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Abstract
The purposes of this study are 1. to study personal information of consumers that affects their

decision to use shabu buffet restaurants; 2. to study consumer behavior that affects the decision to use

shabu buffet restaurants; 3. to study the level marketing mix factors affecting the decision to use the shabu
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buffet restaurant in Nakhon Ratchasima Province ; 4. to study the level decision to use the shabu buffet
restaurant in Nakhon Ratchasima Province; and 5. to study the marketing mix factors and consumer behavior
that affect the decision to use Shabu buffet restaurant services in Nakhon Ratchasima Province. The samples
were 385 users of shabu buffet restaurants in the Nakhon Ratchasima Province. Analytical statistics used in
the study were frequency, percentage, standard deviation, mean, linear correlation, Pearson product
moment correlation coefficient, and multiple regression analysis (MRA). All statistical analyses were
performed using SPSS software. The results showed that: the marketing mix factors, Process, Promotion and
Price, has a positive correlation with the decision making of shabu buffet.

Keywords: Marketing Mix, Consumer Behavior, Shabu Buffet Restaurant
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MENAEBUAT Tolerance wagA VIF Wiensiaaeudymaududassaesdiauds Multicollinearity

M13199 2 MIlaTeaANduiussEnieiLUBassvesladeninadensandulaldusnissiuemsynivad

WY Men1IMAgeur Tolerance wazen VIF Wiaganududassainiuvesiuys

Model Collinearity Statistic
Tolerance VIF

PPD 0.601 1.663
PPR 0.753 1.328
PPL 0.719 1.391

PPMT 0.659 1.517
PPP 0.553 1.808
PPC 0.812 1.231
PPE 0.414 2.414
CSB 0.346 1.249

INANTNT 2 HANITILASIERAMUAUNUSTEUI A USBasEeeatadun i nananisandulaldusais
Suemsyridny welunstestudam Multicollinearity dwiuannuduiusiunifulussninadulsdasy

a

H338lavin1smageUAT Tolerance UagAn VIF Han1svAdau wudl A1 Tolerance 1A9E 581319 0.346 - 0.812
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FedlAdlng 1 wagen Variance Inflation Facto (VIF) wu3 ff10gsendng 1.249 - 2.414 FailAdosndn 10 uans
Iulsdassiinnuduiusiulussauilinelmiadym Multicolinearity wsauusiudasyainiu [26]
5.3 nsTasizianuduiusiuludaiesvesdoyanieadiunainiad suunazandudasziu

(Autocorrelation) siensindulaldusmsiuemsynidyy sree1ata Durbin — Watson

AN5199 3 NFIATILENIATIVERUANUTUDATERDAUVBIANUARIAAT DY

R R Square Adjusted R Square Std. Error of the Estimate Durbin — Watson

0.952 0.907 0.906 0.15433 1.816

9INA5197 3 KaMTIATIIMIITIAe UL TUB ST e TUYBINNAANALAR DY WUTIANARR Durbin -
Watson fif1oeffi 1.816 Fsanunsnaguléh suusdassianldlunsmaaeutudarudassori

5.4 iievhmmegeuingUszasdnmsideded 5 TunsAnuiadeiinadenisdadulalivinsdemns
gy §33eideyan1viinisiiaTigriaunisannesidanvan Multiple Regression Analysis: MRA 728733

Enter Aduangbunngan 4

M13197 4 MFIATIERauN1IanneeldanyA (Multiple Regression Analysis) vastadenildenisdndulalduinis

Fuensyrndvy
Model Unstandardized Standardized t-test Sig. Wan1snAgau
Coefficients Coefficients
B Std.Error Beta
(Constant) -0.008 0.088 -0.087 0.930

PPD -0.027 0.018 -0.031 -1.512 0.131 ‘Ualfdﬁ
PPR 0.087 0.015 0.088 4.894 0.000 gausU
PPL 0.009 0.010 0.017 0.938 0.349 ‘Ualfdﬁ

PPMT 0.410 0.019 0.416 21.552 0.000 gausU
PPP 0.684 0.020 0.725 34.391 0.000 YOI
PPC -0.012 0.010 -0.020 -1.140 0.255 Ujias
PPE 0.039 0.021 0.045 1.835 0.067 ‘Ualfdﬁ
CSB 0.251 0.024 0.314 5.643 0.357 Ujjies

