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ABSTRACT

It is crucial to foster Cultural Intelligence within the human resource management of a global
organization. However, there are no scholars in Thailand to explore the relationship between
Openness of Experience, CQ, and SWB of Chinese return business talents. Therefore, this study
aims to explore these four variables and give a reference for the Chinese government and human
resource department to do the strategy of retaining overseas returnees. This study distributed a
questionnaire to 103 Chinese corporate employees who have finished studying and returned from

Thailand. The Model 6 of SPSS 25.0 and Process 3.5 was used to conduct the statistical analysis.
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The results came out: 1. Motivational CQ has partial mediating effect on the relationship between
openness to experience and subjective well-being; 2. Motivational CQ and Subjective well-being
is significantly positively correlated to each other ; 3. Openness to experience is significantly
positively correlated to subjective well-being ; 4. Openness to experience has a significant positive
impact on motivational cultural intelligence ; 5. Behavioral cultural intelligence has no mediating
effect on the relationship between openness to experience and subjective well-being. 6. Behavioral
cultural intelligence and motivational cultural intelligence have no mediating effects of the
relationship between the openness to experience and subjective well-being.

Keywords: Openness to experience, Motivational CQ, Chinese returned talents, Subjective well-

being
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BRI, ANRA S E bR AR AEORFER N, Bk, AR ARG A 5
T I P 5 S A b i TR 56, AR RO S0 K 2 RRELTF I SCA VB B0 SCE B, T SO i — A A
2003 FFEZ BIH A, SO BT 2 ML B AR 19 SCA SR A R 75 BRI ) A AR ORISR T B (Barley &
Ang, 2003), ZJ5 BB FUIESESOAG R MR i AR SCAE LR LR R 4f o il 35 A b R B AE A BRI B T ig
B, BRI O AN G055 58 B AN B IVRE BT, B, ARBF RN SCAE RE
W,

HYER T 44 & 2020 FE RS (BRI : https://www. cw. com. tw/article/5107258), £ 2000 £E
F 2019 4EA], 2945 620 JiH EAAE RSN Y, HETZ94 400 /5 ANBIBHE, oy “#IH” , M 2001
L 14% AN, 2019 45, KA 58 A NEIRIHE; FIGHAE, 2020 421 H29 H, 24780 %
AIFE, E3 “Prigia” 1R, 4, Carnevale and Hatak (2020) 385 H: COVID-19 25 “New Reality”
CGRrsicin) B8, e E AR SR B L A By, (R, Al 58 BB B S B R R OG0, A E Al
N GG P EEAE R o pAk, o E ARV 25 AN G RN R, B AU B SRR AN R
FARBIA BB E EMCR, B, ARFFFIRGT A G W2 AR B2 A W STk

HE B IGERE E ROCR IR, BREFMHEPEN SN Z, RIBEENABER, 24
AWURRL, AR EERT . MR RS . AR MRE RS A E £ X T R% (RMUTR)
Progfs, BiE VBT RO R E BN, R R ER R BeAh, BT AR T M SR
AR 100 A7 E Ak s S AE s, Al s S AR K E 400 TR S kB E AR IR A T

A RS A) K H#E 2, SR, HEEEERERENR Y iLE, K2
EFER B E Y, CHDER A AR E TR, MRS EEEE, ERPEEE, A&NE
Es AL, e RN HE ST S 3y NERY: A TRV AL B B R AR AR K G R, AR
WEFUR ST TN TT, A5 B4 H 10 45 SRR 45 rh R IR AV AE R T “U 07 AN A BN T BEUR A BRI H o

