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ABSTRACT

The objectives of this research were to study (1) the factors
affecting the musical performance video selections on YouTube of
students. (2)the student’s selective exposure behavior to music media
on YouTube. (3)the student’s attitude to music media on YouTube. The
sample groups were 228 undergraduate students who are studying in
the College of Music, Mahidol University, 2011. The instrument used

was a questionnaire. The questionnaire’s reliability gains the value of
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coefficient alpha as 0.87. From the research, the following results were
found.

The factors affecting the musical performance video selections
on YouTube of students at a high level were the video quality,
performer’s attribute, presentation and other factors respectively.

The student’s selective exposure behavior to music media
on YouTube were that students spent the most time on their favorite
videos and memorizing artists” playing music styles from many videos
to apply with their own performance. The student’s attitude to music
media on YouTube were learning music from videos on YouTube could
inspire students to pay more attention in their practice and students
thought that the videos of musical performances on YouTube were
necessary for their music learning

The research, it could be observed that students believed in
video from their own selection. Teachers should guide students about
exposure to music media on YouTube and students should consult
teachers when they are not sure about a video that they have watched

providing effective learning.

keywords: selective exposure, youtube, students at college of music,

mahidol university
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