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üćøÿćøüĉßćÖćøõćþćĒúąüĆçîíøøöÝĊî ðŘìĊęǰ�ǰÞïĆïìĊęǰ�ǰÖøÖãćÙöǰ�ǰíĆîüćÙöǰ����

᜿䇶Ǆ≹䈝ᓄ⭘ᱟ≹䈝ᴽ࣑Ⲵส⹰ˈᴽ࣑᡽ᱟ≹䈝ᴽ࣑ⲴṨᗳ޵ᇩǄ䇪᮷ᤷࠪ֌Ѫާᴹ䘋ߋѝഭᐲ

൪䇑ࡂⲴԱъˈᓄ䈕Ӿᡈ⮕儈ᓖᶕ䟽㿶≹䈝ᴽ࣑ˈ֯ަᴤྭⲴѪԱъᡈ⮕ⴞⲴᴽ࣑Ǆ 

 ⮕䭞䇽˖㖾ѭ㬃㨢˗≹䈝ᴽ࣑˗㩕䬰ㆆޣ

ABSTRACT�

In recent years, more and more Chinese tourists are going to Thailand for vacation, and 

Thailand has become a popular destination for Chinese tourists��Chinese tourists not only bring 

tourism revenue to Thailand��this paper investigates the Chinese service of Thai cosmetics retail 

industry, probes into the decision�making mechanism of consumers tpurchase based on Chinese 

service, points out the problems existing in the Chinese service of Beauty Buffet companies at 

this stage, and puts forward relevant suggestions� 

 The� research methods used in this paper include literature induction, questionnaire 

survey, field investigation and interview� �The content of the paper is divided into four parts��

Chapter one is the combing of marketing theory The second chapter is about the marketing 

strategy analysis of ��Beauty Buffet ��company in Thailand the marketing elements oriented by 

enterprises are analyzed with 4P marketing theory as a tool��With 4C marketing theory as a tool��

Chapter 3 is about the market survey of Chinese service's customer satisfaction to �Beauty 

Buffet��Company� �Then in the fourth chapter of this article, combined with the interviews with 

Chinese customers� 

 Through the study, it is found that due to the limited sales ability of Chinese service 

personnel� �This paper holds that although �Chinese� �is the basis of Chinese service, service is 

the core content of Chinese service��As an enterprise with a plan to enter the Chinese market, it 

should attach importance to Chinese service from a strategic point of view so as to better serve 

the strategic purpose of the enterprise��

Keywords � Beauty BuffetˈChinese ServiceˈMarketing Strategy 
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���������ѝഭᱟ⌠ഭ᯵⑨ᴽ࣑䍨᱃ᴰབྷⲴᇒⓀഭˈᦞ⌠ഭ᯵⑨ተ 2019 ᒤ 1 ᴸਁᐳⲴᮠᦞˈ2018 ᒤޘᒤ䎤

⌠ഭ᯵⑨Ⲵѝഭ⑨ᇒӪᮠ䎵䗷 1000з਽ˈѪ⌠ഭᑖᶕҶ㓖 5900ӯ⌠䬒Ⲵ㓿⍾᭦⳺Ǆⴞࡽˈ⌠ഭҏᐢ

㓿ᡀѪѝഭ⑨ᇒࠪຳ⑨ⲴㅜаབྷⴞⲴൠˈѝ⌠᯵⑨ᴽ࣑䍨᱃㢟ྭⲴਁኅ࣯ཤѪ⌠ഭⲴ䞂ᓇъǃ䘀䗃

ъǃ佀侞ᴽ࣑ъԕ৺䴦୞ъᑖᶕҶᐘབྷⲴ㓿⍾᭦⳺Ǆнӵྲ↔ˈ䲿⵰䎤⌠ഭ᯵⑨Ⲵѝഭ⑨ᇒӪᮠнᯝ
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໎࣐ˈѝഭ⑨ᇒⲴࡠᶕҏѪ⌠ഭॆྶ૱㹼ъ䗾ᶕҶᯠⲴਁኅᵪ䙷Ǆⴞ2018ˈࡽ ᒤ⌠ഭॆྶ૱㹼ъⲴ