AL B (CQYE 2 — A2 445 HIME & (multidimensional construct), 7 & [KIF iR, Rk, EiE=E
SR S SO LA S L (Ang etal., 2007,  p.336). SCALERT /S NIUANLERE, R TCiNEL A
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ML AT BIHLEY (Earley & Ang, 2003), %% Anglim and Horwood (2020) & H /e 5], AAEAE
JEATS SR F& S M A4 SE AR R I KT, SR T AR BT A A A& Re B #8RE 5 SCIL R AR O, 1R /2 Ang, Van
Dyne, and Koh (2006) 5% TR A K 5 SCA B R AR 78, UE SEAXCA G50 JBCHEFI i A7 17 SO A 8 7 DY /44 2
BREFEXR.
2£3# Earley and Mosakowski (2004)7E Harvard Business Review (2004, p.7) $&H LB v LLEE )5
REGFRH, FF AN e B IRVFAL B SRR SH AR A, 85 EbEIERINEE, FkdEd iRl
BRI, BT HBRILNREL TNNSCRE, SR8 EHNTAMAE A R e 2 5 A&
CEMPTIR, BT EE AN G, BeA ROE SIS SO 1R K 2 B AE [ PRl
A AMIRN 82 5 2 AL ) Ak NG b, SCER IO B R 4E e, AR AT AR S 3L A AL
B R A A A B SRR, AR AE 2 5 e [ A 2R O T AR 2 B A VA I U A o Aol N B
S B R FLAN 2, H B A2 B AT 538 B0 o BRI 0N A A S0P Ak S5 £ AR 17
NRSCAE R SV SR BRI SC RAEATHT AT 5 B, AW B AR IHT RSO B R 5 3L S
TS EARE KR
90 J& HYSRHRAF AL 16 £ TAE M BT e e A _E— AR AN, il A AR A A 2Kl
E, AFFUINRELE 2, Fik, ARG IE O, BIEERE SIHLEL SO B i AT R B SO R 7
X T Z B ISR E AR B R A ER, STEEE A VIR BRI R, TTRAEICHT A, SEA R
W ERE O, AT REEMTE T, e EEgH SER IS MER, #Em T A E s,
Ref N 2 A
ZEMLFTIR, AWFFHE T
1) A G B 22 3 [ A [ Al A A 250 O A 5 M SEAR R I G R, LAY SC
R R B AAE TR
2)  BOAE AZE B 2 VA I A [ Ak A A 2B TT IR A S AR I, AT Y
e AFER AR
3) BRI TR B SR ) b E AR b A A S5O A& S W SEAR R AT A S B R 5 3)
PR SCAL R R (15K 2R
4) AYH F R E NSRS AE A 1 E AR R R, DA S E A A 1R
FEARE, PRSI AA B E .
5) MHEFE LAY E R R, STEAROCHT AR, SIS BB, 25 [ Ak e
Y SER AR IR, BEIT T S2 55 FE B, Re A M ANME .

=

SR Y

AW TS5 R AELE A A AE UL B2 RN SRR E 225 5P, 3R 45 Aolk A 20 5 [ 1
A b AN BB B AE TP [ ) g SN AR A BOR A N 2 A
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(—) &RITHE

M4 Guilford (1959) MBI 7t AME 2T — A NRIBARFE X (pattern) BURFE,  BIAMA S AN FI
FF A (lasting) HMURE (special YRRAIE . - A K47 5T 00K & — 21 (consistency ) Fi A E 14 (stability) » N AT N
2 Wiz N B HFRE(Costa & McCrae, 1992). 1 K 7L A A% (Big five personality) &3 T[] NEO PI-R &
*£, HoNEO 5 aRERME . S HEFIFF A4 56 M (Costa & McCrae, 1992).

NSRS T B A 2 K A4 R (BIG FIVE), 3% R ARSI & 30 TR . At
BN RFTHEMMEZE (Costa & McCrae, 1992) £:W T 23 Costa and McCrae (1992). Costa Jr, McCrae,
and Kay (1995)# Pervin, Cervone, and John (2005)¥& s FlE S, A7 8 XA AN AR TR fRe BREA
1, —MANRABCEE MM NA 2R, RKOTFURMAER. St SRIFBE AR IR E G T

1. MR mEMARKIANG SO, BAAVISEERARE. J B R

2. AWt REERTWNE . ERIEE) . BRI E R

3. BEIPIE: mELKREE, BEE - ANRRRES (proactive experience)
MNBEF (personal tolerance) 1% B A 1 It (unfamiliar situations) 4R 2 . 17 E & 56 X
PEZRCE NI SR, I HXET .

