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Abstract

This research aims to find the model of marketing strategies for building brand equity of natural
cosmetic products for the elderly in Thailand, using a mixed-methods approach that combines both quantitative
and qualitative research. The study population was elderly people aged 55-70 years who had purchased three
brands of natural cosmetics: Oriental Princess, Abhaibhubejhr and Tropicana. The sample size was 600 samples.
The quantitative research employs questionnaires for data collection, analyzes the data using descriptive
statistics, path analysis, and structural equation modeling. The qualitative research uses content analysis
through focus group discussions and in-depth interviews. The research findings are as follows: (1) The factors
influencing brand equity include 2 variable factors. The marketing mix factors had a direct effect on brand
equity in terms of brand awareness, perceived quality and brand association. In addition, marketing mix factors
indirectly effects brand loyalty through the mediating brand awareness, perceived quality and brand association.
Furthermore, customer relationship management had a direct effect on brand equity in terms of brand
awareness, brand association and brand loyalty. In addition, customer relationship management indirectly
effects brand loyalty through the mediating brand awareness and brand association. (2) The model of marketing
strategies for building brand equity of natural cosmetics for the elderly in Thailand found that the marketing
mix factors of integrated marketing communications is the most important factor. The most important factors
of customer relationship management is building relationships by providing specialized knowledge. In addition,
the most important of brand awareness is brand recognition. The most important of perceived quality is
property, the most important of brand association is perceived value, and the most important factor of brand
loyalty is customer satisfaction.

The findings from qualitative research involving focus group discussions with eight elderly participants

from different professions and age groups reveal that they prioritize effectiveness, safety and promotional offers.
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They compare information before making purchasing decisions to ensure they acquire quality and value
products. Additionally, they place importance on building relationships through the provision of information
about products and promotions. Regarding brand loyalty, they emphasize satisfaction derived from products.
The evaluation of the suitability of the model of marketing strategies for building brand equity of natural
cosmetic products for the elderly in Thailand, through in-depth interviews with experts in the Thai cosmetics
cluster, business owners, academics and marketers, found these strategies appropriate. Particularly, small and
medium-sized enterprises can apply these strategies to build a brand that differentiates itself by highlighting
the unique qualities of natural ingredients. If supported by research, these products can be positioned as
premium brand. Content communication should emphasize the product's key features and the positive
experiences of actual users. For customer relationship management, it should be different from competitors,
such as providing in-depth consultations for personalized design and following up on product usage.

Keywords: Marketing Strategy, Marketing Mixed, Customer Relationship Management, Brand Equity, Natural

Cosmetic Products.
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Y

[ o v

wisasdhngunanduIianssINivessendalng lagdawinunisuiamunn

[

auuAgIugaed 5.1 (H5a) : MsUsMsANANTuSiugnAdiBvEwan1answonsTuIAmnI

U
£%

auuRAgIugasi 5.2 (H5b) : N13USMIANUAUTUSAUgNANBNENaN1INSHOANUANAFBLUTUALATEIED1

Y

nauKARUIINETINRVRIUsEINALNY

Y

auufgIugasi 5.3 (H5) : N15UIMIANNENTUSIUgNALBYSNANI18NRBAUANARBKUTUAATBIADNS

Y

1%

nauNansugianssINAvesUsTndlng Tngdwiunssuiamnin
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6. AULUFFIUNENT 6 (H6) : MTUIMITANUFURUSTUGN AL BVTNANNTIAENDBNADANUANARDUUTUA
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W3eddINgURAnAuTIaNeETIHTIRvRIUsTINAlNY InsdwunsWeulesuTus

1Y 1%

AuNAgINEREN 6.1 (H6a) : N13UIMNIANNENRUSIUgNALBSNaN1ImIwanITouleuTun

U
Y aa

AuNAgINEREN 6.2 (H6b) : N1sUSMIALAUTUSAUgNAINBVENaN 1IN SWOANUANAFBLUTUALATEIHB1

U

nauNAnfueNsIIITIRvTEINALNY
auuAgIugos? 6.3 (H6C) : MIUIMIANUAURUSIUgNAIIBVENaN9BausaAUANARBUUTUALATDY 1879
nauNAnfueNsTIIYIRvTEINAlNY TnsdaiunstouluwuTun
ad o a a o
WAUUNITINY
1. UsEnsuasnguiiegng

o A

Usznsfidnelun1sidede dgeene fleny 55-70 U Fuluivindemergvesmaenyuiiony 55 U [24] 1

q q

13 =

uiiviegeonglutiadududadunguiidudause Saruaulslunsguanuesiionmanuaiuasguamia tneidugnan

o 52
£% aa ! o

auninfiinedelATe9d101983IUYA MgISNsduLuutund (Stratified Random Sampling) AMyuAINK gIe1Y#iTe

o

13041819 91N 3 wusuAlATesdETIHTIRTULNLALA (1) Blsanen Usulea (2) afuqiuas ua (3) nsedaun

