'
o

UM 11 aduil 2 nsngnau - Sunau 2567 NIANTIVININM AL TUUTTTUIY

= a = ¥ a . . v =2
miﬂnqumnssummaugmmwmu Social Media Y99UnFANEI

nangnIAIAENTUMIAIN §11IVINEIAY UMM MEIRYIT1VANUATUTY
The study of Chinese language learning behavior through social media
by students in the Chinese language education program at
Nakhon Pathom Rajabhat University

M7 Tuae
WIPAWEE WANLA
Nakhon Pathom Rajabhat University
E-Mail: wipaweewanla@gmail.com
Received: 04 October 2024 / Revised: 15 November 2024 / Accepted: 20 November 2024

unAnge

Nt IUsrasdifiofnuingAinssunisdoul s duiny. Social Media vasiin@ny
naNgasATAEnsUMNA a1 U INedeTIvAguATUTE {IRBUUATIEA TN
soniu 2 dw 1) PHTefunusndeyadsuiina Inglduvuasuauuuuidenneuifuniosiiely
mstivdeyanin@nwaisivinimniu $1uru 80 au Uszneufiemaudeyasialuiiei
woAnssuMIseunuIuiiudedsnueeula Social Media vestindnwiuazysglomiunisiSoug
mwdwhudedinueeulatl wdduhinmanedeilelinseideyauasdnidenilideyaddy
2) iRfuiuTusnteyalnumn Inglduuudumuallumsdunualidedn anglvideyadidey
$1un 16 AU UsznausmernuifefuiBmsFeusmuidununiuin Sodal Media Uslowian
M3y Sodial Media uagmsthanudanmadsunmuniuluussgnifldlumaouluduiFou
warthlUldludinUseu windahdeyannmsdunualindnseMiaanssaun

HAN1TIRENUNTNANYIALISEUNHITUNIY Social Media Suiuseway 93.75 Inglleuiseu
finu Social Media Jo31 TikTok Andiusoray 3125 iy Social Media dmsuuandiflonundunsa
augUuumsasuigiSeulionGouiganfosuuuumsaouriundUile Andufevas 57.50 Lile
Anszhiaselenilumaidoudmuiduihu Social Media tu fidsumunsadendouisduieonn
wargUnuuNMsaouldognefinuesiosnis Tasiemilu Social Media afmumanzidosuas 1 du
suuuuiagUesdaudvilifidemnssduuasinGend lnedomiifiiSoudonoudiulugsinidu
HomiifidsuamdlauazeninsosenlunmssenuuumsdnmaidsudnmunIui Social Media idufiy
deviif3suamiaganfonruiialufeafusumaiu Andudosay 31.25 Geffideuriu HSK
2RV 2, 3 uae 4 HruneiSeumwIuiiy Social Media unieu Anludesaz 47.05 019158 a0u
ausathnanselusenuuunisdeuniwiu Inedahaaunisdeudu q 748 sadessuion
unisuluusiazdund L3 suanunsanumundadnSeuld aunsanumau 1 lémniivnnan
anaunasuInmaieuiluronieumazaunsonuniudeudifinduueniald Snvedld
LISl UNTERNLUUMTINN SIS EUIVBINULDIAIY
AdRny: noAnssu Aedsnueoulayl Social Media msFeuf awidu

NIATIVINTNM e INUSTIHTLL kU sTusesnnmegluguloya TC Ngu 2 (w.a. 2563-2567) 523



'
Ny o

11 Q‘U‘U‘ﬁl 2 NINHIAY - SuAN 2567

b

NTENTIVINTAWUAL TAUUTTTUIY

g 5%
ety

ABSTRACT

This research aims to study the Chinese language learning behavior through social
media of students in the Chinese language education program at Nakhon Pathom Rajabhat
University. The researcher divided the research process into two parts: 1) Quantitative data was
collected using a multiple-choice questionnaire from 80 Chinese language students. The
questionnaire included questions about general information, Chinese language learning
behavior through social media, and the benefits of learning Chinese through social media. The
data was then gathered for analysis and used to select key informants. 2) Qualitative data was
collected through in-depth interviews with 16 key informants, focusing on methods of learning
Chinese through social media, the benefits of learning through social media, and the application
of Chinese language knowledge in both classrooms learning and daily life. The interview data
was then analyzed descriptively.

