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Abstract

“Hipster” is a popularly contemporary subculture among youth, took place in America, then spread out
to other countries across the globe. An outstanding rule of Hipster subculture is naturally going against mainstream
and pop culture discourse. Meanwhile, Hipster practice requires youth’s reaction through various artistic activities,
which is based on Cut ‘n Mix process. Regards to Thai young generation, they use a common interest to form
themselves into a group of DIY’s culture, independent music and Euro-america trend. The researcher did literature

» o«

review a book of Marshall Mcluhan’s “The Medium is The Message”, “the medium is a message, design, which is
a medium, should add on more substance and informativeness to communicate its value as good as letter”, was
quoted. Hence, this investigation will definitely define an utilisation of publication media’s graphic design element,
which explores identity of urban Hipster subculture. The study will also categorise Hipster’s identical discourse,
thoroughly contains of alternative style, values, ideologies as well as style of living. Methodology of the research
is, moreover, focusing on specific format is component element of youth culture’s artistic language. Those
principles are able to be analysed what is their tangible characteristic, for instance, grid, colour schematic,
typography and illustration in order to produce realistic questionnaires for experts’ accurate analysis. The output
of this dissertation will be used for publication media designer who refer to Bangkok hipster subculture.

The result of this examination can indicate graphic designer to recognise how to put Hipster
subculture’s concept for magazine’s editorial design. A case study on Hipster’s aesthetics and information, the
researcher will associate with ‘A Day magazine’ for realising a refresh path of the Hipster’s publication media
design.
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