' v v
=2 [ 7

LTI A MUAILINAI8E19LY 5-20 1911 VB9 UINIBUSHEmaEAaLUSFANnle [25] FasuUsAldAnwATatTnarun

N

e

27 dwus Wisld 20 winvewiuds winiu 540 fegne WethunUsznauiuunuduneuwazisnisdusiiedne Aaduwuin

v v
o £

Feeasmmivay 600 frwee medSnisguuuuiluszuu (Systematic Sampling) Anandnaiusiuueaundn lu 3 wu

o

sud Tngdiduaungueiedne fuil (1) eaisanea Usuea 31uIu 456 AU (2) adgiuds 31U3U 102 AU uag (3) nseda

[ [

U U 42 AU 1AENISAUMBEIININY8IN19NISTRIIMUNeUSENBURIY 1) anting1u ($rudteenlay) lawn

wntwesisesdans guiesinsitaiiluiudiudnuuwnivg waesuAiuuTuAATeId101955INRTE 3 WUTUA uaY

Y

2) Mana1ndana (Sruresulal) laun Srudeoulaivend1veslusuniug (Brand.com) wagnsleiduaiiife Tawn

Facebook, Line@ lneildndiusiagrmainaanlalinaznainsaulal asﬁ 35:65

2. \nsesilaflilunside

il HumATeuvuraunauszninAfdainuaznAfodinunin wiedefldide Ae

1) wuuaeua1u (Questionnaire) Muuvasuaudumainvateln nglingudiegansenuuuaauniusiieg
puled dlassadreuvudeuniuUsenaudie 7 diu Ao diufl 1 qudnvaurdiuyana daui 2 Yadudulsyanns
nsman d@udl 3 MsuImsarwduiusiugndn diuil 4 mseseutindlunusud daudl 5 mssudaanm @i 6 s
Fouloswusud uazduil 7 ausnfirouusud Tnedemanludud 27 du Wudnwasansiauuudiidm (Likert
Scale) wtailiu 5 526U Al sEAU 5 vnefis wndign sey 4 wnefis 1 sERU 3 wnefls Uiunans seRU 2 vneds
tlon uag 52U 1 vanefa osiian (26]

2) wuvaunLngs (Focus Group) Iuuuasuauifiesiusmdeyanggeegudniidanamainviarslungs
91T $1uiu 8 Au lngaunugeuaudrnuiuresidvdiulszaunsnainuasn1susmsauduiusivgndidana

AoAMALUTUALATEIE 19195 T TN AoEsls
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3) wuudunwaldedn (In-depth Interview) Wun1sdunwalfidermaioUseiliuanumzauvedluing

U 4 A Ingdun1ealiaguuuunagnsnIsnaIniiea s 9ANAILUTUAYEITINAATOE D NGUHER 9IS TINYIATDS

1%

anfdaserglulsewmelng anuwmnrauvselisgials waraunsathsuwuunagnsnsnalniioas anuALUTUATD

RV

gsfaAsesdeInguNdndusssIuvRresgnAaeglulssme Nlannnuideluvssendldedials
3. AaF1ATalianiauiun1InTIadaUAMNINLATENED
mim@mmwsumt,wuaaumu‘[msjmimmmLﬁmmn (Validity) wagmmnueiala (Reliability) n151mAa

Wiganss lagfligrvydiuiu 5 v1u m1umadla Index of Item Objective Congruence 10C d@111nn31 0.60 e

diethuvuasuanuluneasafiuteya 31w 30 au fidnvaradieadiunguied e wasmA1AdesiufEIEmAn

o

FuUseANSwoanIURIATaUUIA WU kuvasuanuisaTuliAduUsEans windu 0.977 waziiladwunidudiuves

