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ABSTRACT

This research is carried out to study the lifestyle factors, satisfaction in
marketing mix that influences the behavior of the Filipino restaurant service by
using case studies in Batangas Province, Philippines. This research focuses on
casual dining restaurants and consumer groups in working age. Using qualitative
research methodology with in-depth interview data. A sample of 9 peoples who
used to use the casual dining restaurant, then discussed the descriptive results.
The results of the research found that 1) Most Filipinos have social media usage
activities on a regular basis. Once in a while, going out to eat outside. They are not
interested in information about restaurants, such as the newly opened shop, but
there are opinions that the restaurant is suitable for various special occasions.
because there are many varieties of food 2) The satisfaction of marketing mix most
Filipinos commented that the casual dining restaurant has a delicious food taste.
Food is expensive and the restaurant has a beautiful atmosphere. 3) The behavior
of using the restaurant service most often use dinner service and costs 1,000 to

2,000 Philippine pesos per time.
Keywords: Casual Dining, Lifestyle, Service Marketing mix
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Figure 1 Adapted from*“Patterns in which people live and spend time and money”

by Adul Jaturongkakul and Dolya Jaturongkakul (2006)
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Statistics Authority (PSA) (2018) nani1dsminundsia Uszinaiauludaeglndiuw
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Coffee/
Casual Dining Fast Food/ Pizza Deli Shops Specialty Food
Snack Counter

205 119 183 4 7

Table 1 Adapted from “Number of restaurants by type in department stores” by
SM Supermalls (2019)
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