ᐲ൪㿴⁑㓖Ѫ 2800ӯ⌠䬒ˈަѝᴹ 60 ��Ⲵ࡙⏖ᶕ㠚оᵜ൏ᐲ൪Ǆṩᦞ⌠ഭ୶࣑䜘л኎Ⲵഭ䱵䍨᱃׳

䘋䜘ޜᐳⲴᮠᦞˈ⌠ഭⲴॆྶ૱㹼ъ⇿ᒤ؍ᤱ⵰ 10 ��ᐖਣⲴ໎䮯⦷ˈᴹ⵰㢟ྭⲴᐲ൪ਁኅࡽᲟǄ 

��䲿⵰䎤⌠ഭ᯵⑨Ⲵѝഭ⑨ᇒⲴнᯝ໎࣐ˈ⌠ഭॆྶ૱Աъᔰ࿻ሶⴞḷⶴੁҶѝഭ⑨ᇒˈ䈅മ

䙊䗷䗷⺜Ⲵӗ૱䍘䟿઼Ո䍘Ⲵᴽ࣑ᶕ䎒ᗇѝഭ⑨ᇒⲴ䇔ਟˈᑞࣙԱъᇎ⧠ӗ૱䬰䟿Ⲵ䘋а↕໎࣐Ǆ

ѪҶᴤྭⲴᴽ࣑Ҿѝഭ⑨ᇒˈᖸཊॆྶ૱Աъᔰ࿻൘ަ䴦୞䰘ᓇѝ᧘ࠪҶ≹䈝ᴽ࣑ˈᐼᵋ䙊䗷≹䈝

ᴽ࣑ᶕѪѝഭ⑨ᇒᑖᶕᴤྭⲴ⎸䍩փ傼Ǆ㘼㖾ѭ㬃㨢˄Beauty Buffet˅ቡᱟ䘉ṧаᇦॆྶ૱Ա

ъˈ䈕Աъ㠚 2006 ᒤ൘ѝᗳⲮ䍗བྷᾬ˄Central  Department  Store˅ᔰ䇮ㅜаᇦ䰘ᓇԕᶕˈⴞࡽ

൘ޘ⨳㤳ത޵ᐢ㓿䇮・Ҷ 332 ᇦ䴦୞ᓇǄ֌Ѫ⌠ഭ亦㓗Ⲵॆྶ૱ԱъˈަᰇлⲴ Scentio˄ཙ❦㓟

߰˅ǃLansley˄䶒䜘䓛փᣔ⨶˅Gino McCray˄㙼ъ㖾ྶ˅ˈThe bakery� �ᒤ䖫㖾ྶ�ഋњ૱⡼␡ਇ

⎸䍩㘵Ⲵ䶂ⶀˈ਼ᰦҏᱟѝഭ⑨ᇒ䎤⌠᯵⑨ᰦ∄䖳ௌ⡡䍝ҠⲴާᴹ⌠ഭ⢩㢢Ⲵॆྶ૱૱⡼Ǆ䘁ᒤ

ᶕˈ㖾ѭ㬃㨢ޜਨѪҶᢙབྷᐲ൪ԭ仍ᨀॷӗ૱䬰䟿ˈ᧘ࠪҶ䶒ੁѝഭ⑨ᇒⲴ≹䈝ᴽ࣑ˈᐼᵋԕ↔ᶕ

ᴤྭⲴᴽ࣑Ҿѝഭ⑨ᇒˈ䙊䗷㔉ѝഭ⑨ᇒᨀ׋ᴤྭⲴᴽ࣑ᶕᨀॷ䰘ᓇ䬰୞ъ㔙Ǆ 

���䛓Ѹѝഭ⑨ᇒሩ㖾ѭ㬃㨢ᰇл䰘ᓇᡰᨀ׋Ⲵ≹䈝ᴽ࣑䇴ԧྲօ˛≹䈝ᴽ࣑ᱟ੖Ѫަ䰘ᓇ䬰୞

ъ㔙ᑖᶕҶᯠⲴ໎䮯ˈ≹䈝ᴽ࣑ᱟྲօᖡ૽ࡠѝഭ⑨ᇒⲴ䍝ҠߣㆆⲴˈަᖡ૽ᵪྲࡦօˈ㖾ѭ㬃㨢

ਨ䈕ྲօṩᦞѝഭ⑨ᇒⲴѫ㿲ᝏ⸕ᶕ䈳ᮤަ≹䈝ᴽ࣑ˈ֯ަ≹䈝ᴽ࣑㜭ཏᴤྭⲴᴽ࣑ҾަԱъⲴޜ

㩕䬰ㆆ⮕ˈԕк䘉Ӌ䰞仈↓ᱟᵜ᮷ᐼᵋ䙊䗷⹄ウᡰ㾱ਁ⧠઼᧒䇘Ⲵ䰞仈Ǆ 

������������൘⎸䍩㘵䍝Ҡߣㆆ⨶䇪ѝˈሶ⎸䍩㘵䇴ԧḀаӗ૱ᒦ䘋㹼䘹ᤙǃ䍝Ҡ㜭┑䏣ަ⢩ᇊ䴰㾱Ⲵᮤњ

䗷〻〠ѻѪ⎸䍩㘵䍝ҠߣㆆǄ⭡ EngelǃKollat ઼ Blackwell˄1968˅ᡰᨀࠪⲴ EBK ⁑ᔿᱟⴞࡽ⎸

䍩㘵䍝Ҡߣㆆ࣋䟿ѝᴰѪᆼᡀ઼ᡀ⟏Ⲵ⨶䇪⁑රǄ䈕⁑රሶ⎸䍩㘵Ⲵߣㆆ⁑ᔿ࠶ᡀҶѝ᷒᧗ࡦ㌫

㔏ǃؑ᚟࣐ᐕǃߣㆆ䗷〻઼⧟ຳഋњ䜘࠶Ǆ˄Engel J F, Kollat D T, Blackwell R.D.ˈ1969˅㘼

ཆ⭼ؑ᚟ࡉᱟᖡ૽䘉њ䜘࠶Ⲵޣ䭞ˈཆ⭼ؑ᚟Պ֌⭘Ҿѝ᷒᧗ࡦ㌫㔏ˈᖡ૽⎸䍩㘵Ⲵᗳ⨶⍫ࣘˈ❦

ਾ⎸䍩㘵ՊṩᦞњӪ㓿傼ǃ䇴ԧḷ߶ǃᘱᓖоњӪㅹሩཆ⭼ؑ᚟䘋㹼࣐ᐕˈᒦ൘޵ᗳሩަ䘋㹼䇴ՠ

о䘹ᤙˈӾ㘼ӗ⭏ᴰ㓸ⲴߣㆆᯩṸǄ㘼൘ᮤњ⎸䍩㘵ߣㆆ䗷〻ѝˈ䜭ᱟสҾ⎸䍩㘵ᗳ⨶⍫ࣘⲴа⿽

ѫ㿲䇴ԧߣㆆˈഐ↔⎸䍩㘵ሩཆ⭼ؑ᚟Ⲵѫ㿲ᝏ⸕൘ᮤњ䗷〻ѝ䎧ࡠҶаᇊⲴ䈳㢲֌⭘Ǆ 

������������㘼≹䈝ᴽ࣑֌Ѫа⿽䪸ሩѝഭ⎸䍩㘵ᡰᨀ׋Ⲵ⇽䈝ᴽ࣑ˈ≹䈝ᴽ࣑Ⲵ䍘䟿઼≤ᒣՊ൘ᖸབྷ〻ᓖ

кᖡ૽ࡠ⎸䍩㘵ሩؑ᚟Ⲵ᧕᭦ǃࡔᯝ઼༴⨶ˈӾ㘼ᖡ૽ࡠ⎸䍩㘵Ⲵ䍝Ҡߣㆆˈᒦᴰ㓸ሩ䰘ᓇⲴ䬰୞

ᛵߥӗ⭏ᖡ૽Ǆ㘼ާփⲴᖡ૽᭸᷌ྲօˈࡉᱟਆߣоѝഭ⎸䍩㘵Ⲵѫ㿲ᝏ⸕䗷〻Ǆഐ↔ᵜ᮷ሩ⌠ഭ

“㖾ѭ㬃㨢”ޜਨ≹䈝ᴽ࣑оަ㩕䬰ㆆ⮕Ⲵ⹄ウˈᱟԕv㖾ѭ㬃㨢wޜਨѪֻˈสҾѝഭ⎸䍩㘵ᝏ⸕

ԧ٬Ⲵ䍝Ҡߣㆆ⹄ウˈᴹࣙҾਁ⧠ᵜ൏Աъ൘䶒ሩཆഭ亮ᇒᰦᵏ㩕䬰ㆆ⮕ѝⲴ䈝䀰ഐ㍐ሩ⎸䍩㘵䍝

Ҡㆆ⮕Ⲵᖡ૽ˈᱟሩԕᖰ⴨ޣ⨶䇪⹄ウⲴа⿽㺕ݵˈާᴹаᇊⲴ⨶䇪ԧ٬Ǆ 

Ӿ⧠ᇎቲ䶒ᶕ䈤ˈ䘁ᒤᶕ䲿⵰䎤⌠ഭ᯵⑨Ⲵѝഭ⑨ᇒӪᮠнᯝ໎࣐ˈ൘ᖸཊѝഭ⑨ᇒ䖳Ѫ䳶

ѝⲴൠ४ˈަ䴦୞䰘ᓇǃ୶൪ǃၡҀ൪ᡰ䜭ᔰ࿻䇮・Ҷу䰘Ⲵ≹䈝ᴽ࣑዇սˈ≹䈝ᴽ࣑ᐢ㓿ᡀѪ੨

ᕅѝഭ⑨ᇒ⎸䍩ˈᨀॷᓇ䬪䬰䟿Ⲵа⿽ᑨ㿱ㆆ⮕Ǆഐ↔ᵜ᮷ሩ⌠ഭv㖾ѭ㬃㨢wޜਨ㩕䬰ㆆ⮕о≹䈝

ᴽ࣑䘋㹼⹄ウˈӾ亮ᇒᝏ⸕ԧ٬䀂ᓖࠪਁˈሩަ⎸䍩ߣㆆѝⲴ≹䈝ᴽ࣑䍘䟿о≤ᒣ䘋㹼䇴ԧˈԕᨀ
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ॷ䬰䟿ѪⴞⲴᨀࠪ⴨ޣ᭩䘋ᔪ䇞ˈнӵਟԕѪ㖾ѭ㬃㨢ޜਨⲴ≹䈝ᴽ࣑ᨀ׋৲㘳ˈ਼ᰦሩҾަԆ਼

