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Abstract

The article is research in graphic design. The main goal is to study how graphic design can
solve non-place—an anthropological space—by using cosmopolitanism which considered by many
researchers as a new cultural capital in 21 centuries. Although graphic design for placemaking and
cosmopolitanism creative works are studied by many scholars and practitioners, cosmopolitanism
graphic design to solve non-place is still novel. This research aims to investigate transformation of
non-place by using cosmopolitanism graphic design placemaking. Researcher collected 127 works
of placemaking graphic design from the website of Society of Experiential Graphic Design (SEGD).
They were filtered with Actor-Network theory of cosmopolitanism framework. Only 38 works are
remained and used as samples for visual content analysis in both quantitative and qualitative. Re-
sult is a summary of 8 key considerations when using cosmopolitanism graphic design to transform
non-place: 1) type of non-place, 2) origin of content creator, 3) diversity of races in community,
4) project objectives, 5) Competition in service business, 6) Environment, 7) Long-term marketing

plan, and 8) Budget
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12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.

31

. Princeton Internal Atrium (2020)

. Ausgrid (2020)

. Te Kaapuia o Te Waoku — The Discovery Garden (2020)
. The Avenue at White Marsh (2020)

. Barrage Talks (2020)

. MuseumLab (2020)

. MaclLaren Youth Correctional Facility (2020)

. Te Hauauru Reserve — Westgate Town Park (2020)

. First Sentier Investors Workplace (2020)

. IMQ Workplace (2020)

. Hobsonville Point Habitat Markers (2020)

W Shanghai (W Hotel) (2019)

Interface Headquarters Facade (2019)
ORIGAMI—Forest Breeze Resort Sanya (2019)
Delmore “Buddy” Daye Learning Institute Office (2019)
AFROPUNK Festival (Rebrand) (2019)

Sparkman Wharf (2019)

NIKE—Winged Goddess of Victory (2019)

Cal Poly (2019)

Jackalope Mornington Peninsula (2019)
University of lowa Hospitals, Stead Family Children's Hospital (2018)
QT Melbourne (2018)

New York Asian Film Festival (2018)

111 Java Corners (2018)

222 Java Corners (2018)

Truett's Chick-fil-A (2018)

LinkedIn Mountain View (2018)

SaRang Global Mission Center Clock Tower (2018)
T3 Minneapolis (2018)

Pike & Rose (2017)

. Ho-Am Museum (2017)
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Buffalo State College Donor Recognition Wall (2017)
Deloitte Canada (2017)

Hyundai Card Music Library (2016)

QT Sydney Hotel (2016)

Randen Arashiyama Station (2016)

Foresta Lumina (2016)

City of Dandenong Interpretive Structures (2016)
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