University.

Sunhachawee, B. (n.d). Wi ¢hai Cheeng Khun Phap Mai Yak Yang Thi Khit. [Qualitative research...
is not as difficult as it seems]. Westerndba. http://www.westerndba.com/wp-content
uploads/2017/02/Qualitative-Research.pdf

Utiswannakul, P. (2018). féechan lae phalittaphan laisatai [Fashion and (ifestyle product]. Bangkok: Wisdom.

Utiswannakul, P., Jarujinda, S., Srikulkit, K. and Arunyanart, S. (2019). KaN PhaeM MiN Kha Na Wat Ta
Kam Sing Thg Nai Pha Hgl it Phan Fée Chan Lai Sa Tai CHak ThaN KaN Pha HoL it CHang Wat
NaN Sii Ta LaT MuAng LitAng Phra BaNg [Value Added In Innovation Of Fashion Lifestyle
Products From Nan Region Production Sources Towards Luang Prabang]. Bangkok: Thailand

Science Research And Innovation (TSRI).

Vongchaisuwan, S. (2016). KaN ‘0K B&P KhrirAng RirAn S& Ra Mik Ra Bop Mo Dii La PhirA ToP Sa NONg
Rot Sa Ni Yom Phui Phak “a Sai Nai ‘a KhaN Chut [Modular Ceramic Furniture Design for Respond-
ing Condominium Resident’s Taste] [Doctoral dissertation]. Department of Creative Arts, Faculty

of Fine and Applied Arts, Chulalongkorn University.