㊫ԱъⲴ≹䈝ᴽ࣑ҏ਼ṧާᴹаᇊⲴ੟ਁ᜿ѹˈާᴹаᇊⲴᇎ䐥ԧ٬Ǆ 

Ҽǃ ഭ޵ཆ⹄ウ⧠⣦ 

�������������㲭❦䘁ᒤᶕ൘䴦୞ъѝ䪸ሩѝഭ⑨ᇒⲴ≹䈝ᴽ࣑䎺ᶕ䎺ཊˈնᱟޣҾ⌠ഭ䴦୞ъ≹䈝ᴽ࣑Ⲵ⴨

ਚᴹẵṬӁ˄2015˅Ⲵ⹄ウѝሩ⌠ഭ䴦୞ъⲴ≹䈝ᴽ࣑䰞޵Ⲵ㤳തࡠウ䖳ቁǄ൘ㅄ㘵ᡰ㜭ᩌ䳶⹄ޣ

仈䘋㹼Ҷ⹄ウǄ᮷ㄐѝԕ⌠ഭ↓བྷ䳶ഒ࡙ׯᓇѪֻˈሩަ䰘ᓇѝⲴ≹䈝ᴽ࣑䰞仈䘋㹼Ҷ䈳ḕ⹄ウǄ

䲔↔ѻཆˈ䖳ቁᴹޣ⌠ഭ䴦୞ъ≹䈝ᴽ࣑Ⲵ⴨ޣ⹄ウǄնᱟ൘ަԆഭᇦᆖ㘵Ⲵ⹄ウѝˈаӋޣҾѝ

ഭ⑨ᇒ䎤⌠ഭ᯵⑨⎸䍩㹼ѪⲴ⹄ウǃѝഭ⎸䍩㘵ॆྶ૱䍝ҠߣㆆⲴ⴨ޣ⹄ウሩᵜ᮷ާᴹаᇊⲴ੟ਁ

᜿ѹǄ㔬ਸаӋᆖ㘵Ⲵ㿲⛩ˈᡁԜਟԕࡍ↕䇔Ѫ≹䈝ᴽ࣑ণᱟ୶ᇦⲴа⿽㩕䬰ㆆ⮕ˈ਼ᰦҏᱟѝഭ

⑨ᇒ㧧ਆӗ૱ؑ᚟ǃ୶ᇦ׳䬰ؑ᚟ǃԧṬؑ᚟Ⲵޣ䭞ؑ᚟ᶕⓀˈ≹䈝ᴽ࣑оѝഭ⎸䍩㘵䍝Ҡߣㆆѻ

䰤ᴹ⵰аᇊⲴ޵൘㚄㌫ˈՈ䍘Ⲵ≹䈝ᴽ࣑㜭ཏᖡ૽ࡠѝഭ⑨ᇒሩཆ䜘ؑ᚟Ⲵᝏ⸕䗷〻ˈ⭡↔ᴰ㓸ᖡ

ㆆǄо↔਼ᰦˈ≹䈝ᴽ࣑൘ᮤњ䍝Ҡ䗷〻ѝ䘈ާᴹؑ᚟ѝӻⲴ࣏㜭ˈ≹䈝ᴽ࣑䗷〻ѝߣ䍝Ҡަࡠ૽

ᡰ㜭ཏՐ䙂Ⲵؑ᚟޵ᇩ൘ᖸབྷ〻ᓖкਆߣо୶ᇦᰒᇊⲴӗ૱ㆆ⮕ǃԧṬㆆ⮕ǃ⑐䚃ㆆ⮕ԕ৺ᇓՐ׳

䬰ㆆ⮕Ǆᵜ᮷ሶ൘ԕᖰᆖ㘵⹄ウⲴส⹰кˈԕ⌠ഭ㖾ѭ㬃㨢ޜਨѪֻˈሩ≹䈝ᴽ࣑ǃԱъ㩕䬰ㆆ⮕

઼⎸䍩㘵ߣㆆѻ䰤Ⲵޣ㌫䘋㹼䘋а↕Ⲵ⹄ウ઼᧒䇘Ǆ 

йǃ ⹄ウᯩ⌅о⹄ウ޵ᇩ 

�������������ᵜ᮷ᡰ䟷⭘Ⲵ⹄ウᯩ⌅ѫ㾱वᤜ᮷⥞ᖂ㓣⌅ǃ䰞ধ䈳ḕ⌅ǃᇎൠ䈳ḕ⌅઼䇯䈸⌅Ǆ俆ݸˈ䙊䗷

ሩԕᖰ⴨ޣ⹄ウᡀ᷌䘋㹼ợ⨶ˈ㔃ਸ亮ᇒᝏ⸕⨶䇪ǃ⎸䍩㘵䍝Ҡߣㆆ⨶䇪ợ⨶ࠪᵜ᮷Ⲵ⨶䇪⁑රо

⹄ウṶᷦˈѪ䇪᮷Ⲵ⹄ウᨀ׋᡾ᇎⲴ⨶䇪׍ᦞǄަ⅑ˈ൘⨶䇪᷀࠶Ⲵส⹰кˈ䇮䇑䈳ḕ䰞ধˈԕ⌠

ഭ㖾ѭ㬃㨢սҾ MBK CENTERǃCentral Worldǃ≤䰘ᐲ൪ǃTHE MARKET BANGKOKǃBig C 䎵ᐲ

˄Rajdamri䐟ᓇ˅Ⲵ਴䰘ᓇⲴ 250਽ѝഭ亮ᇒ֌Ѫ䈳ḕሩ䊑ˈ䙊䗷䰞ধ䈳ḕ⌅Ҷ䀓ަॆྶ૱⎸䍩䴰

≲ǃ⎸䍩ྭٿǃሩ㖾ѭ㬃㨢≹䈝ᴽ࣑Ⲵ䇴ԧˈѪ䇪᮷Ⲵ⹄ウᨀ࠷׋ᇎⲴа᡻䍴ᯉǄ䇪᮷䙊䗷ᇎൠ䈳

ḕ⌅઼䇯䈸⌅ˈ䙊䗷оѝഭ亮ᇒ䘋㹼䶒ሩ䶒Ⲵ䇯䈸Ӕ⍱ˈ֌Ѫᵜ᮷䈳ḕ⹄ウⲴа⿽㺕ݵ᡻⇥ˈ䙊䗷

ሩ䰞ধѝᡰਁ⧠Ⲵケࠪ䰞仈䘋㹼䘋а↕Ⲵ᧒䇘Ǆ 

ഋǃ ᐲ൪㩕䬰⴨ޣ⨶䇪 

(а) 亮ᇒᝏ⸕ԧ٬⨶䇪 

������������亮ᇒᝏ⸕ԧ٬⨶䇪˄Customer Perceived ValueˈCPV˅ᴰᰙᶕⓀо Poter (1985)�൘ǉㄎҹՈ

࣯ǊаҖѝᡰᨀࠪⲴvҠᯩԧ٬䬮wᾲᘥǄPoter䇔Ѫ“䇙亮ᇒሏ㿹”ᱟԱъѪ亮ᇒࡋ䙐Ⲵԧ٬ਟԕᗇ

ቄ. ⌒⢩㪇ˈ1997˅㲭❦൘ݻᨀˈ˄䗸ࡽⓒԧഎᣕⲴ䟽㾱ࡠ PoterⲴ⹄ウѝᒦᵚሩ亮ᇒᝏ⸕ԧڊ٬
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ࠪ␵ᲠⲴᇊѹˈնᱟԆᡰᨀࠪⲴ“䇙亮ᇒሏ㿹”䘉аᾲᘥѪ亮ᇒᝏ⸕ԧ٬Ⲵ⹄ウᨀ׋ҶᯩੁǄӾ⧠

ᴹⲴ⹄ウᡀ᷌ᶕ䈤ˈޣҾ亮ᇒᝏ⸕ԧ٬Ⲵѫᕐབྷ㠤ਟԕ࠶Ѫй⿽Ǆ 

���������аᱟ⭡ Zeithaml V A, Parasuraman A, Berry L L˄1990˅ᨀࠪⲴvᗇཡ䈤wǄ൘vᗇཡ䈤wѝሶ亮

ᇒᝏ⸕ԧ٬ⴻ֌ᱟ亮ᇒ൘“ᡰᗇ”ǃ“ᡰཡ”Ⲵᝏ⸕ส⹰кˈሩӗ૱ᡆᴽ࣑Ⲵ࣏㜭ǃ֌⭘ᡰ֌ࠪⲴ

а⿽ᙫփ䇴ԧǄ䘉䟼Ⲵvᡰᗇwᱟ㠣亮ᇒ൘䍝Ҡ઼֯⭘ӗ૱Ⲵ䗷〻ѝˈӗ૱Ⲵ⢙⨶኎ᙗǃᴽ࣑኎ᙗԕ

৺⴨ޣⲴᢰᵟ᭟ᤱㅹоӗ૱ᵜ䓛ᴹޣⲴԧ٬Ǆ 

��������Ҽᱟ⭡ Sheth J� �N�ˈBruce I� �and Newman˄1991˅ᡰᨀࠪⲴ“ཊ㾱㍐䈤”䇔Ѫ“ᗇཡ䈤”ѝሶ亮

ᇒᝏ⸕ԧ٬䀓䟺Ѫӗ૱૱䍘оԧṬѻ䰤Ⲵᵳ㺑䗷Ҿ⡷䶒ˈᒦᨀࠪҶสҾӗ૱ᡆᴽ࣑Ⲵ࣏㜭ԧ٬ǃ⽮

Պԧ٬ǃᛵᝏԧ٬ǃ䇔⸕ԧ٬ԕ৺ᛵᲟԧ٬ㅹཊњ㾱㍐Ⲵ“ཊ㾱㍐䈤”Ǆ˄Sheth J. N., Bruce I. 

and Newman.ˈ1991˅ 
 

 
മ��1 ��Sheth J��N�ˈBruce I��and Newman˄1991˅Ⲵ“ཊ㾱㍐䈤”Ṷᷦ 

 

�����������йᱟ⭡ Flint D� �J�˄2002˅ᡰᨀࠪⲴ“㔬ਸ䇴ԧ䈤”ˈ“㔬ਸ䇴ԧ䈤”ᮤਸҶ“ཊ㾱㍐䈤”ѝ

Ⲵ⴨ޣᾲᘥˈሶ亮ᇒᝏ⸕ԧ٬㿶Ѫ亮ᇒሩӗ૱Ⲵ኎ᙗԕ৺䈕኎ᙗⲴᙗ㜭ˈ൘ާփᛵຳѝሩᇎ⧠Ḁа

ⴞḷᡆ᜿മⲴ֯⭘㔃᷌ᡰӗ⭏Ⲵᝏ⸕ྭٿо䇴ԧǄ˄Flint D. J., Woodruff R. B.and Gardial S 

F.ˈ2002˅ሩ↔ Woodruff R��B��and Gardial S��F�˄1996˅Ⲵ⹄ウѝ䘋а↕䀓䟺Ѫ亮ᇒᝏ⸕ԧ٬৽᱐

Ҷ୶ᇦ˄ᡆ㓴㓷˅о亮ᇒǃᴽ࣑ѻ䰤Ⲵޣ㌫ˈ㘼亮ᇒv┑᜿wࡉሩ亮ᇒሩ୶ᇦᡰᨀ׋Ⲵӗ૱৺ᴽ࣑ᇎ

䱵ᝏਇԧ٬˄Received Value˅Ⲵ৽᱐Ǆ˄Woodruff R. B. and Gardial S. F.ˈ1996˅ 

࣏㜭ԧ٬� ⽮Պԧ٬� ᛵᝏԧ٬� 䇔⸕ԧ٬� ᛵᲟԧ٬�

亮ᇒᝏ⸕ԧ٬�
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üćøÿćøüĉßćÖćøõćþćĒúąüĆçîíøøöÝĊî ðŘìĊęǰ�ǰÞïĆïìĊęǰ�ǰÖøÖãćÙöǰ�ǰíĆîüćÙöǰ����

 