LUUABUNNY WUI1 d@uf 2 UJadediuusyaunisnans Jaduuseadns windu 0.919 @ 3 AsusmsANUdunusiu

gnén feduuszans winfu 0944 dauit 4 mansendnglunusud Terduuszans winfu 0911 wazdmil 5 n133us
AN fAduUsEANS Wit 0.936 daufl 6 Madeslsuusud feduuseans wihfu 0887 wagdaudl 7 anund
douusud fduUszans winfu 0939 Felidraandesiuuinni 0.8 [27] uansinaiesiionuuasunu fadnu
Undefioldun wazthuvuasuauatuasysallusudunisifiuteyannnguiognsnis udrnhuiengidadfibs
ws3aun Aienevidviwanuduiudvesiulsmemaiianisiieneidums Tinszilunaaumslasaing iiedum
sUuuunagnsmsnaaioai s LUsUATBsgsRALASBsd 01 NS TN AvRIgnAE e glusEmele

4. mManususImdaya

Rususudoyalalfiaiosde fall 1) M1939uBsUTunn Wuvuaounia Tumsaeuameudafiures

A3991g71T01AT0Id R UUTUATTINYIF 3 LUTUA LauA (1) elsanea USwea (2) aduqiuas uag (3) nselia1n 2)

3

£ a

N33 dsnunn Iuuvaunuingudgeeg Ml uaundnuusuain3osd1on9sssuynd T 3 wusus 913w 8 v lu
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a aw a a o w v ¢ < o v o o ¢ A °
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a s 1 s
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WINNTTUIYAIUUUATUINAT (ICOS) tiUsLTUAIIMIZ AN URUUNAENTNITRAIALNAT 1A NATLUTUAYDS
gInamTosdIoNNaUNAniuTaINsIIUIRVRIUTEWAlNY

5. M3dnseideya
1539 deUsuna 1un1939ededn adfnldluniside laun adflBmssaw Ysgnaudie n1suanuas
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A15197 2 Avvindeultlun1snansanaNLdsnfdBILaLNANNAUYRIULAA

A LN
Aol : :
AVILEAIAILADAAADY Avgensuladnmugennass

K 2/df < 2.00 < 5.00
RMR 0 < RMR < 0.05 0.05 < RMR < 0.08
RMSEA 0 < RMSEA < 0.05 0.05 < RMSEA < 0.08
SRMR 0 < SRMR < 0.05 0 < SRMR < 0.05
NFI 0.95 < NFI < 1.00 0.90 < NFI < 0.95
NNFI 0.97 < NNFI < 1.00 0.95 < NNFI < 0.97
CFI 0.97 < CFl £ 1.00 095 < CFl < 0.97
GFI 0.95 < GFI £ 1.00 0.90 < GFI £ 0.95
AGFI 0.90 < AGFI < 1.00 0.85 < NFI < 0.90

o a

fun: gauna Sarlaf, auada 3ansassan ues 3vilna AnleynuTant 241 uas giua Asntuvi (28]
MTIVLLTIAUAIN Hunmsidedanien lnesudums 2 JUKUU AB 59UTITRYAINTBAINNTAUNUN
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anfndgeengludsemelng ieihluuszendldield

Y Y

NAN1599Y

daui 1 dayanugrudiuynnaLaTNgANIINN1TYRLATIH1D1NNGUHAAI I INGTINYIR

1. nam3d1T9RMAN B IUYARAYRILEIRTIFRIATEIE1 19N UNENN NG TTUYIR

'
4

WgfigenIosdrenngunaniuriansssuwd dwlvgumendgs Sruau 377 au Andudesas 62.8 Tong

eXe

U

°
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Anvdusesay 40.5
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Sewaz 27.2 Anudlun13¥e 11NN 1 LABusBATY 91U 394 AU Fegay 65.7 A1lddglunisderie 1,001-2,000 UM
T 275 au Sevay 45.8 TnetiszAduandulduan $1uiu 294 au Seuay 49.0 Tendndasildiownniign S1udu
413 au Sevaz 68.8 wazaueudugnidvisnalunisdnduladeuiniian d1uu 330 Au Seway 55.0

d7uil 2 NaN1TIATIZRRIAUTENAULTNEUEY

v
v o 1A

VT UTUAIUITBIAUTENaUVB I U ShE UL UUT1a99n1970 (Measurement Model) TagnanisItasIed

v v v a

99AUsENIULTEuSuSURUNInTuazduR Ui a0 IUUTIA0Y NUTTaAaunndouaziwlsdunalanneds Aldlu

