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ABSTRACT

This study aims to study and compare opinion levels toward
marketing mix and behavior influencing on buying cartoon books of readers in central
region of Thailand classified by personal factors. The sampling conducted on 400 people
by interviewing readers through questionnaires. The obtained data were analyzed by
frequency, percentage, mean, and standard deviation. Statistics used for hypothesis testing
by Independent sample t-test, One - Way ANOVA, LSD and Chi-Square.

The results showed that readers had opinion levels about marketing mix at the high
level considering. The marketing mix in place is the most opinion levels, followed by price,
promotion and product, respectively.

Results of the test showed that different education level and income of readers had
different opinion level in product. Different age, occupation and education level of readers
had different opinion level in price. Different age and occupation of readers had different
opinion level in place. Different gender, age occupation, education level and income of
readers had different opinion level in promotion.

Behavior factor in reason for buying related with age, education level and occupation
of readers. Behavior factor in frequency of buying related with gender, occupation, education
level and income of readers. Behavior factor in channel related with gender and education
level of readers. Behavior factor in influencers related with gender and occupation of
readers. Behavior factor in news source for new cartoon book related with age of readers.

Keywords : Cartoon book, Buying behavior, Marketing mix
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