IEAh, 23 Morizot (2014) 8 HIX AN NSRS T 2ARHE:  BER IR A
WRAERIIF AT Oy ZJAR L R EARFE R DL AL 228 B ER NSRRI TT%#7% Shen (2003)% NEO
(NEO- PI- R) A % % o 8 3% (14 45 AL o (1 BR JC 14k 1 75k 2 7 T, 8028 40 220 T (facet) 0 & HL 4048
(Fantasy) - FE[E(Aesthetics) - 5Ei(Feelings) ~ {TZ(Actions) « & (Ideas)EBL{/{E N (Values).

KL, ASBEFUARYE Morizot (2014) Frifth AR HUERINES:, Fim BEA S F e i v [ Al
N G SCAAME A SO mBEL)AE L DUR R FEXT SRR () IR B LA B dE 2 A5 FE (AR B

(Z) TARAE R SRR H

Hunter and Schmidt (2000)& X & 18— M Ee 77, )5 %85 85 S04 IE B Re IR SO 7
(Cultural Intelligence, CQ), CALEFH—1d IEA &K K T Earley and Ang (2003) 1) 3L & 1, 223545 2 8 A
AN SR A RENS BT IE BN R ST RE T, ST R P A AR TR 3B ST A A i L e 7

MG AR E AT 508 BB SR, USO8 7 ARER A FIRE 1) ANHE T A9 %3
T/ 5E L (Ang et al., 2007; Chou, 2021) 41K :

Lo ANERBSCE I3 AN AMARISCACHR Z BRI G 8 +E2 RARIFTEAHATR,
2. RGBSR Sy RTINSO, AR A DR AR, A Ak
FVEAATREHA TR BmIRELT, R—F i B4R R, REiE R R

3. ATRASCAE T30 REMEAE A IE 2 B EEE LB 2 R
4. BWIASUE TN AN R s A AN FE S S N ESIRED .
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AHFFARYEZE# (Chou, 2020, 2021) % Ghonsooly & Shalchy (2013)F2 H f15E ;K47 N AL SCAL 3
7158 SRR B AR S SN EE R, AN RBUE 2 1 C9E, flin: 58, SEEmE (B, T3
BUERTE) RN HIRE ST s B SO 05 ORISR B A A SO Se N BB, B e B i L REAR
175 10 R 4 HLEh ) R

(Z) EWEEB

FWEAR RS — P IR, FSEAR R A BT IR 52 AR R (O T ) s 1 R 8 A0 (7 TED ) 52 7 )
IR B SR VPAL o FRAR(IETHT ) S0 (0175 8% S e 1 AN THE AR & R 22 D R R PR A (amount)s 1TV AR (F71
THD )M 175 188 S IE AN B RS A BT (Schimmack, 2008) o ZEWLFTER,  AWFFC A9 E W E IR B A
PAR = s et

L MM ADNAH B CFE R IPAS E SR SE AR

2. FasEME: AT B DU AR FE0 2 B R R SE AR TR

30 AEE: A AKHELE ORI R W4T 255 VPO

KL, A FUARHE Schimmack (2008)[05E X, 4 FEMERREGE SO MER B 2 EWAsAE, X T
KA IE ) 17 A VR R Z LR G, IEREERZ AR, RN,

() M. BB, TARER. SIHBSULE R 5 EREEBR

% Ang et al. (2006)45 H 4590 ¥ U 3 5o SCA B D VYN ERE, 2 RS AR S
FIRETSCAIE B DA S SEAR IR R R 4%, AT R SCA TR L B SO R TR SR AR S
KABEFELW (Angetal.,2007);  H2E 0 WU B UL O RIEAT 708, 15 R ZhpLA S
FIAAT AR T R R E BRI R, AU SO R 7 B & BEAT AR S B R it
I, MR DGR T R S 22 e, ARATAR T RE 2 TR B B AT O DA IE R S A 2 5 (Gooden,
Creque, & Chin-Loy, 2017), Kk, ABFFEHEE MR 1 BEE 4 W

