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Abstract

This research on "Factors Influencing Parents' Decision- Making in Selecting Private Secondary
Educational Institutions in Nonthaburi Province" aimed to analyze demographic factors, educational
management components, marketing communication, and decision- making factors through a quantitative
survey study that collected data from 400 parents using online questionnaires via Google Form, divided
into five sections including demographic factors, educational management components, marketing
communication factors, decision factors for choosing private educational institutions, and open-ended
questions for additional opinions, with data analysis employing descriptive statistics (frequency, percentage,
mean, standard deviation) and inferential statistics (one-way ANOVA, multiple regression analysis). Results
revealed that most parents were female, aged 40-49, university graduates, and private company employees
with a monthly income of 50,001-70,000 baht, with factors influencing decision- making including gender,
education, occupation, educational management components ( administration, curriculum, personnel
quality, and costs), and marketing communication (advertising, public relations, sales promotion, personal
selling, direct marketing, and digital media). The research recommends that parents consider administrative
and curriculum quality factors and participate in Open House activities, while educational institutions should
develop environment and safety, emphasise public relations through Open House and digital
communication, avoid price reduction and use scholarship programmes instead, and future research should
compare private and government institutions, analyse why sales promotion has negative effects, and study
effective digital communication strategies.

Keywords: Marketing communication, Further Education, Secondary Education, and Private Educational

Institutions
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