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Abstract

At present, the buffet restaurant business has become increasingly competitive. Understanding
consumer decisions is therefore essential for improving service. This study aimed to examine consumers’ s
opinions, demographic factors, marketing mix factors, and service decisions. including aimed to compare
service decisions among consumers classified by different demographic factors and to investigate
marketing mix factors influencing service decisions. This study employed a mixed-methods research
approach comprising qualitative and quantitative methods. Data were collected through interviews with 5
people through purposive sampling and questionnaires with 400 people through convenience sampling.
Qualitative data were analyzed using content analysis, and quantitative data were analyzed using
descriptive and inferential statistics. The results revealed that most respondents perceived all marketing
mix factors as influencing their service decisions. The majority of respondents were male, aged 26 -35
years, single, employed by a private company, and had an average monthly income of 15,001-25,000
baht. Overall, marketing mix factors and service decisions were at a high level. Differences in demographic
factors, including sex, age, marital status, occupation, and average monthly income, resulted in significantly
different service usage decisions at the 0.05 significance level. And marketing mix factors, namely place,
promotion, process, and physical evidence, significantly influenced service usage decisions at the 0.05
significance level. It explains 52.80% of the variation in the decision to use the service, with a standard
error of the estimate of 35.35%. The findings of this study can serve as guidelines for Suki Tee Noi
restaurant business owners in planning and developing marketing strategies, as well as in improving service

delivery to better align with consumer needs.

Keywords: marketing mix, service decision, Suki Tee Noi restaurant
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M99 5 uanssansmegeulUTeuiigunegnisanaulatenliuins duunmiuendn

eldiadusie N1 15,000 15,001-25,000 25,001-35,000 35,001-45,000
Loy (x =3.67) (x =4.16) (x =4.20) (x =4.24)

N3 15,000 -0.50% -0.53* -0.57*
(x =3.67) _ (0.000) (0.000) (0.001)
15,001-25,000 -0.04 -0.08
(x =4.16) _ (0.528) (0.624)
25,001-35,000 -0.04
(X =4.20) ) (0.803)
35,001-45,000

(x =4.24) _

*dyd A NanAnszau 0.05
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M1919% 6 wan1egeuladediulsrauniimnaeniinadenisinduladenliuinisiugindesvesuslaalu

NIVNWUATUAT LASLY aUTuMMA

Unstandardized Standardized Collinearity
Model Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF
0.607 0.185 3.275 | 0.001*
(Constant)
o L. 0.110 0.057 0.094 1.945 | 0.052 0.510 1.961
Jadeaunandad X,
0.046 0.056 0.045 0.825 | 0.410 0.406 2.462
Jadeausian X,
Jadududaamienisas | 0.098 0.047 0.110 2.096 | 0.037* 0.430 2.327
TN X,
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Unstandardized Standardized Collinearity
Model Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance | VIF
Jadudnunisaaasy 0.141 0.055 0.142 2.584 | 0.010* 0.393 2.542
159810 X,
. 0.091 0.050 0.100 1.814 | 0.070 0.392 2.551
UYadgauuana Xs
Hodudunseuiuns | 0209 | 0.051 0.232 4.100 | 0.000% | 0.369 2713
Xs
o v . 0.167 0.060 0.159 2.770 | 0.006* 0.357 2.801
Jadaruasnusznau
N9NBATN X5

R= 0.732% R Square = 0.536, Adjusted R Square = 0.528, SEE= 0.35347, F = 64.741

Y ad

*dyd Ay Nananszau 0.05
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.0

Fall ¥ = 0.607+ 0.098(Xs) + 0.141(X,) + 0.209(X,) + 0.167(X,)
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