◽��2���Woodruff R��B杽⪡〞䛤⭁㨠㤠⚊ 

ӄǃ ⌠ഭ“㖾ѭ㬃㨢”ޜਨⲴ㩕䬰ㆆ⮕᷀࠶ 

������������䙊䗷к᮷Ⲵ⨶䇪ợ⨶ਟԕⴻࠪˈ୶ᇦഐ㍐઼亮ᇒഐ㍐ᱟᖡ૽⎸䍩㘵䍝ҠߣㆆⲴєབྷഐ㍐Ǆ㘼

ቡԱъⲴ㩕䬰ㆆ⮕ᶕ䈤ˈԱъṩᦞ㠚䓛䍴ⓀᶑԦᡰᤷᇊⲴӗ૱ǃԧṬǃ⑐䚃઼ᇓՐ׳䬰⍫ࣘㅹ㩕䬰

㾱㍐ˈᡁԜਟԕⴻ֌୶ᇦഐ㍐Ǆ㘼ӗ૱ᱟ੖ㅖਸ⎸䍩㘵Ⲵ䴰≲⢩ᖱǃ⎸䍩㘵Ⲵ䍝Ҡᡀᵜᱟ੖ㅖਸަ

ᗳ⨶亴ᵏǃӗ૱оᴽ࣑Ⲵ࡙ׯᶑԦྲօˈ亮ᇒо୶ᇦⲴ⋏䙊⑐䚃ᱟ੖⭵䙊ᰐ䱫ㅹᶑԦࡉᱟԕ亮ᇒѪ

ሬੁⲴ㩕䬰ㆆ⮕㓴ਸˈ㘼≹䈝ᴽ࣑֌Ѫ䘎᧕Աъо亮ᇒѻ䰤Ⲵؑ᚟ѝӻǄᵜ᮷ሶԕ 4P 㩕䬰㓴ਸ઼

4C 㩕䬰㓴ਸѪ׍ᦞˈӾѝഭ亮ᇒⲴ䀂ᓖࠪਁሩ⌠ഭ“㖾ѭ㬃㨢”ޜਨⲴ㩕䬰ㆆ⮕䘋㹼᷀࠶ˈᒦ䙊

䗷 4C 㩕䬰ㆆ⮕ѝⲴ⋏䙊ㆆ⮕᷀࠶ˈҶ䀓ৼᯩѻ䰤Ⲵ⋏䙊ᛵߥǄ൘ 4P 㩕䬰㾱㍐⨶䇪ѝˈӗ૱ǃԧ

Ṭǃ⑐䚃ԕ৺ᇓՐ׳䬰ᱟӾ୶ᇦ䀂ᓖⲴᶕ᷀࠶ԱъⲴ䍴ⓀᶑԦǄ㘼ṩᦞࡽ᮷ᡁԜሩ⎸䍩㘵䍝Ҡߣㆆ

⁑රⲴ⨶䇪᷀࠶㔃᷌ਟԕⴻࠪˈ䘉Ӌ䍴ⓀᶑԦՊᖡ૽ࡠ⎸䍩㘵ሩ䈕Աъ૱⡼ᡆӗ૱Ⲵᝏ⸕ˈӾ㘼ሩ

ަ䍝Ҡߣㆆӗ⭏аᇊⲴᖡ૽Ǆ 

(а)   ӗ૱˄Product˅ 

������������൘ 4P 㩕䬰㾱㍐㓴ਸѝˈӗ૱㓯Ⲵ᷀࠶䙊ᑨ֯⭘ӗ૱㓯Ⲵᇭᓖǃ␡ᓖ֌Ѫ׍ᦞǄྲ㺘 2�1�1 ᡰ

⽪ˈ㖾ѭ㬃㨢ޜਨⲴӗ૱㓴ਸ᤹➗ᇭᓖᶕ䈤ਟԕ࠶Ѫӄ⿽ˈ࡛࠶ᱟ䶒䜘ᣔ⨶ǃ䓛փᣔ⨶ǃཤਁᣔ

⨶ǃᖙྶ�俉≤ԕ৺ॆྶᐕާǄӾӗ૱㓯Ⲵ␡ᓖᶕⴻˈ䶒䜘ᣔ⨶઼䓛փᣔ⨶ѝ࡛࠶৸वᤜҶ⢋ྦ㌫

ᖙྶ�俉≤ѝवᤜҶˈࡇਚᴹ呑㳻㌫ࡉ⨶㔤Ԇભ⢰࡙ˈཤਁᣔ઼ࡇǃ㜦৏㳻ⲭ㌫ࡇǃ䉶ң㌫ࡇ Gino 

McCray˄㙼ъ㖾ྶ˅㌫઼ࡇ The bakery˄䶂᱕㖾ྶ˅㌫ࡇєњ૱㊫ˈॆྶᐕާѝࡉѫ㾱ԕ Beauty 

Buffet 㠚ᐡⲴᖙྶᐕާѪѫǄ 

 

亮ᇒᵏᵋⲴԧ٬�

亮ᇒⲴⴞḷ�

൘֯⭘ᛵᲟл

Ⲵᵏᵋ㔃᷌�

ᵏᵋⲴӗ૱኎

ᙗ઼኎ᙗ᭸㜭�

亮ᇒሩᡰᗇԧ٬Ⲵ┑᜿�

สҾⴞḷⲴ┑᜿�

สҾ㔃᷌Ⲵ┑᜿�

สҾ኎ᙗⲴ┑᜿�
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(Ҽ) ԧṬ˄Price˅ 

������������⌠ഭ㖾ѭ㬃㨢ޜਨⲴӗ૱ѫ㾱ᱟԕᒣԧॆྶ૱Ѫѫˈо丙ྶǃᰕྶԕ৺⅗㖾ॆྶ૱૱⡼⴨∄ˈަ

ԧṬ⴨ሩ䖳վǄᡁԜԕ㖾ѭ㬃㨢ޜਨⲴ᰾ᱏӗ૱ Q10 ⢋ྦ⍇䶒ྦѪֻˈ100 ∛ॷⲴ Q10 ⢋ྦ⍇䶒ྦⲴ

ԧṬ൘ 15�20 Ӫ≁ᐱѻ䰤ˈ㘼਼ṧᒣԧ丙ྶ૱⡼ᛖ䈇仾੏Ⲵ㔯㥦㋮㋩⍇䶒ྦⲴݳ 150 ∛ॷ䴦୞ԧԧṬ

Ѫ Ӫ≁ᐱǄᰕྶ䍴⭏าᰇлⲴᒣԧ૱⡼ݳ99 SENKAⲴ⌑⋛⌱䶒ң Ⲵ୞ԧѪݻ120 Ӫ≁ᐱᐖਣǄݳ35

਼ṧᱟᒣԧॆྶ૱ˈ⌠ഭ㖾ѭ㬃㨢Ⲵӗ૱൘ԧṬᯩ䶒ާᴹаᇊⲴՈ࣯Ǆ㘼Ӿᇊԧㆆ⮕ᯩ䶒ᶕ䈤ˈ⌠ഭ

㖾ѭ㬃㨢൘ᇊԧㆆ⮕кᡰ䟷ਆⲴѫ㾱ᱟԕᡀᵜѪሬੁⲴᇊԧᯩ⌅ǄԕᡀᵜѪሬੁⲴᇊԧᯩ⌅ᱟ൘ӗ૱

⭏ӗᡀᵜⲴส⹰кˈ࣐каᇊⲴ࡙⏖オ䰤ˈӾ㘼ᡀѪ୶૱ᴰ㓸Ⲵ䴦୞ԧṬǄ䘉⿽ᇊԧᯩᔿᴰབྷⲴ⢩⛩

ᱟˈᖃӗ૱Ⲵ䬰䟿䗮ࡠаᇊⲴ㿴⁑ਾˈӗ૱ⲴᡀᵜҏՊ䲿ѻл䱽ˈӾ㘼䇙Աъ㧧ᗇᴤབྷⲴ࡙⏖オ䰤Ǆ

ഐ↔ሩҾ㖾ѭ㬃㨢ޜਨ㘼䀰ˈަ䬰䟿ᛵߥоަӗ૱Ⲵ࡙⏖オ䰤ᱟᴹ⵰ⴤ᧕㚄㌫ⲴǄ 

(й) ⑐䚃˄place˅ 

�����������Ӿ࠶䬰⑐䚃ᶕⴻˈ㖾ѭ㬃㨢ޜਨⲴ࠶䬰⑐䚃ѫ㾱࠶Ѫє⿽ˈа⿽ᱟԕ⤜・䬰୞䰘ᓇѪѫ㾱⁑ᔿ

Ⲵv㠚⭡ᓇwˈ�ਖа⿽ᱟԕ“shop in shop”ᯩᔿ䇮・Ⲵ䴦୞ᓇǄ↔ཆˈ⌠ഭ㖾ѭ㬃㨢ޜਨҏ䇮・Ҷ

㓯к䬰୞⑐䚃ˈަ㓯к䬰୞⑐䚃ҏਟԕ࠶Ѫє⿽ˈа⿽ᱟ⭡㖾ѭ㬃㨢ޜਨ㠚ᐡ䇮・Ⲵ㓯к䬰୞㖁

ㄉˈ⎸䍩㘵ਟԕ䙊䗷ަᇈᯩ㖁ㄉ䍝Ҡ㠚ᐡௌ⡡Ⲵॆྶ૱Ǆਖа⿽ᱟ઼਴㓗㓿䬰୶ਸ֌ˈ൘਴བྷ䐘ຳ

⭥୶ᒣਠк䇮・Ⲵ䪸ሩཆഭ⎸䍩㘵Ⲵ䍝⢙⑐䚃Ǆⴞࡽˈ㖾ѭ㬃㨢ޜਨ൘⎧ཆᴹ 37њ⤜・䰘ᓇ઼ 138

њ“shop in shop”ᯩᔿⲴ䴦୞㖁⛩ˈ䘉ṧ⎧ཆⲴ㓯л䬰୞㖁⛩ѫ㾱䳶ѝ൘ьইӊ਴ഭԕ৺ѝഭ俉

⑟ǃѝഭਠ⒮ൠ४Ǆ൘㓯к⑐䚃Ⲵ⎧ཆᐲ൪ᤃኅѝҏ〟ᶱоѝഭⲴཙ⥛઼Ӝьєབྷ⭥୶ᒣਠк䇮・

Ҷᇈᯩᰇ㡠ᓇˈ䙊䗷䐘ຳ⭥୶ᒣਠੁѝഭ⎸䍩㘵䬰୞ަޜਨⲴӗ૱Ǆ 

(ഋ) ᇓՐо׳䬰˄promotion˅ 

������������㲭❦⌠ഭ㖾ѭ㬃㨢ޜਨ䙊䗷оཙ⥛઼Ӝь୶෾ਸ֌ᔰ䇮Ҷަ㖁㔌䬰୞⑐䚃ˈնᱟⴞࡽ⌠ഭ㖾ѭ

㬃㨢ޜਨᒦᵚ൘ѝഭᐲ൪ᔰ䇮ԫօᇈᯩᇓՐ׳䬰⑐䚃ˈ൘ѝഭⲴᗞঊ઼ᗞؑޜՇਧᒣਠк䜭䘈⋑ᴹ

ᔪ・⴨ޣⲴ૱⡼ᇈᯩ䍖ਧˈަ൘ѝഭᐲ൪Ⲵѫ㾱ᇓՐԕ䖟᮷ᒯ੺ѪѫǄᡰ䉃䖟᮷ᒯ੺ቡᱟᤷ䙊䗷о

㖁㔌㓒Ӫ䘋㹼ਸ֌ˈ൘㖁㔌⽮ӔჂփкਁ㺘аӋᴹަޣӗ૱࣏㜭ǃᙗԧ∄ǃ૱⡼ؑ᚟⴨ޣⲴ᮷ṸǄ

㘼⌠ഭ㖾ѭ㬃㨢ޜਨⲴ䖟᮷᮷Ṹѫ㾱䳶ѝ൘ѝഭⲴ⭥୶⽮Ӕ࠶ӛᒣਠሿ㓒ҖкǄ൘׳䬰ᯩ䶒ˈ⌠ഭ

㖾ѭ㬃㨢ޜਨ൘ཙ⥛઼Ӝь୶෾Ⲵᓇ䬪䜭ᴹ৲࣐䘉єᇦ⭥୶ᒣਠᡰѮ㹼Ⲵ㢲ᰕ׳䬰⍫ࣘˈྲ൘ཙ⥛

୶෾ৼ 11 ᵏ䰤Ѯ㹼Ⲵ┑߿⍫ࣘˈ྇㻵ՈᜐㅹǄ 
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üćøÿćøüĉßćÖćøõćþćĒúąüĆçîíøøöÝĊî ðŘìĊęǰ�ǰÞïĆïìĊęǰ�ǰÖøÖãćÙöǰ�ǰíĆîüćÙöǰ����

