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ABSTRACT

The objectives of studying about passenger car drivers’ energy conservation behavior and
perspectives of passenger car drivers by using questionnaires to collect data. Statistical analysis is
Average frequency, standard deviation And using the hypothesis testing by Chi-square test. Paired
by Fisher’s Least Significant Difference (LSD) method. The result found that the majority of the
participants are married men between the ages of 31 and 40, with child or children, with 3 to
5 family members, graduated with bachelor’s degree, work as a company employee and have
monthly car fuel expense from 1,501 baht to 5,200 baht. The participants have daily driving energy
conservation behavior with a purpose of reducing car fuel expense approximately 1,000 baht per
month by switching to consume fuel with cheaper prices. The participants’ perspectives on electric
vehicles when considering 4C’s Marketing Mix reveal that the participants demand public relations
communication, government support and the number of vehicle electric charging stations to cre-
ate their confidence to use electric vehicles. The study results about the relationship between
the respondents’ personal factors and personal car drivers” perspectives on electric vehicles show
that the differences of gender, age, occupation, income and marital status lead to the different
perspectives on electric vehicles. On the other hands, education level and number of family
members do not have relationship with persona car drivers’ perspectives on electric vehicles. In
addition, the findings also expose that passenger car drivers’ energy conservation behavior has rel-
evant relationship with personal car drivers’ perspectives on electric personal vehicles. The minor
energy conservation behaviors are fuel filling frequency and fuel expense that can be reduced. The
objectives of energy conservation have relationship only with consumers’ demand and cost that

can be saved.

Keywords : Electric vehicle, EV, consumers’ perspective, energy conservation behavior.
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LN mﬂﬁqm Amduesay 435 wasiiswwldladedetou 15,000 — 25000 UM mﬂﬁqm Andusoy
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nganmasuasiiensuisiadeiifstestunisdnaulatouasanufenelandinstesneudslanng
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v
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SlAansiveiadu U 9as1 5781 450,001-500,000 UM m@waﬁﬁ??amezﬂswé’mﬁwﬁuﬁal,wﬁq AUNTN
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fnwn Tuanssiuiy danastanisliaudfseriruafiniansnanfiuandiety  wagsuauandnly

ATAUASINLANANINY TANuianalandinistosneundlansAwAnsay



NIAITNMIUIMITLAENITIANTT
Journal of Administration and Management

Bug NAesined (2557) lavihnsfinwuunliusosudusendandanuludssinalve e
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vweaiey  Tnsyaeaiiddvswasenssndudentode fies TneiiagUszasdiieldifumslrha
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NS o1y (2559) Ivimsinwuieaiuiiafefidmaiomsfnauladentosnousd suials
Wi 1,500 &% ﬁi’mqﬂsxmﬁlﬁaﬁﬂmﬁaé’aﬁdawasiaﬂﬁﬁmﬁu‘lmﬁaﬂ%asaauﬁ unladiin 1,500 3T 1ag
Titadomeszansmans uariadefuduussammnanimaindmivgsiauing via 7P’s teviins
Anunindnuazmsseansmansiunnssiuluiuma 01y aanuamausa seAUMSANY 9 uas
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wuUARUALReuT 2 weAnssunsusndandsenlunsdulsosud
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fiAnannnd 0.70 sglunausieeusuld

wan1sfAnun

Lngusegsddngdumeamaeiy 31-40 Yussnuuaziiyns Jaudnlupsouns’ 3-5 Au szau
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