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ABSTRACT

This research aimed to study the lifestyle and consumers’ purchase intention for self-heating food.
The sample in this research consisted of 400 consumers who were interested in purchasing or buying self-
heating food. The data were collected using a questionnaire. The statistics for data analysis included
percentage, mean, and standard deviation, organizing the lifestyle pattern by factor analysis, and cluster
analysis for organizing the customer groups. The hypotheses were tested with a One-Way Analysis of
Variance. The research found that as follows: The lifestyle of respondents is divided into four groups, 1)
High-Tech lifestyle 2) Healthy lifestyle 3) Family man lifestyle, and 4) Trendy and love party lifestyle. And
the group of respondents is divided into three groups, 1) Early Majorities 2) Late Majorities, and 3) Innovators
which the research result showed that most respondents were late majorities. The hypothesis testing was
as follows: groups of consumers with different lifestyles had a different effect on purchasing intentions for
self-heating food with a statistical significance of 0.05. Innovators had the most purchasing intentions for
self-heating food.
Keywords: Lifestyle, Purchasing Intentions, Self-heating food
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sUuuU#l 1 JUuuunsdfiuddauuunansuadenuloma Factor Loading
NANANNTLUARIAL 0.824
nauveuLindny 0.767
nALYNTULINNT T 0.679
Eigenvalue 2.082

Variance 18.93%
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ngusnaunn 0.893
nauAuSNAILe 0.852
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Variance 17.15%
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QGHEITRLY 0.727
ngy Slow life 0.709
QGHERPEAVEY 0.29
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Variance 14.677%
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sUuUUTl 4 JUuuunsAuddanuudumsusuazinnnsdeassd Factor Loading
nauliinlviau 0.714
nguAuviuade 0.618
Eigenvalue 1.303

Variance 11.84%
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Aeufl 5 nansiATIzsinguiiiodnnaugneuuuUaBUnY

nsAsEingy (Cluster Analysis) itedanauimeunuuasuniusiuau 400 518 Afsunuunssindudiauuy
\eatuvdendefulisodiu Felinsevingudeds K-means Clustering Ingn1siinssvilazinaueilunisiuang
Anaukuvdeun A FULIUMIANTUTIR 4 sUuuu Toun sUwuunsanidug Iauuumunssuadsaslama guuuy
nssuiuiinlinnudifyiuaseunds sutuumsddudiauuunsilquamiia wazguuuunsaiduiiauuusy
WsuRkassNNsdIasse lnedideideniivuansuiingugneuiuuaeunnandu 3 nqu ndsainnsiIeuiiieu
FIWUNGH 2 4 Uag 5 NFULEI U1 MIAMUANISWUINGN 3 Nau anansaeSuiednuae JULuUN ST Inuay
uILVRoULUUaRUN M IdeE NN TnsldaznauITILIAINTNAINITIE 20

71579 9 wansdnnuANLALazATosazgnouLuUaaun I luLsaz gL

QGHRELITRYE GG 31U Souaz
nau 1 149 373

neufi 2 154 38.5

nau 3 97 24.3

393 400 100.0

AR5 9 wansTIuIuANA LazATesar mouLuuasuauluusazngusIuIL 400 AU WU {RoU
wuvaeuawalvgidunguil 2 S 154 au Andudesas 38.5 sesasnfenduil 1 $1uu 149 Andusosay
37.3 uagnguil 3 $1uau 97 au Anlufesay 24.3

finsanguuuumsiiudinvesineunuuasuasusiazngu Ingliasiginindads (Mean) uansdanmsng 21

1579 10 wanINMsiinseiAnadegliuunsauduiinuesneuiuuasunuwiasngs

e ngudn 1 ngudn 2 ngudn 3

sUnuuNsA I/ nguduilan _ _ _

X X X
sUwuunsAlivdidauuununssuadeaulama 3.55 (g9) 3.51 (g9) 4.06 (g9)
sUkuuMIANlLIIALUUNSHgUA IR 3.99 (g9) 2.83 (Uuna) 3.73 (g9)
sUwuunsAnlivdidnlinnuddiuaseunia 4.14 (g9) 3.84 (g9) 4.16 (g9)
sUnuuMIANlLIIaLUUBUINIUALAZ I NN THATIA 2.10 () 2.27 () 331 (g9)

1NH1519 10 WuUN
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o

agluszAuidARdewiiv 2.10
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A a

deassAegluszAugamngluuy tnelAnadewiiu 4.16 4.06 3.73 uay 3.31 mud1u
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o Iy o

71379 11 nanseaevanuAgIunguusiaaliun nquiinade nqugavadowazngugunidn duanusslade

Y 9 Y

NARAUINDIMNTRUUSDULDILG

dunfgu p-Value NAN1INAHRU

H,: nquguslaanfiguuuumsaniuginunnsiuiianunslate 0.000* gaNSUANLFAFIU

NARAUD1SRUUS UL ATILANENa

v I
aa = a o 14

1NA15N 11 WeAud naugusiaandsluuunsaniudiawandraiuinnuddatenindagionmiswuy

Founslaiuansinaiueg1afivediAyneatAnszau 0.05 FedenadoanuauufgIunaald Aaiudsiesiinanis
AaeilIguLiigunNuuaneIadadeu (Multiple Comparison) Iagl3s Dunnett’ T3 tilogAuuANA19318e
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Y

nguguslaa ey Hanuade Hunidn
X 3.40 3.66 4.06
gunadle 3.40 - -0.256* -0.654*
(0.028) (0.000)
Anaaly 3.66 - - -0.398
(0.000)
aynidn 4.06 - - -

*dud A Nananseau 0.05
1NANTN 12 wanaranisiIeuliisusigeseninngusuuuumsaiiuiinduanunsladenindusiomisuuy

Soweals Wwely Dunnett’ T3 wuin

o w v 1Y \
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7. 9AUsena
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