ǃ 4Cޝ 㩕䬰ㆆ⮕᷀࠶ 

����������4C 㩕䬰ㆆ⮕ѫ㾱㘳ሏⲴᱟԱъⲴӗ૱ㆆ⮕ᱟ੖о⎸䍩㘵Ⲵ䴰≲⴨а㠤ˈԱъⲴԧṬㆆ⮕о⎸䍩

㘵䍝ҠᡀᵜⲴᗳ⨶亴ᵏᱟ੖኎Ҿ਼а≤ᒣˈԱъⲴ⑐䚃ㆆ⮕㜭ཏ㔉⎸䍩㘵ᨀ׋ᴤཊⲴ࡙ׯˈԱъᇓ

Րо׳䬰ㆆ⮕ᱟ੖Ѫ⎸䍩㘵оԱъѻ䰤ᩝᔪҶ㢟ྭⲴ⋏䙊⑐䚃Ǆ൘ᵜ㢲Ⲵ⹄ウѝㅄ㘵ሶ㔃ਸ䈳ḕ㔃

᷌ѝⲴѝഭ亮ᇒњӪᛵߥ䈳ḕ㔃᷌ԕ৺൘㖾ѭ㬃㨢䰘ᓇሩ亮ᇒ䘋㹼Ⲵ䇯䈸㔃᷌ᶕሩ↔䘋㹼᷀࠶Ǆ 

(а) ⎸䍩㘵⭫ۿ˄Customer˅ 

������������൘ 4C 㩕䬰ㆆ⮕ѝˈ⎸䍩㘵⭫ۿᱟ䙊䗷ሩ⎸䍩㘵ⲴњӪสᵜᛵ઼ߥ⎸䍩ྭٿ䘋㹼᧿䘠ˈᶕሩ⎸

䍩㘵Ⲵ䴰≲ᛵߥ䘋㹼ਸ⨶Ⲵ᧘ᯝǄо↔਼ᰦˈ⎸䍩㘵⭫ۿᡰ੸⧠ࠪⲴ⎸䍩㗔փ⢩ᖱҏᱟ᷀࠶ᡀᵜ㾱

㍐ǃ࡙ׯᙗ㾱≲ԕ৺⋏䙊᭸᷌Ⲵ䟽㾱׍ᦞǄ൘ㅄ㘵ሩ㖾ѭ㬃㨢ޜਨ䘋㹼ᇎൠ䎠䇯䈳ḕਾਁ⧠ˈ൘䍝

Ҡ㖾ѭ㬃㨢ޜਨӗ૱Ⲵѝഭ亮ᇒѫ㾱ᱟԕྣᙗѪѫˈྣᙗ亮ᇒⲴঐ∄Ѫ 76�84�ˈ䘌儈Ҿ⭧ᙗⲴ

23�16�ǄӾᒤ喴࠶ᐳᛵߥᶕⴻˈ26�55 ኱Ⲵ亮ᇒᡰঐ∄䟽ᴰབྷˈަѝ 26�35 ኱Ⲵ亮ᇒঐ∄Ѫ 27�68�ˈ

36�45 ኱Ⲵ亮ᇒঐ∄Ѫ 26�55�ˈ46�55 ኱Ⲵ亮ᇒঐ∄Ѫ 22�03�Ǆ↔ཆ 18኱ԕлⲴ亮ᇒঐ∄Ѫ 7�34�ˈ

18�25 ኱Ⲵ亮ᇒঐ∄Ѫ 16�38�ˈ56 ኱ԕкⲴ亮ᇒঐ∄Ѫ 12�99�ǄӾ᭦ޕᛵߥᶕⴻˈ⌠ഭ㖾ѭ㬃㨢ޜ

ਨⲴѝഭ亮ᇒަᴸ᭦ޕԕ ൘ޕⲴትཊˈަѝᴸ᭦ݳ5000�20000 Ⲵঐݳ5000�10000 38�42�ˈᴸ᭦ޕ൘

10000 㠣 20000 Ⲵঐ∄Ѫݳ 40�11�Ǆਖཆˈᴸ᭦ޕ൘ 3000 ԕлⲴѪݳ 10�17�ˈ3000�5000 ѻ䰤Ⲵݳ

Ѫ 5�08�, 20000 ԕкⲴѪݳ 6�21�Ǆ 

������� 

മ����1���ѝഭ亮ᇒᒣᰦᡰ֯⭘Ⲵॆྶ૱૱⡼ 

 

������������ԕѝ䶂ᒤྣᙗ㗔փѪѫˈަᴸ᭦ޕѫ㾱䳶ѝ൘ ѻ䰤Ǆ䘉㊫⎸䍩㗔փ൘ॆྶ૱⎸䍩ݳ5000�20000

ᯩ䶒∄䖳✝㺧Ҿഭཆ૱⡼Ǆ䘉а⛩ˈ൘ㅄ㘵Ⲵ䎠䇯䈳ḕ㔃᷌ѝҏᗇࡠҶ䇱ᇎˈྲമ 1 ᡰ⽪ˈѝഭ亮

ᇒᒣᰦᡰ֯⭘Ⲵॆྶ૱૱⡼ѫ㾱ᱟԕ丙ഭǃᰕᵜǃ⅗⍢Ⲵཆഭ૱⡼Ѫѫˈަѝᒣᰦ֯⭘丙ഭॆྶ૱

Ⲵ亮ᇒঐࡠҶ 30�ˈ֯⭘ᰕᵜ઼⅗⍢ഭᇦॆྶ૱Ⲵঐ∄࡛࠶Ѫ 24�઼ 21�Ǆҏቡᱟ䈤ˈ⌠ഭ㖾ѭ㬃㨢

ਨⲴѝഭ亮ᇒሩཆഭॆྶ૱૱⡼Ⲵ᧕ਇ〻ᓖ⴨ሩ䖳儈ˈնᱟ൘䈳ḕѝᡁԜҏ਼ṧਁ⧠ˈѝഭ亮ᇒޜ

ᒣᰦᡰ֯⭘Ⲵॆྶ૱૱⡼ѝ⌠ഭॆྶ૱૱⡼ᡰঐⲴ∄䟽ᒦнཚབྷˈӵѪ 4�ᐖਣǄ 

ᴬ◼㘫☞∕⢅⏀
⏀䅋, 17, 10%

曨◼, 53, 30%

㓤㘫, 42, 24%

㨦㰱, 37, 21%

亍◼, 15, 8%

㯯◼, 7, 4% ⁵ᷕ, 6, 3%
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ðŘìĊęǰ�ǰÞïĆïìĊęǰ�ǰÖøÖãćÙöǰ�ǰíĆîüćÙöǰ���� üćøÿćøüĉßćÖćøõćþćĒúąüĆçîíøøöÝĊî

������������䛓ѸѪӰѸ䘉Ӌѝഭ亮ᇒ൘⌠ഭ᯵⑨ᰦ䘈㾱䍝Ҡ⌠ഭⲴॆྶ૱઒˛䘉а䰞仈ᡁԜ൘മ 2 Ⲵ䈳ḕ

㔃᷌ѝਟԕਁ⧠аӋㆄṸǄ䙊䗷മ 2�2�2Ⲵ㔃᷌ᡁԜਟԕਁ⧠ˈᴹ 43��Ⲵ亮ᇒᱟഐѪ“㿹ᗇᱟ⌠ഭ⢩

㢢ˈᐼᵋᑖഎഭ㔉Ӣᴻྭ৻”ˈᴹ 28�Ⲵ亮ᇒᱟ൘ሬ⑨઼ᖃൠӪⲴ᧘㦀лࡽᶕ䍝ҠⲴǄ㘼ഐѪਓ⻁

᭸ᓄˈ൘ઘത⟏Ӫ᧘㦀лࡽᶕ䍝ҠⲴӵঐ 11�ˈѻࡽᐢ㓿䍝Ҡ䗷Ⲵӵঐ 9�ˈᴯԆӪࡽᶕ䍝ҠⲴӵѪ

7�ˈ↔ཆ䘈ᴹ 7�Ⲵ亮ᇒ䘹ᤙҶަԆˈԆԜᱟഐѪྭཷᡰԕ䍝ҠⲴǄ 

 

�������������������������������������������������������������������������������മ��2��ѝഭ亮ᇒ൘⌠ഭ䍝Ҡ㖾ѭ㬃㨢ޜਨӗ૱Ⲵ৏ഐ 

 

