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ABSTRACT

Facebook is the most popular online platform for Thai people to purchase products. Many celebrities
are interested in selling products through Facebook live-streaming. The products selling on Facebook
through live-streaming included fashions and plants, and the product has risen in price since celebrities also
sell this product. The purposes are to study the factors influencing purchase intention of the plants through
Facebook live-streaming shopping. The research study about source credibility model. The components of
this model are attractiveness, trustworthiness and expertise and also studied customer engagement factors,
influencing the purchasing intention plants through Facebook live-streaming shopping. Sample group in this
research included 415 people are between the ages of 18-64, being followers, used to watching and had
experience buying and selling plants on Facebook live-streaming. Used the questionnaires for the purposes
of data collection. The analytical method was used to find the Reliability test of a group of questions by
using Cronbach's Alpha Coefficient method. The results of the Reliability test are as follows Attractiveness
= 0.737, Trustworthiness = 0.704, Expertise = 0.816, Customer Engagement = 0.890 and Purchase Intentions
= 0.712 The statistics used for descriptive analysis and multiple regression analysis are the statistics used to
measure influential. All factors were at the highest level of mean start from attractiveness (4.56),
trustworthiness (4.54), customer engagement (4.53), and expertise (3.91). The results found that

trustworthiness and customer engagement included like, share and comment are influencing the plants
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purchase intention through Facebook live-streaming shopping with Adjusted R® at 22 percents value a

statistical significance of 0.05.

Keywords: Source credibility model, Attractiveness and Trustworthiness, Customer engagement, Purchase

intentions, Facebook live-streaming shopping
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palageauldnrunisanevendnlaegsiivedinty Tnedia1 p-value <0.001 Tngldaiia F-test Nlud1Aty 0.05 Wien

FuUIITNaNNITNUI JAindu 30.228 ARABENMaE@LIAU 4.767 A1 p-value <0.001 TaailszAuAIAIIM

WetugnimualiegnTesay 95

A1 8 HALASIEU Enter Multiple Regression

fiauUsdase B B SE t Sig.
AR (Constant) 1.296 _ 0.356 3.643% 0.000
suAIidgala (X,) 0.007 0.006 0.066 0.111 0.912
0.479 0.354 0.072 6.624* 0.000

guanuLtinala (X,)
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f15749 8 (61®)

fianUsdase B B SE t Sig.
g 05) -0.007 -0.007 0.050 -0.149 0.882
miﬁ@huimmmqﬂﬁw (xa) 0.228 0.185 0.065 3.529* 0.000
r =0.477 Adjusted R? = 0.220
R? = 0.228 SE = 0.39710

3191579 8 wud Weasandulsninasernusdlalunistesuliiiumnisanevenanuumednsenineg
wUsdaszuaziauUInuaIeada T-test wudn fauwdsenuauinlinga () wasdudsaunisiidusiuvegnm

(X annsasaumennsalanudsladeuliiiunisnisaensranuumlainlanidiosas 22 (Adjusted R® = 0.220)

mndnseanuanud1Ayveiulsndansnagan wudi dawdsdudud 1 fe Aruauuilings 0G) B =

o v o P

0.354) wazanudnun Ais N13didnsInvegna (X,) (B = 0.185) mua1du Femaneaudt anuilinga ()

WAz IUTINVDIQNAT (X,) \Hudrunilsvesladendnilusarmunanudsledaduliiniunisanenenanuu
wieljn (v,) aguiuldindulunuausigiu Sahandsuduaunsneinsaiaudsladeduldtimunisdrenanan
vuedn (Yy) Igeadd fia v, = 1.296 + 0.479 (Arwunl3ansla) + 0.228 (M3TEINTINVDINAT) Wazlguauns
wmﬂizﬂugﬂLL‘UUGUEN%LLuuuwmsgwulm”é’nﬁialﬂﬁﬁa Y, = 1.296 + 0.479 (X,) + 0.228 (X,) na11A® #InANUN
14209l () WuTuegees 1 wie faza'qNavi’ﬂﬁ’mmﬁgﬂﬁaﬁﬂﬁmumimawammuul,wqiﬁ:ﬂ (Y,) vy
0.354 #78 V'?aﬁul,ﬁaﬁmumiﬁmsﬁﬁauiamaaqﬂﬁw (X,) SiFaadi WaEMINANSHEIUTINYRIGNAT (X,) WAy
ogation 1 e avdsmavilianudsladedulitihunstienenanuumadn (v,) Windu 0.185 miie viadidle

mMuualAuUlingda (X,) Aped
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8.1 ArminAsgalavasdurghifidusnadannuisladodulfuitunisdrsneaaauumadn lidulum
auuigiu uidulvlumadedduiuauddeves Keni Keni [21] wag Vidyanata et al. [22] lssannidler{uslani
mwm’fmmsﬁ%%amﬁmﬁmﬁqmwm'mﬂ@ma”ﬂwmmamﬁmﬁm% wu Meuazauniiundnunuiiazends
suEnwal wiinn wFeyndnamaneuen sadnideddunimyauuzihdudvesiue fuslaaldlddefennui
fapalannigune anuhsgeladslailfidudiuddiismuaaudilatoduduesuilae
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