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ABSTRACT
This study aimed to 1) study the ecotourism situation of deer farming in Thailand and 2) study the

ecotourism promotion guidelines of deer farming in Thailand. It is the qualitative research. The sample
consisted of 12 deer farming operators. For the qualitative research collecting data by in-depth interview with
content analysis. The results showed that the situation of deer farming in Thailand of tourism potential.
The guidelines for promoting tourism should be integrated with agencies, In transferring knowledge in tourism
administration and management and jointly formulate a plan for the development of deer farming to be able
to develop a deer farming for tourism. And entrepreneurs should aim to develop tourism to be a learning
center for tourists by promoting farms as a source of career building for the community in order to promote
sustainable tourism.
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3.2 uuaRaAEfiU SWOT Analysis
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3.3 wunAnaLieafungud Five Force Model
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1. A153HAT12Y Five Force Model
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nsdunwaluuuiilassadns (Structured Interview) Tneg3dsazAmuadiaulineudraminierdunuinisly
ns8unwa] (Interview Guide) Usznaudie 2 dau fsil
duit 1 malesgianimundonvesgsialagld SWOT Analysis
dwdt 2 madesgianuhadlalunsdfiugsialagld Five Force Model

nsAATIvidaya

pdsnifurunudeyeiléanuuudunvaiaunsufuynduneuuds §ifedviiiuminmgidoyalnents
Aesesitoya SWOT Analysis wagn153iAs7e9 Five Force Model Tasmstuuuduniuaiidednuniesesiidon
(Content Analysis) uagagUuszifiuiisrivanunsaluazunmdaaiumsvisadieon
stinmemhiumeidssndlulssmalng



UUA3 SITURAINA AT.N18YaWN WU LEANEF anafauns war as.aiau suauysal
N3AN5USINSTIND UM 10 audl 2 Wounsngaw - Suney 2563 | 123

6. NAN1398
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f1 9 SnuinninevanevaeUszian widniunseaiiedlugiuuureshimmneideanndulsanalnedudad
Fruaulaian Fedrulnafifinrwaulafirnusesnsfiazatuinmnseadieliiidnvusdugudnisouiliun
‘Llﬂ‘V]ENL‘V]EJ’J wazan ANy MgUNIASTNToIENTUANA 9 LLameimaumma:umlumm’mmvwwmLﬂuﬁiﬂamﬁ
vioafion Tnsfitngusrasdifugsiaminmeidoinnudaondeslneasidoniaiesmiede winisdoy
wazdhendnSusiuusguannaiiiu Seilinisuddunelugsiadiliganntn

wwawdaaSunisieaiisrvasvhiumzidsinndulssmdlneaunsoaguldssd

L.arafgadsinisdaaiuatiuayulagn1sysmin1ssiuiuduniigaIudg | ¥9901A35 N1ALDNTY kA
anunisAnwiuazdusznounts lunsienenssdanuiinunisuimsuaznisiansmsviedien safsaduayy
sulszanaarsmdauulunsia N Bngdssnisliansasosenuarfmunidurhsumzdsnnade
navieaiienlfesnadugussaudniou

2. metonvuldunfuszneumsiinmssunguiusznounislasmsaislumagsiadunuuiileliaundnlfizouslu
sUuvuedotisauianile uardinnsdienenesdauilunmaimngidsinnaunandn Tnessimunniseadiellid
dnuwazidugudnisiFoudliunidnieadien waraaufnw mhsnuniaizudoionvuin 9 Uszneufuitunisuims
Famswsuiiduiinsivdanndon TnsduaiulinfuduuvdsairsonIwliunyusy Tnelviuruiidnsulunisde
Aanssusng 9 wazthwanaamianunsvidensuusguaudviostiuindmhesuiu eliiAnnisnszaneselduaznis
Andldusauveseuluyueunnty
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