������������⭡↔ᡁԜਟԕⴻࠪˈሩҾ൘⌠ഭ䍝Ҡ㖾ѭ㬃㨢ޜਨӗ૱Ⲵѝഭ亮ᇒ㘼䀰ˈԆԜᴤཊⲴᱟሶ㖾ѭ

㬃㨢ޜਨⲴॆྶ૱֌Ѫа⿽᯵⑨㓚ᘥ૱ᡆᖃൠ⢩㢢୶૱ˈ㔃ਸка㢲ᡁԜሩ㖾ѭ㬃㨢ޜਨⲴ 4P 㩕䬰

㾱㍐᷀࠶㔃᷌ਟԕ䇔Ѫˈ⭡Ҿ⌠ഭ㖾ѭ㬃㨢ޜਨ൘ѝഭᐲ൪Ⲵ䬰୞⑐䚃ѫ㾱ᱟԕ㓯к⑐䚃Ѫѫˈ൘ᇓ

Րᯩ䶒ࠐѾ⋑ᴹཚཊⲴᣅޕˈഐ↔㖾ѭ㬃㨢ޜਨⲴॆྶ૱൘ѝഭᐲ൪ᒦᵚᢃᔰ૱⡼⸕਽ᓖˈᡰԕሩҾ

ᖸཊѝഭ亮ᇒᶕ䈤ˈ㖾ѭ㬃㨢ޜਨⲴӗ૱ᱟ䖳Ѫ䱼⭏Ⲵ૱⡼ˈഐ↔㻛䍻ҸҶ᯵⑨㓚ᘥ૱Ⲵ኎ᙗǄ 

(Ҽ) ᡀᵜ˄Cost˅� 

������������ ൘ 4C㩕䬰ㆆ⮕ѝˈᡀᵜ㾱㍐нӵवᤜҶ⎸䍩㘵䍝Ҡ୶૱ᰦᡰ䴰㾱ԈࠪⲴ㓿⍾ᡀᵜˈ਼ᰦ䘈व

ᤜҶ⎸䍩㘵䍝Ҡ୶૱ᰦᡰ䴰㾱ԈࠪⲴᰦ䰤ᡀᵜ઼㋮࣋ᡀᵜˈሩҾ亮ᇒ㘼䀰ˈᡀᵜ㾱㍐ᱟ䍝Ҡ୶૱ᰦ

ᡰ䴰㾱᭟ԈⲴ䍩⭘ԕ৺ަᡰ䴰㾱ԈࠪⲴᰦ䰤઼㋮࣋Ǆቡ㓿⍾ᡀᵜᶕ䈤㖾ѭ㬃㨢ޜਨⲴӗ૱ԧṬ㾱䘌

վҾѝഭ亮ᇒᒣᰦᡰ֯⭘Ⲵᰕ丙ㅹഭⲴॆྶ૱ǄሩҾ亮ᇒᶕ䈤ˈ䍝Ҡ㠚䓛∄䖳⟏ᚹⲴ૱⡼ᡆӗ૱н

䴰㾱ཚཊⲴᰦ䰤৫Ҷ䀓୶૱ؑ᚟ˈ㘼൘䍝ҠаӋ⴨ሩ䱼⭏Ⲵ૱⡼ᰦ䴰㾱㣡䍩аᇊⲴһԦ৫Ҷ䀓ӗ૱

Ⲵ࣏㜭ǃᡀ࠶ǃ᭸᷌ㅹㅹǄ㘼൘ㅄ㘵Ⲵᇎൠ䈳ḕѝਁ⧠ˈ㔍བྷཊᮠѝഭ亮ᇒ䜭ᱟㅜа⅑䍝Ҡ㖾ѭ㬃

㨢ޜਨⲴӗ૱ˈྲമ 3ᡰ⽪ˈㅜа⅑䍝Ҡ㖾ѭ㬃㨢ޜਨӗ૱Ⲵѝഭ亮ᇒ儈䗮 80�ˈѻࡽᴹ֯⭘䗷䈕 

ਨӗ૱Ⲵ亮ᇒঐޜ 12�ˈ㓿ᑨ䍝ҠⲴਚঐ 8�Ǆ⭡↔ਟ㿱ˈሩҾᖸཊㅜа⅑䍝Ҡ㖾ѭ㬃㨢ޜਨӗ૱Ⲵ

ѝഭ亮ᇒᶕ䈤ˈԆԜ䴰㾱㣡䍩ᴤཊⲴᰦ䰤ᡀᵜ઼㋮࣋ᡀᵜᶕҶ䀓૱⡼ǃӗ૱ǃԧṬԕ৺ᓇ䬪׳䬰⍫

⌫⍧◳䖃㘊⋊嫳
⡼䐧漓⿲嫔᳿ᴊ, 

20, 11%

壈⺖㔮㯯◼䅸
共漓ⴋ㘚ⴥ◝◼
䷘ᶱ㘊⡼⋊, 75, 

43%
⋖ᶹᵊㅗ⅌㙤尬
ᵯ, 12, 7%

⌫⫻㴷ㄕ⁵ᷕ⹒
☯ᶹ㊧剏, 41, 

23%

ᵊ⅌⳱䷎尬ᵯ
廆漓壈⺖⺇⡼䐧, 

16, 9%

⁵ᷕ, 13, 7%
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ࣘㅹཊњᯩ䶒Ⲵؑ᚟ˈ㘼ሩҾ㖾ѭ㬃㨢ޜਨᶕ䈤ˈྲօ䱽վ䘉Ӌѝഭ亮ᇒ䍝Ҡ䈕ޜਨӗ૱ᰦⲴᰦ䰤

઼㋮࣋ᡀᵜ਼ṧᱟަ䎒ᗇᐲ൪ㄎҹՈ࣯Ⲵޣ䭞Ǆ 

മ��3 �亮ᇒᱟ੖ᱟㅜа⅑䍝Ҡ㖾ѭ㬃㨢ޜਨⲴӗ૱ 

(й) ࡙ׯ˄Convenience˅ 

൘ 4C ᡈ⮕ѝˈ࡙ׯ㾱㍐оᡀᵜ㾱㍐ᱟᇶ࠷⴨ޣⲴˈྲ᷌ԱъⲴ⑐䚃ㆆ⮕㜭ཏ㔉⎸䍩㘵ᨀ׋ᴤ

ཊⲴ࡙ׯˈ䛓ѸቡՊ൘ᴰབྷ〻ᓖк䱽վ⎸䍩㘵൘䍝⢙ᰦᡰ䴰㾱㣡䍩Ⲵᰦ䰤ᡀᵜ઼㋮࣋ᡀᵜˈഐ↔൘

ᐲ൪㩕䬰⨶䇪ѝˈ࡙ׯ㾱㍐ᱟ㘳ሏԱъ⑐䚃᭸⦷Ⲵޣ䭞ᶑԦǄӾк᮷ѝⲴമ 1 ઼മ 3 Ⲵ䈳ḕ㔃᷌ҏ

ਟԕⴻࠪˈሩҾᖸཊ䎤⌠ഭ᯵⑨Ⲵѝഭ亮ᇒᶕ䈤ˈ⌠ഭ㖾ѭ㬃㨢ޜਨⲴ૱⡼઼ӗ૱䜭ᱟ∄䖳䱼⭏

ⲴǄ䛓Ѹ൘䘉⿽ᛵߥлˈսҾ⌠ഭᵜ൏Ⲵ䘉Ӌ䰘ᓇ㾱ᜣ㔉ѝഭ亮ᇒᨀ׋ᴤཊⲴ࡙ׯˈ㢲ⴱަ䍝⢙ᰦ

Ⲵᰦ䰤ᡀᵜ઼㋮࣋ᡀᵜቡ䴰㾱ሩަ㠚䓛Ⲵሬ䍝ᴽ࣑䘋㹼ᴤ࣐儈᭸Ⲵ㇑⨶ˈ㘼≹䈝ᴽ࣑֌Ѫа⿽֯⭘

亮ᇒ⇽䈝䘋㹼ᴽ࣑Ⲵᯩᔿˈӵӵᱟа⿽ᴽ࣑ㆆ⮕Ⲵ䈝䀰ӻ䍘ˈԕ䘉а䈝䀰ӻ䍘Ѫส⹰Ⲵሬ䍝ᴽ࣑㜭

ཏⵏ↓Ⲵᨀॷަᴽ࣑᭸⦷઼ᴽ࣑≤ᒣˈަޣ䭞൘Ҿᆳ㜭੖Ѫৼᯩѻ䰤Ⲵ⋏䙊ᩝᔪањ儈᭸Ⲵᒣਠˈ

֯ᗇ亮ᇒⲴ䴰≲ؑ᚟о୶ᇦⲴӗ૱ᡆᴽ࣑ؑ᚟ѻ䰤ਟԕᇎ⧠儈᭸ⲴӂࣘӔᦒǄ 

(ഋ) ⋏䙊˄Communication˅ 

������������สҾ亮ᇒ㿶䀂Ⲵ 4C 㩕䬰⨶䇪䇔ѪˈԱъо亮ᇒѻ䰤Ⲵ⋏䙊ᓄ䈕ᱟањৼੁⲴؑ᚟Ӕ⍱䗷〻ˈ㘼

൘Ր㔏Ⲵ 4P 㩕䬰㾱㍐ѝᡰवਜ਼ⲴᇓՐо׳䬰ㆆ⮕তᱟањঅੁⲴؑ᚟Ր䙂䗷〻ˈᆳ㲭❦ࡠ⌘ޣҶԱ

ъሩ亮ᇒⲴؑ᚟Ր䙂ˈতᘭ㿶Ҷሩ⎸䍩㘵৽侸ؑ᚟Ⲵᩌ䳶оഎᓄˈഐ↔൘ԕ亮ᇒ䴰≲ѪሬੁⲴ 4C 㩕

䬰⨶䇪ѝሶԱъⲴᇓՐо׳䬰ㆆ⮕ᢙኅᡀѪҶԱъо⎸䍩㘵ѻ䰤Ⲵ⋏䙊⑐䚃Ǆ㖾ѭ㬃㨢ޜਨ൘ѝഭᡰ

䟷ਆⲴᇓՐо׳䬰ㆆ⮕ާᴹ䖳ᕪⲴঅੁؑ᚟Ր䙂⢩ᖱˈ⭡Ҿަ൘ѝഭᐲ൪Ⲵᣅޕᱟ䙊䗷㠚ჂփⲴ䖟᮷

ᒯ੺䘋㹼Ⲵˈഐ↔Աъᖸ䳮ⴤ᧕᭦ࡠѝഭ⎸䍩㘵Ⲵؑ᚟৽侸ˈ㘼оѝഭ⎸䍩㘵ѻ䰤Ⲵؑ᚟Ӕ⍱᭸᷌㻛

ަᡰਸ֌Ⲵ㠚Ⴢփᡰ᧗ࡦǄ↔ཆˈ㲭❦൘ཙ⥛઼Ӝь୶෾Ⲵᓇ䬪ѝ⌠ഭ㖾ѭ㬃㨢ޜਨਟԕ䙊䗷⭘ᡧ䇴

ԧᶕҶ䀓ަѝഭ⎸䍩㘵Ⲵௌྭ৺ަሩӗ૱Ⲵؑ᚟৽侸ˈնᱟ䘉ҏ䴰㾱䙊䗷ަ൘ѝഭᐲ൪Ⲵ㓿䬰୶ᶕᆼ

ᡀǄ�ഐ↔൘㕪ቁᇈᯩᇓՐо׳䬰⑐䚃Ⲵᛵߥлˈ㖾ѭ㬃㨢ޜਨоѝഭ⎸䍩㘵ѻ䰤Ⲵؑ᚟⋏䙊ᱟ䴰㾱

㔮, 141, 80%

ᴌ㔮漓ᵊ⅌㘈
㘈廆, 21, 12%

ᴌ㔮漓ㄐ䷎ⴷ
尬ᵯ, 15, 8%
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䙊䗷ㅜйᯩᶕᆼᡀˈ䘉൘ᖸབྷ〻ᓖкᖡ૽Ҷަо⎸䍩㘵ѻ䰤Ⲵؑ᚟⋏䙊䗷〻ˈ֯ᗇԱъо⎸䍩㘵ѻ䰤

