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ABSTRACT

This research is an online business strategy research that affects usage behavior through
online social networking system. Case study program The survey line in Lopburi Province aims to
study the behavior of users of ProgramLine tracking services, organization type and products, and
to study the benefits and satisfaction of the users of Programline service for organizations and
products of 384 persons by simple random sampling from the number of people. Use Program-
Line in Lopburi Province by using questionnaires as a research tool. Statistics used in data analysis
include Frequency, percentage, mean and standard deviation. Chi-square, Independen tsamples
t-test, One-Way ANOVA

The results showed that ProgramLine in Lopburi province, most have 6 years of experi-
ence in using social networks and have the most program accounts in Lopburi using the Internet
channel. Smartphone Users who order products through social networks are most concerned
about the quality of the product and the appropriateness of the price because they do not see the
actual product and are not confident in the customer data protection system. Online that still has
confidence and see that if there is a destination payment service or credit card payment is fast in
shipping and With clearly specifying the price, quality and quality Including having good after-sales
service And organizing online stores will help users to be confident and have an attitude, including

better satisfaction in online purchases.

Keywords: marketing strategy, online business, Program Line, Lopburi province
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