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Abstract
 The education researches this time 
have the objective for studies the content-
ment of graduate  eld employer Depart-
ment of visual communication design Faculty 
of Fine and Applied Arts Khon kaen univer-
sity for lead the data has that to come to 
develop and adjust the course correspond 
the requirement of the labor market  from 
the education researches to meet that , the 
status from the sample person answer the 
questionnaire  the male has different pro-
portion from the female  rather very  81 per-
centage amounts and 19 educational back-
ground percentages. person answer the 
questionnaire has educational level bach-
elor’s degree background or be equal to  
there is tall proportion more than master’s 
degree level or be equal to 72 percentages 
and 28 part kind percentages of an institute 
private sector institute there is tall propor-
tion more than government sector institute  
79 percentages and 19 percentages and 
other institute  2 
 1. side knowledge percentages are 
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ability contentment level about ability 
knowledge be high class level many opinions
are in 3 primary are solve problem (X=3.70 
, SD=0.25) the work cooperates others  
(X=3.85 , SD=0.23)  work systematically  
(X=3.66 , SD=0.23)  
 2. virtue side morality be high class the 
opinion in many level are in 3 primary  there 
is the honesty  (X=4.21 , SD=0.28) there is 
human good relations an employer and the 
colleague (X=3.98 , SD=0.27) can commu-
nicate the knowledge gives others can un-
derstand  (X=3.91 , SD=0.22) average part 
for moderation on time (X=3.35 , SD=0.12)  
 3. personality side be high class the 
opinion in many levels be in 3 primary be  
adjust oneself suit others well (X=3.87 , 
SD=0.22) think originate create (X=3.98 , 
SD=0.23) submissive be modest (X=3.91 , 
SD=0.21) average part for moderation   dress 
gentle (X=3.21 , SD=0.19) 
 Summarize that the contentment of 
graduate  eld employer stay in many levels 
the part will that should must adjust to is the 
dressing and on time.
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