(%

ANSANYINITILATITNAUNITLASIASIS Usenaunie Jadediudseaunisnans n1susmisaAudunusnuanai n1s

Y

a 13

ATEVUNFlULUTUA N135U3AMAIN NMIWRNLEUTUA WAEAUANARDLUTUAYDITINALATEIEDINGUHENTUNIN
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sysuvAvesgnAdgeeglulsemelng wui ssduseneuyndldeddynieada (dmdnesruseney >0.30, tvalue

[ aa

>2.58, Niszauipddgvieadd 0.01) wazdiadvinnuaenndondulumunad denisinsgideyandandluisnig

o

ALTUNTITE (Usenausie 7 2/df, RMR, SRMR, RMSEA, NFI, CFl, GFI, AGFI) wadussil
osiUszneudsdududiuiiniaardiuiiaesestiadvamlszaumanan wud fuusdanaléia 4 fauus

Bussdusznoviiddyveaiaudsussiladodulszaunanan Tasdetminesdusenouegssning 0.81 & 0.97

Beadiuriutnesdussnaunnunlumios §il nisdoansnianainuuuy s (8=0.97) s0saun Ao wandasi

(B=0.88) 51A1 (B=0.86) Lazy0IN19N159n31911Ne (B=0.81) ANUANU @1%5U9AUTENDUTIEUTUBUAUN 2 WUINUD

o Y

founnderduesiusznauiidfguesiudsdunald daniminesiusznavegszning 0.37 81 0.76

NsUSMIANUdNRUSiugnAT wudn dudsdaunalans 4 dauds danhvdnesduseneuliAtegsening 0.65

o

89 0.77 Seaasuaindnesryusenauanunnlurdes fall nnsasiamnuduiusees1eia (B=0.77) s99asuvinfiu

fAa Nsaseanuduiusaenslinusianizau (B=0.68) nsasisanuduiusaudeulvdyay (B=0.68) wagns

'
' a

1% v v v ° 9 ¢ A Ad o o o oo I Y o Yy g s a
ATAMUFUNUTANYAUANNY (B=0.65) @115U9AUITENDULTIL UL UDUAUN 2 'W‘U'J'WJE]ﬂqﬂqﬂnﬂsﬂaLﬂuaﬂﬂUiZﬂa‘Um

q
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dAnyvesiulsdaunala deniwinesAusenauegsening 0.43 81 0.94

NsnTEntn3lunusud wud Mudsdanalae 3 dauds dedmidnesrusenaviiregsendng 0.52 fs 0.75
a J L U ’6’ v s 4 v d’l o (2 = v 13
SesdrduAiminesdusenauanuInlumtes ded N153nT1LUTUA (B=0.75) 509a311A0 N1sAuwAslukuTUA
(B=0.72) wazn1sAunelulusus (8=0.52) muasu dmsvasruszneuidsdududusudl 2 wuindamatunndeidu
aaAUsEneudAgvasiuUsdunald drminesduseneusgsening 0.58 s 0.86

N135usAUAIN WU AUsFunalane 3 dawds dardminesdusenouliAieg sening 0.53 f3 0.63
Sesduamtinesrusgneununtumiles Audselevl (B=0.63) 589a31Ae AUANAT (B=0.59) uazAmaudi

o

(B=0.53) muaddiu dmsuesiusznouddududusiui 2 wuidemaumndeidussiusznoufidfyuesiulsdunala

)
v

fiAndminesdusenevedsening 0.45 § 0.86
nswgeuledusud wudl danusdanalany 3 dauds SeminesAusenaulirneysening 0.48 f1 0.64
Sesaduanimnesddsenauanuntumtes fall nMseensukusud (B=0.64) 593a311Ae N135uiyan (B=0.58)

WATUABNANTBILUTUA (B=0.48) muasiu wuhdamaumndeidussdusnoufiddyrasiudsdanals danihudn
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v

nanTTzisdUszneudsdududfuiiniuardiiuiiaesuesanuindsouusus nud fuusdannldis
4 fuvs e minesdusznaudianegsening 0.64 fv 0.97 FesdduAmiminesdusznaumnnlumiies fail
Arwiianela (B=0.97) s09a3nfe 5707 (8=0.92) nsuuzthuande (8=0.74) wagnsinfadusduduusn (8=0.64)
puddy wudtedamndeiiuesdusenouiiddyresiudsdunald dedminesdusznavogsewing 0.41 fs
0.80

dauil 3 M3ATEBNSHALTIEIWA

nansilaTEidnsnavesdladeiidwarenuAigiaiaissdoningurdniusiansssuevessemalng
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LWEARINININNT 2

