Research article J of KMITL Business School 2025:15:2)

a 14 1 4

JadeanAnsduduazdiuuszaunimisnainuinisvasiiuniunanisiad

S 1 v a Y a v al [} -] = 1
ninadanisandulalivsnisvesiuslnaludminesin

’

Brand Equity Factors and Service Marketing Mix Influencing Customers

Purchase Decision at Starbucks Coffee Shops in Chiang Mai Province

YU TN, UOUA 1TTFUIAN* Az alaiiy uITeRa

Summie Sik, Narubodee Wathanakom* and Anothai Ngamvichaikit

A1UIVTIMEINTIANT W Ingndealerissssnngsny Smdauuny3 11120

School of Management Science Sukhothai Thammathirat Open University, Nonthaburi 11120
Received: 25 October 2025 | Revised: 29 October 2025 | Accepted: 11 November 2025

*Corresponding author E-mail: Narubodee.Wat@stou.ac.th
UNANED

nsfnviFosdadnuamanAuauaraiulssaunn1snaInuInIsuessuNuNansinaninanenis
dnaulalavinsvesyuilnalutmindedn Singussasaitenudadoaulssrnsmanivosuslaafivndula
Tyusnmssuniulamidaaludomindedn dadvamlszaumisnisnainuing LLa:@mhwaﬂmi’]ﬁuﬁTwaq;m
nustansUng LﬁaLU%‘&J‘UL‘ﬁEJUmis‘i’ﬂﬁﬂﬂ%ﬂ%ﬂﬁ%ﬁumLLWamwgﬁﬂémaﬂ;;U%Iﬂﬂ‘[,ué’wi’mL%ﬂﬂlmjﬁmuﬂmm’fﬁa
pulszansmans TATEaulsraunanInaInuInITuey ANAeMTIALAIITIUNWIAR S TRATIENANDNS
Tyusnsvesyuilnaludamindedv msfinnilsisidedniunn Wureyameouuuasuniy Tnsmsidenauiuy
At unoU NNAI8873 $1UIL 400 AU TATIzuTeyameadfiBaesun laun Al sesar Aedsuavaiu
\Josuunnsgiu LLazaﬁﬁL‘%awmﬁyw?%mﬁwmw? ANULUTUTIUNIUAET LLazﬂ’]ﬁlmwzﬁmmaawmml,%a
EUASY %awamiﬁﬂmwuiwj}mauquaaummé’auslm,jl,ﬁul,wwm:q 91y 20-29 U fiszaunis@inuU3aans 1u
wilnuvesusEMenvy waziiselaadsnoifeusinin 30,000 U JasuauUsL a9 TRAIAAUNAR 0N
5101 MIALATNIAIA LarnIrUILNSInuns aswmanensdadulalsuinissuniuian stnavesyuslaaly

Janindedluy NszdudediAgneadain.os uag a1un13suslunsdunt n1ssuslununin anseulesiuns

aum uazaruassnAnAnenduA awanensandulalyuinssununanisdaavewusinaludmindedlng

AEARY: AMANYRINIIENAT, Jadeaiulssauniinisnainuinig, nsandulaleusnissuniuanising

104


mailto:Narubodee.Wat@stou.ac.th

Research article J of KMITL Business School 2025:15:2)

Abstract

This study investigated the influence of marketing mix factors and brand equity on consumer
decisions to use Starbucks Coffee Shop in Chiang Mai. The objectives of this research were: to examine the
demographic factors of consumers influencing their decision to use Starbucks Coffee Shop in Chiang Mai, to
explore the Starbucks Coffee Shop’s marketing mix factors , to study the brand equity factors of
Starbucks Coffee Shop, to compare the consumers’ decision to use Starbucks Coffee Shop classified
by demographic factors, to study the impact of marketing mix factors, and to analyze the brand equity
factors affecting consumers’ decision to use Starbucks Coffee Shop in Chiang Mai. This research collected
data using a questionnaire from a population of 400 consumers. Data were analyzed using descriptive
statistics, including frequency, percentage, mean, and standard deviation, and inferential statistics by one-
way ANOVA and multiple linear regression analysis. The results of the study revealed that: The most
respondents were female, aged between 20-29 years old, bachelor's degree, private company employees,
and earning a monthly income of less than 30,000 Baht, The marketing mix factors of product, price,
promotion, and process significantly impacted the decision to use Starbucks Coffee Shop (p<0.05), and
The brand equity factors awareness, quality awareness, brand associations, and brand loyalty also

significantly affected the decision to use Starbucks Coffee Shop in Chiang Mai.

Keywords: Brand Equity, Service Marketing Mix influencing, Decision at Starbucks Coffee Shops
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