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ADVERTISING DESIGN FOR BRANDS BY USING THE HORMONES CONCEPT
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Abstract

This research aims to study on human hormones, that each of which can be used to
communicate and identify brand personality, including the study on creative execution as well as photo
manipulation in order to offer a new option for product brands. The methods are divided as follows:
Part 1 Analysing hormones that influence on human behaviors and personalities by specialists; Part 2
Analysing hormone characteristics with brand identification theories by branding specialists. Under
consulting with specialists and brand builders, the result demonstrates hormones showing hormone identity
and characteristics which are 1. Testosterone 2. Estrogen 3. Dopamine 3. Endorphin 4. Adrenaline 6. Cortisol,;
Part 3 Studying on advertising literatures, collecting examples of advertising pictures to seek creative execution,
and providing illustrations suited for advertisements that use each of hormone characteristics to convey
messages. The conclusions indicate that hormones can represent brands. Some hormones are used in creative
execution and advertising illustrations in the same and different ways. The researcher applies the results as
guidelines for product advertising design targeting on late-adolescence group as it is suitable to be the case
study.The researcher considers that the results gained from research methodology would be beneficial to
advertising designers to make use of creative execution as well as photo manipulation, moderately and
most found in advertisements that carry hormones characteristics. It is an optional method for the
designers to represent brand personality so as to meet and approach emotions, behaviors and

personalities of the target groups effectively.
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- WAy Figure & Ground nuiloe

- asimslanihaifsgeaiuaula (Attractiveness)

- msldanutuaza1nuas (Foreground and Background)

- awildaaluguazanudn (Big and Small)

- mSUdY (Keep It Simple)

M1599 9 waddegukuumsidnmusenaulunulavaniuanitgesluuealnsiau (Estogen)

sUsuunsldnmusznaulusulawan n13UsNg
( Picture Manipulating) Tunwmlswan

- ASEUdE (Keep It Simple) .
- amadnmsgeuuedsliliSuatsAum (Make Them Stop WUAYIER
And Stare)

- amiifinsdaann (Setting Up a Scene)
- msl¥aathanem (Use Leading Lines)

WUUIN

- mslAnllaza1nias (Foreground and Background)

- mwﬁ@mﬁaﬁd (Channel A Little Surrealism)

- vwnndmsldnthannaeaauaul (Attractiveness) NUUIUNANY

- AwdEekazaIudl® (Two and Three Dimension)

- awidnsineesAlsEnau (Compositions)

- ANIENSTHNUSUNNLAEITRY (Seeing in Context)

- il Nagative Space (Use Negative Space)

- amdldFdnusmuiuaring (Get Creative With Type)

4
- NUUdY
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A15199 10 wa3esuiuunslidnmusznaulunulavan
uansdgesiuulaniiiu (Dopamine)

sUsuunsldnmusznaulusulawan n13UsNg
( Picture Manipulating) Tuawlsiwan
- NULINTIER

- amidnsdInngesAUsEneu (Compositions)

v
a

- awigwiledss (Channel A Little Surrealism)

- nikangeanienuAaaul (Create Movement)

- Az (Figure & Ground) WULIN

- amiifinnsdnain (Setting Up a Scene)

- awisinnsgeuundsl IS ua1sAumn (Make Them
Stop And Stare)

- AseUEY (Keep It Simple)

LTI T T T, e wuUUNas
- awddimsihuSundnuineades (Seeing in Context)
- amilguivn R dudselewd (Let Whitespace Be
Functional) Y
nutlo

- awildEsnusunuagive) (Get Creative With Type)

- msldamiangm (Use Leading Lines)

A15199 11 wa3esuiuunisldnmusznaulunulaan
Muanstegasluudulaiiu (Endorphine)

sUsuunsldnmusznaulusulawan n13UsNg

( Picture Manipulating) Tunwmlswan

- mSudY (Keep It Simple)

- AMERNSINNeIAUsENBU (Compositions)

P TR e Ty WUNINAGA
- aisinnsgeuunds I S uasAum (Make Them Stop

And Stare)

- AmEEASIUS UL LABITeY (Seeing in Context)

o e NuHN
- msldmhangnn (Use Leading Lines)

- Awaziy (Figure & Ground)

- amdifinnsdeann (Setting Up a Scene)

- mwﬁamﬁaﬁﬁ(ChanneL A Little Surrealism)

- - - nuUIUnang
- msldanutuazaInuas (Foreground and Background)

- amitldufiv i uyselend (Let Whitespace Be

Functional)

- AINERNUaTATNERA (Two and Three Dimension)

- pwmAlgmlusenausunindusisnes (Create Custom NULBE

Type)
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15799 12 waddeguiuumsldnmdsznaulunulavaniuansisgeiluusraiuiau (Adrenaline)

susuunsldnmysznauluaulesiwan n13UsINg

( Picture Manipulating) Tunlawan

- nfkaneesniernuasul (Create Movement)

WuLINan
- 2 igwileass (Channel A Little Surrealism)