The research found that 93.75% of students had learned Chinese through social media,
with TikTok being the most popular platform at 31.25%. TikTok, a social media platform for
short videos, aligns with the most preferred learning method, which is video clips, favored by
57.50% of the students. The benefits of learning Chinese through social media include the
ability to choose both the content and the learning style according to individual preferences.
The content on social media tends to be concise, focusing on specific topics, which helps to
condense knowledge and avoid overwhelming the learner. The content most sought after by
learners is general knowledge about China, at 31.25%. Additionally, 47.05% of students who
passed the HSK levels 2, 3, and 4 had previously learned Chinese through social media. The
research results can be used by instructors to design Chinese language teaching methods, such
as creating short instructional clips related to weekly lesson content, allowing students to
review after class. This approach enables students to review the material repeatedly, anytime
and anywhere, reducing the pressure of classroom learning and offering a way to extend their
learning outside of class, while also providing a guide for designing their own learning
strategies.
keywords: behavior, social media, learning, Chinese language
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1. ussgelalumsiFeuinwusig Social Media
usagdlaiviliiSeurouidsunuiuinu Social Media du Ao fiFsuaansndenion
maouifimuesals lnsanunsadonidoudeonfiaguesdanufionzides diladeluszesnmi
Aoutnsdunamatiauslsidudeunarlsifinde Tnsnsaounwduinu Social Media Huiivans
JULUU WU aeusuAdudfle aaurusUnmuAzAIgnes d@eurugUMn aeuluiienysuA dau
e Tinaniiu lnosuuuuiifidouaidaunniianfensaoununauidle Ssaenndestuneidoatuil
71 Social Media fifiFouilesllunsFounmwidunniign Ae TikTok mngi3eudslsiilafiannsa
uyuvdomunasteyalvsiFeuslaviud aunsowisuifisuanugniesainusas Social Media
fnuesdeudiiielinnuiildsudugnieuasiindetioian

2. thdnwldnsindulalumsifenfinniu Social Media agnals

Haun1sdanisiFounisaeunmIukiu Social Media # 1 uaudi Aoudeinn uag
24991149 Social Media Aflvannuanedosnialiidanld ey wu TikTok, YouTube, Facebook,
Instagram wae Line Wudy FeiFeuanunsadendildnunuaiudfionsls lnoshdlanmnnmsdonld
wan 9 wad sl ldauilsglidudeuandu Social Media finuesilsasimsidnldnuset
AouinaUen uennmaHaTina @ lunsazdendaaniuegiuienmaieuiigsouals
wazifudoniifiuasinannlassaimdngnsiitndnuidendeu Tnsnuidvatuilldaguidenly 7
Futsgneuse Weymduarudilufefulssmaiu Tensal deou HSK Snusdu Saussan
Ju dndnusfiudu uazdauaniSadu lneidomiigFeualaiin Social Media wnfiandaion
Awdldfenfuusemadu Anduiesay 31.25 uasfiSouazideninau Social Media fiflau
Aamudiuuunn viegaianaiuyaamindetio wu Wugaeunumhsnuannfnwmiefunes
fildedns Sniedentaoufiaoudnlade fefnduTivionagnslumatisanst il Sou
foaulalumsnmuietutsdenndesfunuiAnveseina Weves, w1m i wag GRIRIY
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3. ndwInAnunwIuiude Social Media tnfnulathanuiniseuluussendldluns
a = aa o W =) 1 1
SeunsslutinuszinTunseld egals

NRRINLAEEUIN®IUEIY Social Media udy thdAnwiadnlugifinussiuniala was
= 1% . . A o = = P v ¥ 1 A v a %
au1nNazasNe Social Media wednmsissunsasumuniuligoulaiseusegnmnuesldiseuiun
Fnssiuenansinvesisew Mezluidungaoumuiduluemnan e1qsvesmsiede denisaeudd
Usganann sxtivduauuasianngSeulifiussansamlavudesiu Swenndesivnuuedie
oslaudinn Bunsinwn (2562) Na1131 walulagansaumaAnazn13da1s 1ANRTYNINLIRE1
5057 wazfiunumiddglugusmsdueiedislumsiamnyssme awmsfnguazWaun
n3zUIUNTTNI o3 liussans nmiiag vy 1S suaunsaifianisiieus ey 1959m59d
UszAnSangeniinmsSeusnlildmelulad fausepdlalumsSens wavdsendananlumsdanis
Seunsaeu MalllumsinnsSeuimemaluladuasfedsnueoulatiudaounasSeuaiu sald
msfnsiedoa siuszuunseTedumesiin wzuamamnanuliniinnnalinmsiseusnaendin
\inesAu3 v uazndfeaduiinuindudn 1 ee1niUnteani Social Media Y8anuLAZABINS
asunwduluszAuisuiu lneaulafeduillomaudnd nusiudu aulalumsvignauluns
Wnauslihaulaiefgagiseumnedeniuads dutudduiauaulalunisadie Social Media lu
9 =~ .:4 Y B Ao o 6 A o v a aa o w

msdansBeumsaeunuIuuiy Ineduluimdwiviedssleanlddeasassludinusydniu
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PNMIANITBNIUNYANTTUNTTEUIMHIIUU Social Media vosinAnwvangns
ATAENSUMNN @11 ITU unInedesuiguasUse fITeaunseeiusienansinyide
Ineuvsanidu 3 Useiiu fall