Tnduaw
Us=dy
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Arndanle

WUsUA .
ATIUARR

dowusud

-
AIsAsEWIng
Tuwwzud

ATTUTHIS
v
AnaduuE

;{.z = 31245, df=1£1, P-value= 0.000, RMR=0.015, RMSEA=0.040, 5RMR =0.050 , MFI=0.97. NMFI=0.58,
CFI=0.99, GFI=0.95 , AGFI=0.93 *p<0.05, *p<0.01

1 o

Ve - ———-» e dudninailaidedAnynieeda

o o

— 5 wehs dudviswaniitudrAgynisadia

AT 2 LEUN1BVENALTIE A TEIHARBAMATLUTUAYBITIN AT NGUNERA U INTTIUNR

q 3

voeia0glulsEmelng

AduUsEAvENIINeInsal (RY) vesaumslassasisiuusuraniglurasnisaseninglubusus wud dewiiu
0.68 wanviduslulmaaunsaesuiennuulsusiuresnisasentnilususud liSesay 68 drwanduuszdnsnis

wensad (RY) vasaunisiassasaduusulineluvesnissuinuain daiwindu 0.64 uansdnduuslulumasiue
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ANUKUTUTINTRINTSTUTAmNN LaSeuar 64 Anduussdnanisnennsal (RY) vesaunislassasneianusuanieluves
A5 BNLEMUTUA TAWINAU 0.73 wangIfwlshulunasSuleanukUsusiuveIn1siianleawusun tnseay 73 wag
AduUsEansn1snennsal (RY) vesaunisiassasiaswuswaanigluvasnissnanewusun Javindu 0.84 wandindakus

TulaLmaasU18ANURYTUTIVIDINSANARBLUTUS L93p8as 84

A135197 3 ANadANITILATIERansnavesiwlsluluealdsanvnuesdadendmanennudnAneLuTUA10953A9

W3RN UNERSTIINS TSN ATRIUTEWALNEY

i MM CRM BA PQ BASS
hUs

L‘VTG!

§ TE | E | DE | TE| E | DE | TE | IE | DE | TE | IE | DE | TE |IE| DE
wUs

W

BA | 056| - |056|048| - |048]| - - - - - - - -] -
PQ |055]035]020|030|030]| - |0.63 0.63 | - - - - -] -
BASS | 0.92 | 0.34 | 0.58 | 0.45 | 0.18 | 0.27 | 0.38 | 038 | - [061| - |061| - |- | -
LY 042 (042 | - | 051037014 |057 006|051 [009|009| - |015| - |0.15

NUBWA: DE = v5nan19nsd IE = BnSwaniadeu TE = NasIusnsna

1%

MM = Jaddiudseaunisnain CRM = n1SUSMISANUALNUSAIUaNA BA = mamwﬁni‘luumuﬁ

Y

PQ = M35uiAnNIN BAS = n1si¥auleanusus LY = anudnddenusus

n1sAsafnUsuraneluresnuAuTuAluLAaz9AUTENBY LAAIRIATTINN 3 NUTT B9AUTENBUYDY

a a

ANALUTUAN A IUNIATETnSluluTus LasuBnnantwmsadeuinaintadudiussaunisnain Inedlvuindvsna

o

Wiy 0.56 egelifedAynsadifinisedu .01 uazdilasudninwsudauinanmsuimsanuduiusivgnan laed
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m3nan Tnedvuiadnina wirdu 0.58 egiiteddymisadaiisedu 01 wardldsudninaniensadauininnis
UImsanuduiusiugni Tnedivunedviswa wiiu 0.27 egnsiifudrdyymaadaiissiu 01 vanennuin etladedy

Usgaun1snaInuwaznsusmIanuduiusiugnA ity dwalvinalinsitonleqwusudiui
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AATEALUAATIA LR VRIS aqﬂwaﬂ'15‘1/|maavammagmmﬁé’aﬁﬁﬁ Ao
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