- AwaEekazaudl® (Two and Three Dimension) WUHIN

- nsldaathanem (Use Leading Lines)

- amadnmsgeuuedsliliSuatsAum (Make Them Stop
And Stare)

- awidnsdneesAuseneau (Compositions) NUUIUNAN

- amiifinsdaann (Setting Up a Scene)

- awidnshusumnuAeItes (Seeing in Context)

- nwiSude (Keep It Simple)

- mslaAnilaza1nias (Foreground and Background )

- adildEsnusmuuarlng (Get Creative With Type)

- awdldmnuluguazauidn (Big and Small)

- aauiude (Get Playful With Your Medium)

nutlay
- andldunniiisu (Make Use Of Repetition And Patterns)

- awndlusinislaiignes (Typo graphic)

- awinsldvthnndsgenuaula(Attractiveness)

-~ amuavity (Figure & Ground)
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15199113 waddenagunuunsidnmuszneulunulavaniuansdsgesluuneiivea (Cotisol)

sUsuunsldnmysznauluauleiwan n15UsNng)

( Picture Manipulating) Tunwlawan

- awfiinsdaneesAUseneau (Compositions)

NULINNGR
- mwﬁamﬁaﬁﬂ(Channet A Little Surrealism)

- amndmsgeuuedslilvigsuansfum(Make Them Stop
And Stare)

WUUIN

- amiifinnsdaann (Setting Up a Scene)

- msldambanen (Use Leading Lines) nuthunans

- nwiSudg (Keep It Simple)

- AwdEeakazaudl® (Two and Three Dimension)

- awildmnuluguazauidn (Big and Small)

- ANIENSTENUSUNNLLAEITRY (Seeing in Context)

- mauiude(Get Playful With Your Medium)

- nfwaneesniernuasul (Create Movement)

- NAMIRNILASY (Make Use Of Repetition And Patterns) nutiay

-~ amuavity (Figure & Ground)

- awildfufivn i duusslewd (Let Whitespace Be

Functional)

- awndlusinislaiignes (Typo graphic)

- adildEsnuvuuaringi(Get Creative With Type)

- awinsldvthnmdsgeniuaula(Attractiveness)
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HaagUNsANLiuN1TIATIET / aRUTera

daudl 1 yadnnmasdudIvasudaaasiuu

[
=

MANsAnwITIANIsuietesiugeiluulidoasuin sofluulusrsnievesyudiud
favn 59 ayiiug Sefuthiinsinutuienmeusndeiuly TnenisAnunidelundsiliidelaide
lawzsesluuiifinareesuniyndnnmesyudiianunsauanseanliogadaaulnenisdneiain
#1571 235unsTuTAEITes uarmsdun sl nuwmdlidevgsuseslamlnense 3dlddeasuing
gosluuiifinarearsuaiuasyainnmuesyudiviuldognadaiau fmun 6 seslundsluusas
g0 5l ULARNINADTUILALUATNATNEBNUILANFIAY

Selddmevviinvessesluuidsmanesisual yadn uagngAnssuveanywdud §idedls
Anwinsuisyadnainnsidudn edesnsmsuiynannsidudfiliinasilunsudsyadnamues
wusudluilytu fusesluufidmatuensuaiuazyadnnmussyudiu Sanuaenndosfuauisn
thununuyadnamveusudate q Ie Taedidelfiinavessesluuildsunsdadenainunnsd
Sy W 6 sadluu dilUlFdemgdunsaauusudshuuuasuauansaudndfiuga
AATIIHAYAANANATIEUAIIT ULaz BRI

=b

a2 2 A5N15ULEUBAMNANES19ETIA Ll UlgIwN

[

gdaLne L9910 INIINVRINITUIINGVBINALNEITNTUNAUBANARAS AT IRl LAY Y

e
o))

{

q
vnanagyEfiusIngi 6 sesluu léun

- msEuevenssluassanmsimeradelniaase (Straight Sell or Factual Message)

- A19a@15% (Demonstrstion)

- maFsuisy (Comparison)

- msthaueiilddaudnuaiiunuvesdud (Personality Symbol)

- AsUEURLUULNUANT (Fantasy)

- MsdEUeMEeITUalTY (Humor)

- MTUBUUNUM (Altercasting)

- m3guuaUily ( Metaphors)

FadunagnitBnsinauerudsaiassdlunulavanimngasfunulavanannsodu
wuvnslinlavandenldnagrsmanildlunmsiauldage

daudl 3 msldnwusenaulusulawan (Picture Manipulating)
AIdedunglainnimsinvesnisnisidamusenaulunulawan (Picture Manipulating) 1Us1ng)
74 6 gosluu laun

v 3 oy
- 2MMTIUANSIRINBIAUTENaU (Compositions)

nl

- A9IEN1TIARIA (Setting Up a scene)
o
AR

- awndmsldgeiatenn (Use leading Lines)

'
a

- NNeLLEa39 (Channel A Little Surrealism)

Y

- amiiBeude (Keep It Simple)
- awddnsgeuueddlilTun1sAum (Make Them Stop and Stare)
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