Ⲵ⋏䙊᭸⦷䖳վˈ䘉ᱟ⌠ഭ㖾ѭ㬃㨢ޜਨ൘ѝഭᐲ൪䳮ԕᢃᔰᐲ൪ተ䶒Ⲵањޣ䭞৏ഐǄ 

гǃ ≹䈝ᴽ࣑֯⭘ᛵߥ 

(а) ሩѝഭ亮ᇒⲴ䰞ধ䈳ḕ 

����   ⅑⹄ウሩ��177਽ѝഭ亮ᇒ䘋㹼Ҷ䰞ধ䈳ḕˈަѝᴹ 164Ӫ䘹ᤙҶӗ૱Ⲵ࣏㜭о⢩⛩䘉а亩Ǆަ⅑ᱟ

ԈⅮᯩᔿ઼୶૱ս㖞ˈ൘ 177਽ѝഭ亮ᇒѝᴹ 151Ӫ䘹ᤙҶ䘉а亩ˈ޽㘵ᱟᓇ䬪޵Ⲵ⴨ޣՈᜐ⍫ࣘˈ൘

177਽亮ᇒѝᴹ 121Ӫ䘹ᤙҶ䘉а亩ˈ㘼ޣҾ୶૱ԧṬӻ㓽ᯩ䶒䘹ᤙⲴӪ⴨ሩ䖳ቁˈӵᴹ 41਽Ǆ 

 

������മ��4���亮ᇒᡰᝏ⸕ࡠⲴ≹䈝ᴽ࣑޵ᇩ 

 

(Ҽ) ѝഭ亮ᇒሩ≹䈝ᴽ࣑Ⲵ䇴ԧ 

������������ѝഭ亮ᇒሩ㖾ѭ㬃㨢䰘ᓇ޵ᐢᴹⲴᴽ࣑㔉ࠪҶ䖳儈Ⲵ䇴ԧǄӾާփᗇ࠶ᛵߥᶕⴻˈ≹䈝ᴽ࣑Ӫ

ઈⲴ⋏䙊㜭࣋ᡰᗇ࠶ᮠᴰ儈Ѫ 3�58ˈ⭼оvа㡜w઼v┑᜿wѻ䰤ˈ䘈䗮нࡠv┑᜿wⲴ 4 ḷ߶Ǆ≹䈝ᴽ࠶

࣑ӪઈⲴ৽ᓄ䙏ᓖ઼ᴽ࣑ӪઈⲴᘱᓖⲴᛵߥҏ਼ṧྲ↔ˈަᗇ࡛࠶࠶Ѫ 3�52ˈ㘼ᓇ䬪޵Ⲵ≹䈝ḷ䇶

ᛵߥ⴨ሩᶕ䈤䖳վˈѪ 3�31Ǆ 

(й) ≹䈝ᴽ࣑о⎸䍩㘵ؑ᚟㧧ਆᡀᵜѻ䰤Ⲵޣ㌫ 

����   ൘䈳ḕ㔃᷌ѝˈ䘹ᤙԧṬؑ᚟ᴹ 171 Ӫˈ䘹ᤙӗ૱Ⲵव㻵Ⲵᴹ 98 Ӫˈ䘹ᤙՈᜐؑ᚟Ⲵᴹ 96

Ӫˈ↔ཆ䘈ᴹ 74 Ӫ䘹ᤙҶӗ૱Ⲵ࣏㜭о૱䍘Ǆ㘼䘹ᤙ֯⭘ਾ᭸᷌ǃ૱⡼⸕਽ᓖǃᓇᇦⲴᴽ࣑ǃਓ

⻁ǃ䍝⢙⧟ຳⲴ⴨ޣᶕ䈤䖳ቁǄ 
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üćøÿćøüĉßćÖćøõćþćĒúąüĆçîíøøöÝĊî ðŘìĊęǰ�ǰÞïĆïìĊęǰ�ǰÖøÖãćÙöǰ�ǰíĆîüćÙöǰ����

�����മ��5���ѝഭ亮ᇒ䍝Ҡ⌠ഭॆྶ૱ᰦ∄䖳ⴻ䟽Ⲵഐ㍐ 

 ǃ 㖾ѭ㬃㨢≹䈝ᴽ࣑ᆈ൘Ⲵѫ㾱䰞仈ޛ

(а) 䜘࠶ᓇઈᡰ᧘㦀Ⲵӗ૱нཚㅖਸަ亮ᇒᗳ⨶亴ᵏ 

������������൘к᮷Ⲵ䈳ḕѝᡁԜਁ⧠ 39�Ⲵ亮ᇒ㺘⽪ᓇઈᡰ᧘㦀Ⲵӗ૱нཚㅖਸަᗳ⨶亴ᵏˈ䘈ᴹ 6�Ⲵ亮ᇒ

㺘⽪ᓇઈᡰ᧘㦀Ⲵ୶૱ᆼޘнㅖਸަᗳ⨶亴ᵏǄҏቡᱟ䈤ˈᴹ 4�Ⲵ亮ᇒ䇔Ѫᓇઈᡰ᧘㦀Ⲵ୶૱оަ

䴰≲ᵏᵋᒦнᱟᆼޘа㠤ⲴǄྲ↔аᶕˈቡ䴰㾱ᓇઈ䈳ᮤަ䬰୞ㆆ⮕ˈ䙊䗷䈒䰞ǃ㿲ሏ亮ᇒⲴ৽ᓄᶕ

䘋㹼䈤ᴽᡆ䟷ਆᴯԓㆆ⮕ˈ䖜㘼᧘㦀ަԆⲴӗ૱ˈ䘉ᱟа਽ᡀ⟏Ⲵሬ䍝Ӫઈᡰᓄ䈕ާᴹⲴสᵜ㓿傼Ǆ 

(Ҽ) 䜘࠶亮ᇒᝏਇࡠ≹䈝ᴽ࣑Ⲵ࡙ׯ⴨ሩᴹ䲀 

���   ṩᦞк᮷䰞ধ䈳ḕⲴ㔃᷌ਟԕਁ⧠ˈਚᴹ 48�Ⲵѝഭ亮ᇒ᰾⺞ᝏਇࡠ≹䈝ᴽ࣑ᡰᑖᶕⲴ࡙ׯ

ᙗˈঐ∄нࡠаॺǄ㘼࢙лⲴ 52�㺘⽪ˈަሩ≹䈝ᴽ࣑࡙ׯᙗн┑᜿Ⲵ৏ഐѫ㾱ަѝйњᯩ䶒ˈަ

ѝᴰཊⲴᱟᓇઈ᧘䬰ཚཊˈ䇙亮ᇒӗ⭏Ҷ়✖ᛵ㔚ˈަ⅑ᱟᓇઈⲴ≹䈝≤ᒣн䏣ԕ䘋㹼儈᭸⦷Ⲵ亪

⭵⋏䙊ˈ䘈ᴹаӋ亮ᇒ㺘⽪൘䘋ᓇѻਾ᢮нࡠѪަᴽ࣑Ⲵ≹䈝ⲴᓇઈǄ 

(й) ≹䈝ᴽ࣑Ӫઈ൘䰘ᓇо亮ᇒѻ䰤Ⲵؑ᚟Ր䙂䳌⺽ 

��������� Աъо亮ᇒѻ䰤Ⲵ⋏䙊ᱟањৼੁⲴؑ᚟Ӕ⍱䗷〻ˈᆳнӵवᤜҶԱъੁ亮ᇒՐ䗮ӗ૱ǃԧ

Ṭǃ׳䬰޵ᇩㅹ⴨ؑޣ᚟ѻཆˈ䘈ᓄ䈕वᤜሩᇒᡧᡰ৽᱐Ⲵ䰞仈઼ᔪ・䘋㹼᭦䳶ˈᒦ䙊䗷亮ᇒⲴؑ

᚟৽侸ᶕ䈳ᮤަ㠚䓛Ⲵ㩕䬰ㆆ⮕ˈ֯ަᴤ࣐ㅖਸⴞḷᐲ൪䴰≲Ǆ㘼ሩҾ㖾ѭ㬃㨢ޜਨᶕ䈤ˈ≹䈝ᴽ

࣑ӪઈቡᱟԱъо亮ᇒѻ䰤ৼੁؑ᚟Ր䙂ⲴẕằǄ 
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(ഋ) 䰘ᓇ㕪ቁሩ≹䈝ᴽ࣑䘋㹼䇴ՠⲴ᜿䇶 

