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ABSTRACT

The objectives of this research were 1) to study the marketing
mix factors affecting foreign tourists’ service usage of scuba diving tour, 2) to study
foreign tourists’ behavior of selecting scuba diving tour, 3) to compare foreign tourists’
opinions towards the marketing factors affecting the service usage of scuba diving tours,
and 4) to study the relationship between personal factors and foreign tourists’ behavior
of using the service of scuba diving tours. The sample of this study was 400 foreign
tourists. Data were collected through the questionnaire. Data were analyzed by percentage,
arithmetic mean, standard deviation, t-test, ANOVA and Chi-square correlation with a
given statistical significance level of 0.05 and 0.01.

The results of this study indicated that 1) overall marketing mix factors affecting
service usage of scuba diving tours was at a high level (X= 3.85). The factor with the highest
mean score was product, followed by people, place, physical evidence, process, price, and
promotion, respectively. 2) In terms of behaviors of using the service, it was found that
the respondents mostly selected a package of 3-day accommodation plus scuba diving
because of cost saving compared to other tour types. They spent 20,001-30,000 Baht
per time when using the scuba diving service. They contacted an agent / hotel and have
ever used the service for 3 times. They make choice of using the service by themselves.
3) The respondents with different age, marital status, and monthly income had different
marketing mix factors with a statistical significance level of 0.01. 4) Age, marital status,
educational level, and monthly income were related to the behaviors of using the service
of scuba diving with a statistical significance level of 0.01.

Keywords : Scuba Diving, Foreign Tourists’ Behavior, Scuba Diving Marketing Mix Affecting

Scuba Diving Tour.
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