HI (i 1): AT AR RET EAP A A I8 AR S AR R BA AR

H2 (04 2): SISO G TEH B Ak A 53 IS8T A bS5 AR B2 R A AR

H3 (% 3) « SOHUR SO R AT A 2R ST B R 8 v [ Ak N 5 R 2 30 TF I A% 547 A 2 ST
ER IR REA PR

H4 (iR 4) : HE A R ZEITE AR F AR R S35 B C R

BT 1 BUERE 4, APFFRENS A N E 1
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N 5 M Y
v G 5% A%
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H3

RS 7 AT R SCA R

2T

M1 FawE
=, BTk

() HASHE

ST Sy, ABFFR AR BN (RS ST SRHEE S 00T, AR ORISR hERE, A
PRI B W UL B IOTE R E S USSR A, AN FUI% B 7 & A 70 5 I i lk N S IEAT R 7T, 36
103 4 M= E B =2 A1 [E 17 90 J5 4k A A

(=) Bt

MNEIERERE, WIE¥H1] Teng, Tseng, Li, and Yu (2011) BT R R H i1 B0 IR 45 57 5
®, MTFARIFHME GBEELL “RIUCHIRE. .7 Tk, WAERE: ST20. AEER. i8530
MR« BB, BE. AEEREN. HRER. BN ®R), fos R) B ED .

AL HER, W2 (Ang, Van Dyne, Koh, & Ng, 2004) [ i & J& SO AL 8 2%, Kshil
RUSCAG BT S AT A R L T, B RE R S

FMEEEERE, 5% Luand Lin (2003 R R . 8 H A5 FRAMKBAT i 510 044 1 /8%
WA R EH A RO R B ENO A TRBE I ERE) A R

. BFARER

(M ABRGIHER

Z 5% 103 A AR H A E AL E AV 53T, HORZ NG 58 50T TR,
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(=) Hayes 3.5 &G4 #7

KF(EMEE, AWFFCRASPSS25. 0N 4%, BHFEHAFEEME (CR) RON0. 6LLLE, T
fRRAR R (AVE) ZIUKT0. 5L E AR (Fornell & Larcker, 1981),
R ERG SN TN RIS Kaiser, 1974), K, AHFFE A1 2505 B BLUT 42 %02

KT BRI E D,

KFFKA Andrew F. Hayes

(Hayes,

Pl Bartlett ERIEASIGTHE A

2017) & 21 PROCESS 3.5 A5

SPSS 25.0 fRAATAR I 0#r. AFAREREIW TR 1 5K 2. BEEXEIEFELL “ 95% C1” &R,
“ 95% CI” AARAERNE 2 2 Lt 1Ll 5 SEBRE N2 .

Variable

Openness to
Experience
Motivational
CQ
Behavior
CQ
R
R-square

F

Openness to
Experience
Motivational
CQ
R

R-square

R 1. BEEFCRERSER

Motivational CQ (M1)

Beta SE T P 95%CI  Beta
3442 0527  6.538 .000 .2398— 241
4487
464
.104
.545
297
42.745
Behavior CQ (M2)
.0449 0588 763 447 -.072—
161
8059  .0931 8.658 .000 .621—
991
735
.54
58.889

13

T
3.248

3.001

.826

.648

420
23.92

Subjective Well-Being (Y)
SE
.07

P

.0016

.0034

4108

95%ClI
.094 —
387
157—
771
-.146
—.353
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R 2. MEHRERSHTER

Indirect effect Effect SE BootLLCI  BootULCI
Openness to Experience > .1598 .0724 0271 3128
Motivational CQ > SWB
Openness to Experience > .0047 .0131 -.0219 .0339
Behavior CQ > SWB
Openness to Experience > .0288 .0374 -.0499 .1008