������������亮ᇒⲴ⎸䍩ߣㆆᱟ⭡亮ᇒⲴᝏ⸕䇴ԧᡰߣᇊⲴˈ㘼ሩҾ㖾ѭ㬃㨢䰘ᓇ㘼䀰ˈѝഭ亮ᇒⲴ⎸䍩ߣ

ㆆᱟ䙊䗷≹䈝ᴽ࣑ᡰᝏ⸕ࡠⲴ޵ᇩ䘋㘼䘋㹼ߣㆆⲴǄ≹䈝ᴽ࣑≤ᒣ઼≹䈝ᴽ࣑䍘䟿ⴤ᧕ޣ㌫ަࡠ䰘

ᓇ൘ѝഭ亮ᇒ䜘࠶Ⲵ䬰୞᭦ޕǄ㘼Ӿ਴བྷ䰘ᓇⲴ䬰୞ᛵߥᶕⴻˈѝഭ亮ᇒⲴ⎸䍩ঐࡠҶ䰘ᓇ䬰୞᭦

 �䰘ᓇ䴰㾱нᯝൠ᭩䘋ަ≹䈝ᴽ࣑ǄˈޕⲴॺᮠᐖਣˈഐ↔ѪҶᨀॷ䰘ᓇⲴ䬰୞᭦ޕ

ҍǃ 䀓ߣ䰞仈Ⲵሩㆆоᔪ䇞 

(а) ษޫ≹䈝ᴽ࣑ӪઈⲴ䬰୞㜭࣋ 

������������൘ка㢲ᨀࡠ䜘࠶ᓇઈᡰ᧘㦀Ⲵӗ૱ѻᡰԕнཚㅖਸ亮ᇒⲴᗳ⨶亴ᵏˈަṩᵜ৏ഐ൘Ҿ䜘࠶≹

䈝ᴽ࣑Ӫઈ㕪ቁ䬰୞㓿傼ˈഐ↔ษޫ≹䈝ᴽ࣑ӪઈⲴ䬰୞㜭࣋ᱟ䀓ߣ䘉а䰞仈Ⲵᴰ֣ᯩṸǄ㖾ѭ㬃

㨢䰘ᓇⲴ㇑⨶㘵䴰㾱൘ᰕᑨⲴᐕ֌ᆹᧂ䘋㹼ษޫ઼䇝㓳Ǆṩᦞॆྶ૱䴦୞ъⲴ㹼ъ⢩ᖱˈᵜ᮷䇔Ѫ

㖾ѭ㬃㨢䰘ᓇ≹䈝ᴽ࣑Ӫઈ䬰୞㜭࣋Ⲵษ䇝ᓄ䈕࠶Ѫйњᯩ䶒Ǆ 

�������������аᱟ൘⧠ᴹӗ૱ؑ᚟ǃ૱⡼䍴䇟ǃ䰘ᓇ᧕ᖵ⍱〻ㅹส⹰ъ࣑㜭࣋Ⲵษ䇝޵ᇩส⹰кˈ䘈ᓄ䈕ṩ

ᦞѝഭ亮ᇒⲴ⢩⛩ˈ໎࣐ᴹޣ䴰≲䰞䈒઼䍝⢙ᕅሬⲴ޵ᇩǄ� 

������������Ҽᱟ䚰䈧ѝഭⲴ䬰୞уᇦ㔉≹䈝ᴽ࣑Ӫઈ䘋㹼ษ䇝ˈ䙊䗷䇢ᓗⲴᯩᔿ䇙≹䈝ᴽ࣑ӪઈҶ䀓ѝഭ

亮ᇒ൘䍝Ҡॆྶ૱ᡆ᯵⑨㓚ᘥ૱ᰦⲴᗳ⨶⢩ᖱˈྲ൘ѝഭഭ޵Ⲵॆྶ૱ᓇˈ䲔Ҷ亮ᇒᡰ䍝ҠⲴ↓૱

ѻཆˈ䘈Պ仍ཆ䎐䘱аӋሿṧˈѪѝഭ亮ᇒᨀ׋ᴤ࣐〠ᗳ┑᜿Ⲵᴽ࣑Ǆ 

������������йᱟ൘⧠ᴹⲴvԕ㘱ᑖᯠwⲴᐕ֌⁑ᔿлˈᓄ䈕ᆹᧂᴹѠᇼ䬰୞㓿傼઼䬰୞ᢰᐗⲴઈᐕᶕᑖ亶䘉

Ӌ֌Ѫ䬰୞ъᯠӪⲴ≹䈝ᴽ࣑Ӫઈˈᒣᰦ൘ѝഭ亮ᇒнཊⲴᰦىˈਟԕᆹᧂ䘉Ӌ≹䈝ᴽ࣑Ӫઈ㿲ሏ

㘱ઈᐕⲴᐕ֌⣦ᘱǄ 

(Ҽ) ྭڊ⧠൪Ӫઈ䈳ᓖо㇑⨶ 

ሩҾ㖾ѭ㬃㨢䰘ᓇ㘼䀰ˈᨀॷᴽ࣑᭸⦷᡽㜭൘Ӫ᡻⴨ሩᴹ䲀ⲴᛵߥлˈѪᴤཊⲴѝഭ亮ᇒᨀ׋

⋏䙊кⲴ࡙ׯˈѪѝഭ亮ᇒࡋ䙐ᴤ࣐㡂ᗳⲴ䍝⢙⧟ຳǄ㘼ⴞࡽ㖾ѭ㬃㨢䰘ᓇⲴ≹䈝ᴽ࣑൘Ӫઈ㇑⨶

ᯩ䶒㕪ቁ㔏аⲴ䈳ᓖ઼ᆹᧂˈ䙐ᡀҶ亮ᇒⲴ䍝⢙փ傼л䱽ˈཡ৫Ҷަᆹᧂ≹䈝ᴽ࣑ӪઈⲴࡍ㺧Ǆ㖾

ѭ㬃㨢䰘ᓇᓄ䈕Ӿԕлйњᯩ䶒䘋㹼᭩䘋Ǆ�аᱟṩᦞ䰘ᓇᰕᑨᇒ⍱䟿ᛵྭڊߥӪઈⲴ䈳䝽ˈ൘ѝഭ

亮ᇒ∄䖳䳶ѝⲴᰦ⇥ᓄᆹᧂᴤཊⲴӪ᡻ǄҼᱟ൘ᰕᑨᐕ֌ᆹᧂѝˈᓄ䈕䇙ࡽ൪ሬ䍝ቭਟ㜭Ⲵ⟏ᚹ䰘

ᓇᓃᆈǃ✝䰘୶૱䬰䟿ԕ৺׳䬰ᣈᢓㅹ⴨ؑޣ᚟ˈ䇙≹䈝ሬ䍝઼ᴹ㓿傼ⲴᲞ䙊ሬ䍝ྭڊഒ䱏䝽ਸǄ

йᱟࡦᇊᧂ⨝䇑ࡂˈ൘᧕ᖵѝഭ亮ᇒᰦᓄ䈕䇙≹䈝ሬ䍝᤹➗ᧂྭⲴ亪ᒿ׍⅑Ѫѝഭ亮ᇒᴽ࣑ˈ䙊䗷

ᗵ㾱Ⲵ㔙᭸◰࣡᡻⇥ᶕ啃࣡н਼䜘䰘ѻ䰤Ⲵઈᐕ⴨ӂਸ֌ˈӾ㘼ᨀॷަᐕ֌᭸⦷Ǆ 
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(й) ྭڊ亮ᇒؑ᚟৽侸ᐕ֌ 

≹䈝ᴽ࣑Ӫઈ൘䰘ᓇо亮ᇒѻ䰤Ⲵৼੁؑ᚟Ր䙂֌⭘ᒦᵚᇎ⧠ˈަ৏ഐ൘Ҿ≹䈝ሬ䍝֌Ѫ䰘ᓇ

о亮ᇒѻ䰤Ⲵ⋏䙊ẕằˈ൘ੁѝഭ亮ᇒՐ䙂Ҷ䰘ᓇᡰᐼᵋՐ䗮Ⲵؑ᚟ѻਾˈত⋑ᴹሶ亮ᇒⲴ᜿㿱ǃ

ᔪ䇞৽侸㔉䰘ᓇˈ֯ᗇަ䰘ᓇоѝഭ亮ᇒѻ䰤Ⲵৼੁ⋏䙊ᡀѪঅੁ⋏䙊Ǆ� 

(ഋ) 䟽㿶≹䈝ᴽ࣑ᐕ֌Ⲵ䇴ՠᙫ㔃 

�����������㖾ѭ㬃㨢Ⲵ䰘ᓇ㕪ቁሩ≹䈝ᴽ࣑䘋㹼䇴ՠᙫ㔃Ⲵ᜿䇶ˈަሩ≹䈝ᴽ࣑Ⲵ䇔䇶䘈ڌ⮉൘v≹䈝wwⲴቲ

䶒кˈ㘼ᘭ㿶Ҷvᴽ࣑wⲴᵜ䍘ˈ䘉нӵн࡙Ҿަ䰘ᓇᖃл䬰୞ъ㔙Ⲵ໎䮯ˈӾ䮯ᵏⲴਁኅ䀂ᓖᶕ䈤ˈ

ҏн࡙Ҿަ૱⡼ᵚᶕ൘ѝഭᐲ൪ⲴਁኅǄ�ᙫѻሩҾ㖾ѭ㬃㨢䘉⿽ާᴹ䘋ߋѝഭᐲ൪ᜣ⌅ⲴԱъᶕ

䈤ˈ≹䈝ᴽ࣑ᐕ֌Ⲵԧ٬઼᜿ѹ㔍нӵӵ൘Ҿަ⸝ᵏⲴ⑨ᇒ⎸䍩᭦ޕǄ֌Ѫаᇦᴹ⵰ഭ䱵ॆ㿶䟾ⲴԱ

ъˈᴤ࣐ᓄ䈕Ӿ䮯䘌Ⲵ䀂ᓖⴻ䰞仈ˈ࡙⭘а࠷ਟԕ࡙⭘Ⲵ䍴ⓀˈᢺᨑᵪՊˈ᡽㜭ᴰ㓸ਁ⧠୶ᵪǄ 

৲㘳᮷⥞ 
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