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Abstract

The objectives of this study are to examine community—based tourism management
in Rayong; and propose sustainable community-based tourism management in Rayong
in the digital age. The areas of study include three Rayong communities, where in—depth
interviews and small group discussions were conducted to examine community-managed
tourism. The key informants are classified into three groups: Group 1 includes nine individuals
from the tourism community; Group 2 is composed of leaders and directors from the
tourism community, specifically, eight individuals; and Group 3 consists of two government
officials, for a total of 19 participants. This study is qualitative and uses a specific sampling
method. The methods used in this study include semi-structured interviews that developed
from previous studies, research articles, and academic papers, as well as field data
collection. The data is examined through content analysis, and the descriptive data
is presented. In addition, three sustainable community-based tourism management
techniques are proposed for the Rayong Province in the digital era: 1) tourism personnel
management; 2) digital marketing management and community-based tourism public

relations; and 3) quality and safety management of tourist services.
Keywords : community—based tourism, sustainable, Rayong, digital era
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Avdeyaneaus desinsaunuieneutin saulveiunnsiziugaie”

MNHANSANYINUIN INMIAUNUINGUEes MIdanisnsviouialaeyuvusg1adsdy
Jwinszeos sumnundenveaniadgiuatayuy adsiuiinisdearsiieliidlefstigm
LArANABINITTUVAT Teaganunsasosoaiaeg1edaduld mswadunsvieafieuas
U35 AeliiAansaanuaieneld Wanasvgia deen uazdanndon uuselovideyuw
viosdu AvddnfiFesnsfenuantaaluguy fihguvuienyuadifgizilugidmane
Tufiemaienty Usslowidldfugmoudddifvesmarsugia delvifnseld madeau daanm
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FAwdtu fonalumsiaumuesegiaueiiiesesiuanusoinisvesiniendisr fuduandeu
NSWNNTEIUSIWINIAAANANTIN 8191 A1TIANTTVEL NISAALENLAYEINIT NISVINAINELDIA
Ugnih Wufanssudia yadheldsuusslevismiy delausuuzie msatemnsidiaiionnse
Foanstutinvieudien IﬁLﬂuﬁaaﬂWiiﬁsﬁaaﬂamamivimL‘ﬁm udafiodasmunendnsaueiveadu
YaRavnagusula

2AUTIHANTTIY

msdansmsvisadislassuruedsdidudminszeedugaiiva 3 Auldun ansdanis
FuyAaININIINITaaiien nMsdanisiiunisrataAdviaasnsussduiusnisvisaniien
Tngguwu uaznsdanssnunmsuinstinviesietegslinunmuaziaudasasts Taefiseaziden
fsielil

1. mM3sansdruyaaInImInIIviaaLilen

1.1 msfldmsmvesauluyguruazdesiuiesaulafuiiondnfunisiuuazaing
auudeunsaogrsdadu gadunsidiusinlunniia seldanuaneniawazanudusssy
Tnonsueulemanisnsiannaues uazaansasuiaveugualudunuiadauagmnza

1.2 nswustunausgleydegraviniien wasduasuenvuaugulniaiunusssy
Larasusssy sadensmilfsanssngyselovivesdiny msdaaduduinddnimidudiunds
TumsWamnaruegadaiiu

2. MsdanisdunsnaafdviauaznsUssduiusnsisuialneyuvy

21 meinseaanguinvieuisanuaiwlasnisjaiuiinisussuduiusTiasety
nauidvng fihgurumsinsssndtusmsvieadivafivainvatesuuuy uazaundnlugey
fosadnanudutasadinsfinseiu afagiauiuluseAuaseuaiuazdenu (Srirak, 2022)

2.2 meinandagnrudeddviaadelniludemisdeauseulay 817 Facebook
Instagram Website 1Jusu Tnsnsnusauazdaviiteyaddvia ilonsveaiiodlianunsndudy
Youaldosiazaniileasniuiungiinssuvesinviesiielugalwiflfiasosilondiialunisan sy
nMseuflsrnowAunisvieaden anmsAnwinudn dnveadieafiannudesnistedudain
Qﬁi’jﬁgzmﬁaaﬁuﬁﬁmiﬁ;ﬁmsﬁﬁmmm 4201nlANINIFIY LazaNMIUNSsEURYa el SalAlsw
2019 (COVID-19) ¥iliwanssuvosguslaaasuutadly sililanddvianareiduanuunilsl
deeUszaunsaimafunsvissiisadenisuende (Word of Mouth) Tudoduianiunisinad
Foyaluduinosiin ngAnssuinvisaiiealulangalmindeudesnisnansasifilansuunnsig
Hdnwauzianizan mﬂqﬁﬂﬁgﬁgwﬁaqﬁuwammuﬁumﬂiuiaﬁuaw”imﬁm (Sricharoenpramong
et al,, 2021)

3. nMsdansiumsuimstinvieaiienetnsinunmuaziinaulaesnsie

3.1 msaienudesinunniasnsislugunmeunsisvestinvieaiivrlunsvesiiien
lngyuv @annaediu Yaemsuksawat et al. (2019) Fwuidnrieadiesdrulnglianudfy
Fosszuuinvimnuuaendodia uazmsguatoilalduarliuinisednerings
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3.2 AstunTamuansalunsessutinviendien (Carrying Capacity: CC) vasituil
iielyinnsdnnismsvieadiealasyusuiiuluegaiinunimuagiiuszdvBam (Manirochana, 2017)
slaeyhlunmsvieniienlasyuvy dhvissiisazdenihmadavinedisi eyuwunisvionile
aldusmsdnnismdiau wasndnenslunisiusesinrieuiiendimtn nstunsiuIuay
ez e anfiareiasdeliiinyssaunsalfilunmsiumeieniivavesiainvioniien
LAz vesNyuluaA It

Foruanurlunisiseaiasioly

1. inidenazdnivnsidanuaulanisdanismsvieaiiedlasyuvu asAnuiiiufsly
Usziiumslfiaiesdlenamsnanidviaiionssenuaziiulonalviiuyuvuiesdulunisduady
RGRVARGFEYY

2. msfimsdnwidunuuywdluguvuiesduiiazduiduindeunisiauinisvisadien
lneguyusialy
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