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ABSTRACT

In recent years, Thailand consumers have been using the Internet to purchase more and more
products, especially cross-border online shopping. However, most consumers do not know enough about
online shopping and return policies of cross-border online shopping. For different products, the return
policy is different. When consumers are not satisfied with the products they purchased using the Internet,
the operators of different enterprises would formulate return policies that are more in line with their own
business characteristics. This study compares the characteristics and differences of the return policies of
Thailand online retailers, Thailand cross-border online retailers, and Chinese cross-border online retailers.
In order to enhance consumer buying confidence and strengthen the business effects of repeated buybacks,

BEWH: PEEFESRIES I (4SS TR IR REOT N RS T AR (14AGLO23) A

UNMINYIBLTIALNRRUNTTNYTH 79



NMIANTIVINIAN AL TUUTITUIUY U 6 aluil 2 nIngIAL - SunAw 2562

this paper puts forward suggestions for optimizing the return policy of enterprises, which provides
sustainable development momentum for cross-border online shopping between China and Thailand.

Keywords: Online retailer; Cross-border E-commerce; Return policy; Optimization strategy
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