1. FruswaziBeaieatunisiSeumuniuniiy Social Media
1.1 999914 Social Media 73eulviauenila

Undnwindngasamansiudia a19139101913U8 Un1INeaes i uasUTU Seuay
93.75 \iFaumu3usiu Social Media Tnslawigdulil 1 f51uui3suniuniusiiu Social Media
snmimniud Weshennuimaneiduddeudisties Uszneutudutisandalunisfnely
unine1ds lnslassaiandngnsagmanstadintu LildfnwfissmuvnFuduie widosdng
Armdituguialy uasitddydadesinumansmadnindnasaugiuludas Tnslamedudd 1
AldFnmmeinmuRutiosniiudfigdu SuiligFeudrnunsgodesulumadoudnwuan
Yoanedunndu 4911915 8ug n1w1Fusinu Social Media Haq0udddldirouagisnislny
Lidudou Inefiseusosas 63.75 Geneunwiukugunsal Jefle Smartphone is1zidugunsal
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\3e7neileiio Smartphone A 9 Tnsanunsadnd g s unediiinldnasaial uenani
Fosnefiin@nwidenldlunisidsunwvidusiu Social Media 1nii anAnidusesay 31.25 Ao
TikTok Tne TikTok i Social Media dm3uuansiilevnadunasiduidmiuidonitaynauuse
1 LauaLﬁramﬁmmﬂﬁ'ma%ﬁq?gu‘lmawaﬂaﬁﬁé’muﬁa6] V“fﬂﬁﬂ (fnfon. 2 nIngnAw 2567 ;
ooulat]) FeaenndesiuguuuunmsasumMmIduiy Social Media muﬂﬂﬂmuamwuimamﬂami
apusundUIRToAnTudenay 57.50 Faeeas- v uaiveslitoyausas iudedl

“IneunAudadnidnldanu Social Media Aae TikTok Wudsedh LWinuaUQﬂamﬁTa AILMT
asumyIuusseernunduifledy «q silidnlaie mnddlaidlafaunsndeuitedld” Gl
ToyaP2, 9 UuIeu W.A.2567)

“gpuFHUMWITUIN WA Facebook way TikTok mziinfaieeuslsmnimninaiuas
aunseaumnlineufiudaeulsnaeana” ({lideyaps, 9 fquieu n.e.2567)

“qpuinu e Iusi Social Media ns1ziiovnAoudaviuadie uazsindidenviuniuay
aoumaluSemamsniddty o Wemusulaifludomunidou il it werldiGeus
FBrnsaouiivenamans” ({lvidoyar11, 9 dquieu w.a.2567)

1.2 S1nudemanud/ $1um Social Media waztamiigidousounwdudetu

UnAnwinangnIngmansUiamin @193 MU UnTIneaeTwiuasUge niseus vy
MawwnamauIﬂaszmlfammsauuwLiauaqam fetasaan 17.00-21.59 u. Andusouaz51.25 uay
T89RUNABYN 22.00-00.59 . muummmummsaqmammiaaumu Social Mediasnniign lag
SrunuilomamusiiseusieTuuass iy Social Media fifnmaidu Aern 5 oslatu LLawmu’Lmy
Aanutiosnd 5 wa deuiomanuifaiiaueroiudu Jdldmsiiu 5 Fesetu

“frananiaanuazndenisouinmu1uriy Social Media Aate 18.00-19.00 u. sty
Funaineuteun e aidy veaazdiladiodimalnensafiedousidesiinudasde uiths
aduouslaofidonminauetunth Feed warldGoudrnunlastadny” {lideyar1s, 9 iquisy
N.A.2567)

“FUBIBUREUNMYITY KU Social Media lngvamafifnnusnniigade Facebook uay
TikTok IneidleyiliFeusiinlaiiu 5 Bowiotu dulvgasiiuSeudesniliennsal mniFounans
Serounssinasduaunazslale” (HlvideyaP1, 9 fguigu W.A.2567)

“\unuroulau Social Media 110 AaaudnuunansaeunyIunalema Ingdiuindn
Genimannismsaeuiithanla vindunduavidengaduiifaeuignaulumsaeuasiindaduly
mstaelnemamaniifiliann Jeimsfenulaids 5 me” (ideyar?, 9 fiqguiou we2567)