N5 4 HANTIATIEVANNTANABELTINYAM (Multiple Regression Analysis) #3875 Enter e
Ansgianuduiusvesiuldasy loun Jadvdiudszaunsnisnain 7 P's wagludiuaesdanusniu laun nng
andulalduinissruemsyindeny lnefiansanainadudfsy (Sig) Amualiindesliiu 0.05 31nHanT3
Aned nudn dausdasesta 7 dauys FdussuisanuiuLUsresn sindulalduinisiue msuidvy

Tudmdauassvaun lnsasaz 90 (R? = 0.907) lnsdruniwidednsevay 10 Wunaantadeduilulsiuiiansan
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v oy

viall fudsiannsanensaimsdadulalduinsiuemmsyidunyviosuusiisisvninaiensdadula
THusnsfuemmsyrimdunyldunniign de Jadedunszuiuns (PPP) (beta 0.725 Sig. = 0.000) 509841 D
Yadumunisdaasunisnain (PPMT) (beta 0.416 Sig. = 0.000) wazUadaausial (PPR) (beta 0.088 Sig. = 0.000)
MNAIAU AIAUNTT Y = -0.008 + 0.088(PPR) + 0.725(PPP) + 0.416(PPMT)

anUs1eNan1sIve

v

1nMIAnY 139 drudszaumanismainiazngnssuiuilanfidmadonisdndulalduinnsuems
yiisfey FRfethtafefidmanonisinaulaliuimsuemeyruiiyny svhnisedusenamside fil

Jadudrunszurunis dsadensdndulalivinisiuemsyrindvry deaenadesiuauidoves
Wwayana Junsu uaz 3510550 a1eaassa 7] inudn Jedesnunszuaunisliuins Tudesanugndedlunis
Sutrsvu dnarennufianeladenislduinmsiuguilesvny denndesiuauifeveussa wanin uag 535u31a
auiadu [8] iwudh anuiliusnmsiuiiduenns anuazernvesiu uasiiufivensafinuazifismedwmaroni
Fosnsvesruilnaiiasidlduinsdumysud aeandestunuidevestoyd adreyns (5] fAnuin Jadudau
Usgaumansnanasunszuauns dnadensdndulaidenlduinsimemsymilduny Tasnsuinsidiaaam
WazUIRTHIU NISIIUSNIsAEUNDU-MateEsalaY n1stiun1setTIag deandosiunuidevesisuinsal
wadung [8] Ainudn Yadusunszurunsiianudifguasinadeniuiianelavesgnidonislduinsiuey
faifu fusgnaunismsinenasg N udmihssuumsteiuuisuled (Franchise) Amsiidiunsniuszuy
funsuled (Franchise) fmunly Wiieasaauesosmuanmsgiuresiu 1 tigy thiu indesiy vasfuusenu
i sisil msusudgsiui neludulindeudenisuinig neidudesnuazeiaianisluduuazuendu
msdaseuamuiiiioswsanuazminliunfuslaafithanlduims uazdfiunsseluseninaisesuuing msdl
wiinudeusuguilan teasuamideyalunisaeddfzuiomludilfziiofutssnmu nvuzdmiunisuinisdedls
fiasusiu As1vanUsnusnguuavuy Muuanisussneveanynaugliuinisalsiiied sy (givesy)
Tindnauanldifonndussuy sefsuauiinesgiu dvuasnundnedfidsmesonissossuniuuium
anfn msudnsveantinaumeluitu astimseusuminnuluFeanisuinig insewlunisliudng winaunn
pumsiaruBuudundala dnisvinmeduilae fanugamdoulou winnumsiiamy anudilaluyemng

[ %

wielduuzihiuguilae uazasiissuunsuimsdansdunseedis n1seesda iterirFuunisaamih wn
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sruumsldaulidudou

Jadudunisdaaiunisaann daasensiadulalduinsiuemsynmsisy Feaenndosivaiide
vesaenndesiunuitovesiogd adroyns (5] inuin Jadedrutszaumanisnatadiunisdaaiunisnain
fnasianisandulaudenlduinisiiuemsynidny Tnerumisiinsussunduiusiuylng Ussanduiusynans
Hude W Facebook Instagram Line fnsdavhsyuuaandn svuvazauusulunissuussnuns Snsdalusludu
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