Motivational CQ > Behavior
cQ > SWB

Direct effect Effect SE t p LLCI ULCI
Openness to Experience > 2405  .0740 3.2484 .0016 .0936 3874
SWB

% 1 5R 2 FHnT:

1) EZWIFRIES EW SRR RS, PR A w2 A A A (Bffect=.1598,
SE=.0724), 95%MEEXIH [.0271, .3128];

2)  SHALEL AR 7 T AR R 2 ST 3 IE IR A 9K (Beta=.464, p=.0034, SE=.15); ZIGFHF BT
T MR B E EAM% (Effect =2405, p=.0016, SE=.074) ;

3) GIIFREX LB AL R TS 2 B 2 IE MY (Beta=.344, p=.000, SE=.052);

4y AT B SR P X 4 50 T P 5 32 W SE AR R 1 A B0OF RS B 7 (Effect=.0288,  SE=.0374),
95%CI = [-.0499, -.1008];

5) AT BT S5 EI LR SO R ARSI T TS O SEAR R 14 06 2R AR R B A B AN ST
(Effect=.0288, SE=.0374) , 95%CI=[-.0499, .1008]

i 1 2 R 4 EERRET TE 3.
®3BEER 12 R 4ANER

i g%

R AT RSO R R A R A B R B0 T TR AR S W B4
R R AR BAT AR

B2 SISO A B Al N B 30 T IBE A 5 2 [
HERIIR R, BAHNHR,

B3 WIS R AT RSO B R AR P Al 5% 22 B4
RIFHE A ST RS R R R EA AR

R4 HEMSEAGZRIZETTBE AR EUEARR R B IEAR R, JAT.
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I, SR 5EN

RIEATT TSR, SIS R 5 QRIS A B T W Aa T, &5 A mshpL s
W, ST S5 ARSULI AN ESIEE T, BXTAFESCRIR (BEL5F . AR, BUASE) 1
25 T RRE R HoT I R RO R SCHAR S R SGRE, T 38 AN R SO A SRS 0, HATHL
e R I BSHT A BT R Bk, BRI, ARG RE T, st SO R i Al 5 T RE LA
ML BRI A EES S I A AR R RT I, BET RO RISCL R RIR, 2 1M ks S Aok
iy HAEESCSSRNE ],  msi LSO R e e RUE BT S R (ki S5 e . LA R
AR W TS 18, R sl LSO 7 A AR RS 8 SOE B B3 IR IR R &, % A8 iz T
RV YNAE S VSRR )

UBAh, L ITT I A O KA RTINS RE LA A 22 EE BT I
B e 2 R B0 T b B A R LSV R SO R R, T s vy, R, R 2 [ Al A T 23
i NAMIRECHAT 5 SCAL B T TR, RSB AT 418, 3T MR mo T e A s sh WL SO R e 2 JA
ANA BWPTIR,  AHEFECAREA AR U SE A, N TR AR, AN IR A7 9 RSO
SEHA A T S AR A B A, e B AR R A A AR R

BRI, A B ol 5 A A A N R B T, BB — B A L AR R SRS IR I SRt
i 1 H I A S SO SIS, AR sl B SR Al N SUdEAT IS SCA R TI 3L, 28 =] R i 5
Ty, A E Al N SIS ANES SO ORI E 55 TR BRI S A INEDW 5 Al R R
AT I BORAL UL AR RIS, kb E b R AERS SO 5 SEB T S RE A SRS,  JRAESE
KRIEABNI I 5 e EAEMEESNREGRES ST 5 R I TAE, OB N E PR AERAR A

AWFFRARAEN ] T SL55 5, AAERR A E AT A A R br i, AEIEBEINIR AN A I AT DLACHE R 58
S EVOVRRE, R )98 2 NE A FBCE ERES B AT it . BRI riEs 554 L
ffmin, JREEARINRARIMER, MM REFEARA I AR ST AR, T E S, S HART
4, MESEJRXT T B AR AN A 8 S A BOR .
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