2. Usglgwannisiseun1udusing Social Media

2.1 MiilewanmsSeunmwidumundngnsidonSeu

SruuthdnniifianudeslunmsGeunuiiu Social Media tufid1uausnn ey
msaeuilaguanudianizdeslusuuuumsasuiinanvans §Fouausadenidon maFeuisau
uiaiden Social Media figiFausinmusdnindnladeuazannsnilusesenanusld Snisanansn
Fouslsnninnnan Tasaenadesiunguimsidonleswes Thomdike (1874-1949) Aa ngusiants
fnvie (law of exercise) muneda adlafmumniinisnszshen o vee 9 %ﬁﬂﬁmsﬁauiﬁmmmas
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07175 (FUNIITT QUNanA1. 2560)
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munNNTaUveInuedld Inmsi3eusu Social Media anu1saanAanAfuIInmMsSeumsaoui
FnmelureaFeuil Feudiudiaoulnnss iEouifonuesiu Social Media Ingansnsanumau
Armien q auntasdnle viedFeuunsauidenEsu Kiu Socal Media iaiunnsingeua i
wioureui3ouluioafeuse welimaouiluieadladeinntu mnwuveunnsnsserinems
Bourny Social Media fumsieusluries vienudeasdesnudufianinsoasuamuuazianiudey
Feoudfuoansdiaoulumeiunii 4 16 ﬁmmuﬂiukﬁnummsauuauwaau"lumiwuaaﬂmmﬁw y

“mﬂmnm’mmmlﬂ Soumw13udiuifinain Social Media dausnniinagidonidoniias
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2.2 MiilemafannmsiSeumuIuuenmileanvdngnsildonFeu

JagtumsiSeunwIuiivanernansuasvaneuvugissuaunsadenseuslaniun el
FemnualalumsiSouiveusiazyanadiuiinuuananaiiy unsmansitusslundngnsvedsaSeu
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Mw13u 991 Social Media Jududnviisdesmaiiinaula Tasannsndonouiennadouild
vavany U MuIuiiesia Muwdumensummg wazanunIudviuauuing dudu lngmn
UMSAnEMINAERsTiRnw LN uietedlil Addvemimnudy 4 fdwmaiedes
s IuigBeulddnefiuiugdnsie
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paulatl” ({lvideyaPs, 9 dquieu w.A.2567)

3. fun1suszenAANINBIIUIINNIITEURIY Social Media
3.1 thlulfiduuumdumsinidensiBeus

JaguumsdamsiSeunisaoumudusiig Social Media fufiamamannuaeisguuuums
aeunaziloimaoud Wemeanudmundutumiafoasuilldaudonly 7 duuszneudae
Luammmm’mgmiﬂmmﬂ‘uﬂiummu lwnsal deaou HSK Snwsdu Tamssiudu dndnysiey
uazdunugnBndu laefeulduszgndldmnfinlflumsdemsuazlilumsaey HSK (mavaaey
faspAuamminamedw) Tnswuigiinesunyiduinu Social Media tu aeuru HSK sy 2,
3 uag 4 InogfiaeusnuduneFoumwiauiny Social Media ineu S1uau 24 au Anduiesay
47.05 uazdfiaeusiuseiu 2 1w 2 au TneiiliineiFeunvusiu Social Media Anidudeeas
66.67 UsglemiuenmilonndeuinnannuinuIuniuidag seauls Saiawuimisdlumsdegen
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“drudrveudieinleaeumdnriniwiu uazendtegalsrleaniwiduadduwnanesy
soular] Womiieafumdniialy uasliennsaliey naBsumvIunnaaUiflens 4 Alinaz
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4. darauauugluniniluldusslonilunisianisiFeunsaau
4.1 Tawauauuzlunmsthlulduselomn
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PN TN AU ITIBNE wandliiudn MsBeunwdusiiu Social Media @13130
Waanugnnwniuldilueded dasuaiusaduundaifnwnlaangiseull Ussgnduas
o = S . . oA Adva N o a
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nsafiugaUsrasdmsseuinaadiuseaald
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naiulatng ez ldnsuwumislunmseenwuuaiassalomanuimuduaudy o Iy
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surdvs ATeEil uaziaan MSevasid. (UNT1AN-WwIeY 2559) “RanTsumsiBeusniens
uitgmensadisassdsiudedsnuooulat” nsanslynddand. 8 (1) wih 190-199.

Jaudion Buninw. (mmeu-§uneu 2562) “msdamsiseuaedinuesulad” 213a1s
AnwAnans unnInendeuseas. 21 (4) wih 357-365.

VAU auanysaled, gnssdl deudued, algvun uadya wavasivel Ussaima. (unsau-iguieu
2565) “MIANYINGANTTUNMITEUTMTUTBITNANIENUINNYITU W INETRY
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