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Abstract

Situations and trends of medical tourism and wellness tourism reveal that Asia
is one of destinations for which tourists opt to visit since there are several hospitals of
high caliber and world-class standard and medical fees are relatively less expensive.
In the medical tourism, Thailand is ranked at the eighteenth of the world. Moreover, the
growth rate of wellness tourism is approximately 9.1% per year. The regions which are most
visited by wellness tourists are North America and Asia—Pacific. Furthermore, the market

value of wellness tourism of Thailand inclines to continuously grow every year.

Keywords : situations, trends, health tourism, Thailand
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Wellness Tourism Tuussimalvetu anguinsgsna umIngiaenenisAilve (The University
of the Thai Chamber of Commerce, 2014) laagulidn Uszinalnglasunisinduduinfuinau
' ~ U 1 oa P & I3 ¢ ¢ Yo o W POSETIPN
A159199187 A UlneasTieud Jeaun Uuasines 2556 aansurulsemantiusnis Wellness
vaslanlilagdeadfvastinviowneny 2555 dnaravissiieaieguainialantu luksasy
arilinvisaiienlunguiliiunieilanUag 7,000,000 au dwwalignaimnssuiliyaciasiia 40,000
AUVREANST isoUszana 1.24 a1uduum aeussinanfndudu 1 Ao Uszwelne d9iuiu
dnvipaigauiniauielduInisauienieniieguanainianis 1,200,000 aw i1l
Uszwalvenanaiduuvasisaiieauuu Wellness Tourism Tusuduusnveanguitunel
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asUanunsaluazuunlifunisveuiiondguaimvedlng wuin nsvieuiiendeguain
GU’EN‘UT’L%ﬂi%ﬂﬁﬁ\ﬂuL%x‘iﬂ’]ﬁ/ﬂ%mﬂﬁﬁ%ﬂw\m%aL%ﬁﬂﬁLL‘W‘V}EJ( (Medical Tourism) wagLys
Wellness Tourism lnglssngruiatonsuiidundnduliiinnsviesilendsiidagunim
wieden1sunng (Medical Tourism) wimssnilunsddluneiiiostnuanisvensfaiiuiniu
\Anainnisfianiulsznaunsiensuldazuvussiinisnainfsaules Turugfigsiaaln
diogunmdududinuszneundnlunisveadendsduaduguaimveding dnnsvensfis
giieaUuazualngegsdeiles masgldianumereusnsedunmsliuinislaeiauannsgu
a01uUszNauns tnednesuinisaunIn nsensiassaaulinisiuselwarinseAuuinsgu
a01uUsENBUNTT AADAIUINITALANTIVABULATAIUANLIATTIUAN dieliiAnAuvasnsde
futinvieafien wazad1an1seensuNUILIYA 019na13ldAlanALTeINseufietuuy
Wellness Tourism #inusluaiendiawnd fewalnewazauilve Jawiadwdussnelne
:ﬁ‘m%"wmﬂsLLazQﬁﬂzyq;ﬂmiumia'ﬁLa'%mjsumwﬁmmmé’fmﬁu Wellness Tourism
lagnuainvaie L‘Wiwmﬁ‘m’aaLﬁmL%a'qsumwmmmwwmmaaqmmwﬁ%’u%L‘f]ugmwusuaa
msvieafiidanundnieaazduaiunmsioniisrsuuuuiamzngulssiandug lidrazidu
MsviafisInIeTwusssa (Cultural Tourism) NM3vieefleTi1e1v1s (Culinary Tourism)
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\Barasuste (Adventure Tourism) wagn1sviaadioniiotifieyusslov fanmi 1

AT 1 AuduTuSYINTVIDANEITIFUA WAL NI TV LTI NIENGY
N13YNETEFHUVAN LasnIsvivaiiganizngy
Global Tourism Industry - $3.2 Trillion

. . Culinary Tourism
Medical Tourism

S50-A0 billion $350-550 hillion Agri Tourism

. \ $60-160 hillion

i Wellness Tourism e
Cultural Tourism ,.’; S

$800 billion 5439 hillion k Tourism |

$1.1 trillion $325-480 billion
' y ’/,
w e e
Sports ™
Tourism L5 Adventure Tourism

Spiritual Tourism &
$37-47 billion

£115-150 billion
$250-375

ValunTourism billicn

$10-20 billion

ﬁuﬂ : Global Wellness Institute (2014)
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